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To the Congress of the United States: 


It is a pleasure to transmit the attached report con¬ 
cerning (a) the effectiveness of cigarette labeling, (b) 
current practices and methods of cigarette advertising and 
promotion, and (c) recommendations for legislation deemed 
appropriate. This report is directed by Section 8(b) of 
the Public Health Cigarette Smoking Act. 
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INTRODUCTION 


With the enactment of the Public Health Cigarette Smoking 
Act in 1970, that year probably became one of the key dates 
in the history of cigarette promotion in the United States — 
the last year in which cigarette advertisements were broad¬ 
cast oyer radio and television. 


The cautionary phrase "probably became" is used in light 
of a legal action brought in the United States District Court 
for the District of Columbia on December 1, 1970, by six 
companies which own radio broadcasting stations seeking to 
enjoin the Attorney General from enforcing those provisions 
of the Act which forbid cigarette advertising "on any medium 
of electronic communication subject to the jurisdiction of 
the Federal Communication Commission" after January- 1, 1971. 
(Capital Bro adcasting Company v. Mitchell, Civil Action 
No. 3495-70.) A three-judge 'court has been selected ta hear 
the case in January, 1971. 


Further cause for caution in predicting the disappearance 
of cigarette commercials from- the television screen is given 
by reports of the development of electronic video recording 
and playback devices for hore use. Such devices would allow 
the recording of television programs, in a manner similar to 
pre-recorded audio tapes which are now available for tape 
recorders. The suggestion has been made that cigarette 
manufacturers might be able to place advertisements on such 
pre-recorded television programs if this new entertainment 
medium becomes available to a large enough number of 
households. 


In its reports to Congress in the years 1967, 1968, and 
1969, under provisions of the Federal Cigarette Labeling and 
Advertising Act, the Commission included statistical infor¬ 
mation concerning total cigarette sales by number and dollar 
volume, cigarette sales by type (i.e., filter, non-filter, 
menthol, non-menthol), and size (i.e., regular, king size, 
extra long), sales of products other than cigarettes by cigarette 
manufacturers, total cigarette advertising expenditures, 
cigarette advertising expenditures by type and size of cigarette, 
and advertising expenditures by medium for the years 1963 
through 19C3; and data concerning the size and age of certain 
television audiences exposed to cigarette advertisements 
during the years 1967 through 1969. Because the Commission 
believes that 1970 will be a landmark year in cigarette 
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promotion raid marketing, it desires to compile the most 
a:-, .. .to data possible concerning cigarette sales and adver- 
t:>. j..'g expenditures for the year IS70 for purposes 

Ivor 
iinji 


of evaluating 



to sales of cigarettes and other products and advertising 
expenditures from cigarette manufacturers in the United 
States for the entire twelve months of calendar year 1970. 
These data, when received and tabulated by the staff, will 
bo published and ttransmitted to Congress in a statistical 
supplement to this report. 
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EFFECTIVENESS OF CIGARETTE LABELING 


By provision of Section 4 of the Public Health Cigarette 
Smoking Act, the statement required to be printed on cigarette 
packages was changed from. "Caution: Cigarette Smoking May 
Be Hazardous? to Tour Health" to "Warning: The Surgeon General 
Has Determined That Cigarette Smoking Is Dangerous to Your 
Health", effective November 7, 1970. Failure to print the 
statement required by Section 4 on any package of cigarettes 

the United States is a misdemeanor 
Mo instances of violation of this 
labeling requireme it have been discovered by or reported 
to the Commission staff. 


distributed within 
.punishable by fine 


Although it i 
effect that the no 
sales, the Com.:ij.ss 
"Warning" in place 
phrase "is dangero. 
hazardous", the ne 
effective warning 
than the statement 
Cigarette Labeling 


> not possible at this time to measure the 
.7 labeling statement will have on cigarette 
ion bclieve.s that by substituting the word 
of the milder term "Caution" 
us" for the equivocal lan' 

:i statement gives a stroiv 


and the 
:uage "may be 
cer and mor: 


and serves the public interest better 
previously required by the Federal 


and Advertising 


However, the Commission also believes that the new state¬ 
ment is subject to an interp.vetat.ion by some cigarette smokers 
and potential cigarette smokers that tlrt determination that 
cigarette smoking is dangerous to human health is an opinion 
which is held by a single government official, the Surgeon 
General, rather than by an overwhelming majority of respon¬ 
sible medical practitioners and researchers. The language 
of the new labeling statement contains thirteen words and 
81 characters; the old statement consisted of nine words 
and 50 characters. As a result of this increase in the 
number of words and characters and the continuing practice 
of cigarette manufacturers to print the statement on the 
side panel of the package, the type in which the new 
warning is printed is noticably smaller than that used 
for the previous labeling statement on all packages observed 
by the Commission staff. This may well detract from the 
impact of the message on smokers. 


No requirement is contained in the Public Health 
Cigarette Smoking Act that the package contain a statement 
of tar and nicotine content, a recommendation which the 
Commission made in its three previo reports to Congress 
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on cigarette advertising and labeling. During 1S70, state¬ 
ments of tar and nicotine content appeared on the packages 
of the following brands: Carlton, Doral, King Sano, Marvels 
Sano, True and Venture. However, more than 50 other brands 
of domestic cigarettes wore sold in the United States which 
did not list tar and nicotine information on the package. 
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CURRENT 


PRACTICES'. A:*D METHODS OF CIGA 
ADVERTISING AND PROMOTION 


a VO i 


In ‘the throe reports previously submitted to Congress- 
under the provisions of the Federal Cigarette Labeling and 
Advertising Act, the Commission has noted the prevalence 
of these basic themes in most cigarette advertising: 

1. Appeals to satisfying taste; 

2. Association of smoking the advertised brand 
with desirable personality characteristics; 
and 

3. Relieving anxieties about the health dangers 
of cigarette smoking. 


In the last report, submitted in July of 19G9, the 
observation is made that "Advertising themes have not 
changed markedly since 1964." They have not changed markedly 
since July ol 19C9. This sameness of advertising themes 
might be explained in part by the product itself, which has 
not undergone any drastic change since 1964. To be sure, 
an increasing number of the cigarettes sold are made with 
filters (which were not unknown in 1964), and 100 milli¬ 
meter lengths (approximately 3 7/8 inches, compared to the 
3 1/4 inches "king size") are a relatively recent develop¬ 
ment. But the basic product today — as in 1964 — is 
made from a roll of tobacco wrapped in paper which is con¬ 
sumed by drawing the smoko produced by combustion of these 
materials through the mouth and into the lungs. No now 
uses have been developed for cigarettes and no evidence has 
been published which has caused any agency of the Federal 
Government to conclude that cigarette smoking is a lessor, 
public health problem today than it was in 1964. 1/ 


Without exercising too much imagination, one can often 
see all three basic cigarette advertising themes present in 
a single advertisement. A good example is a recent series 
of advertisements for Raleigh cigarettes, made by the Brown 
and Williamson Tobacco Corporation, featuring the slogan 


1/ For an over-view of cigarette advertising and 

governmental regulation affecting cigarette pro¬ 
motion, see "Annals of Advertising — Cutting 
Down". New Yorker , December 19, 1970, p. 42. 
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"Spend a milder moment with Raleigh". The advertisements 
extol the "smoother, milder taste" (making an appeal to 
satisfying taste); display fashionably dressed couples of 
indeterminate age spending their milder moments enjoying 
one another’s company ( associating Raleigh cigarettes 
with affluent, attractive and personable people); and are 
usually staged at twilight as the sun sets in a burst of 
gold behind patios, suspension bridges, or three-masted 
sailing ships in a tranquil and undisturbed place far 
removed from traffic congestion, smog, water pollution, 
noise and other discomforting by-products of mid-twentieth 
century technology (thus helping to relieve anxiety about 
the health consequences of cigarette smoking by associating 
the practice with the beauty and tranquility of nature). 
Raleigh also offers coupons, a practice which is included 


in the discussion below 
Techniques". 


of "Miscellaneous Promotional 


Although three basic themes predominate most cigarette 
advertisements, the variations arc almost infinite, as the 
following examples may indicate. 

1. Appeals to satisf ying taste. Even the most casual 
observer of advertising must know by now that "Winstons 
taste good like a cigarette should", and that if he wants 
to go to "where the flavor is" he must "come to Marlboro 
country". How do other brands describe their flavors? The 
following list is, if not all-inclusive, at least illustrative 
of the claims for taste which have been made during the oast 
year. 


"Air-conditioned" 

"Air-cured burly taste" 

"A little gentler" 

"All of the taste all 
of the time” 

"Better tasting" 

"Brisk, breezy flavor" 

"Cool menthol flavor" 

"Cooler" 


Mr. Menthol 
Lucky Filters 
Flair 

Viceroy 
Taryton 100’s 
Kent Menthol 100’s 
Montclaire 
Pall Mall Menthol 100's 
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"Coolest" 

"Delicious mixture of 
rich tobacco flavors" 

"Easy ta«to" 

"Extra Ccolness" 

"Fresh natural taste" 

"Friendly to your taste" - 

"Gentle taste" - 

"Genuine tobacco f la vox*" - 

"Good taste" 

"Good clsan taste" 

"Great taste" 

"Light a .d rich" - 

"Lighter" - 

"Menthol chill" - 

"Menthol chilled" - 

"Milder, smoother" - 

"Mildest" 

"Pretty good" - 

"Quiet taste" - 

"Remarkably ref resiling 
taste" - 

"Rich new flavor" - 

"Rich taste that keeps 
its cool" - 

-7- 


Chcstorficld Menthol f1 Iters 

Old Gold Filters 

Lark fe Chesterfield filters 

Kool 100 T s 

Maryland 100’s 

Pall Mall 

L*& M 

Old Gold Filters 
Kent 

Parliament 

Kent 

Silva Thins 
Lucky Filters 
L & I.I Menthol 
Nev/por t 

Pall Mall 100’s 
Chesterfield 101*s 
Benson & Hedges 100’s 
Raleigh 

Newport 
L & M 

L & M Menthol 
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"Richest" 

"Smart" 

"Smooth and Easy" 

"Smoother, milder" 

"Soft, fresh" 

"TobaccOman’s kind of 
flavor" 

"Yfay up" 


Chesterfield filters 

Silva Thins 

Lark 

Raleigh 

Belair 

Multi filter 
Marvels 


If that is not enough, 

Virginia Slims offered "t 
Vantage claimed a taste "that 
the taste of gas, you'll hate 
is a subject which must be pursued more 
sub-top?c of "Relieving Anxiety". 


Embra gave "a taste to remember"; 
astc for today's woman"; and 
doesn't cop out". "If you like 
the taste of Lark", but that 
ully under the 


2. A sso c iativ e Them es. For many years, cigarette adver¬ 
tisers have been attempting to associate their particular 
brands with beautiful people doing beautiful tilings. The 
statement that "Beauty is in the eye of the beholder" is 
certs inly applicable when observing cigarette advertising. 

The models who appear in this year's cigarette advertisements 
do not all coins from any one mold. Some appear to be urbane 
sophisticates, others appear to bo rough-hewn and blunt. 

Some are even bald and throughly middle-class in appearance. 

But all ax-e imbued with one or more personality characteristics 
which the advex-tiser hopes will appeal to the audience of 
existing and potential cigai'ettc smokers. Px-esumably, the 
audience exposed to advertisements based on associative 
themes will get the message that by smoking the advertised 
brand, they can acquire some of the desirable characteristics 
displayed in the advertisements. 

The classic example of this approach is the Marlboro 
cowboy — ruggedly masculine, self-sufficient, and able not 
only to withstand but even to enjoy, life on the Western 
plains and prairies. 

The theme of masculine independence has been used by 
several other advertisers during 1970. The Old Gold filter 
man is an "independent guy" who docs not "follow the crowd" 
or "care what's being done", to combine the language of 
several commercials. lie can usually bo found out-doors in 
clothing that ranges from casual to off-beat. Advertisements 
for Newport cigarettes feature men of the sea, usually 


-S- 


ni'irtfcBfi ft iifrMliriaBt i footer 


oiirce: https://www.industrydocuments.ucsf.'edu/docs/rplkOOOb 


1005045804 





c 



dressed in denies and wool caps, occasionally sj' 
or mu;.Inches, who also present a rugged masculine 
Another individualistic male is the Camel filter;; 
won’t go along with the latest facls "in this fane; 
you-gotta-have-a-gimmick world" — of cigarette 
dising. He insists on Camel filters and wants 
and "no compromise". 


During the past year, Philip Morris, Ir.c., t: 
corporation which added the Marlboro cowboy to t! 
culture, has been promoting Virginia Slims as a c:' 
for "today’s woman" by making an appeal to the r:m 
of feminine independence. Stylishly clad, attract, 
models review progress of their own sex during ti-. 
century, observing "you’ve come a long way, baby". 
theme of this campaign has been that women enjoy * 
life today because today they can, among other t; 
bathing suits that display a considerable area of 
forego whalebone corsets and potato peeling, vot'y 
Virginia Slims, a cigarette made especially for v 
logic may be dubious, but the intent is clear to ■ 
Virginia Slims with femininity. 


Another group of fashionably 
attract calm, decisive, intollige 
generally masculine men have been 


dressed young 
nt, strong, well- 
touting Flair c . 


a product which Brown and Williamson Tobacco Cory, 
has been test-marketing in the Mid-West and South-.. 


Another entrant into the feminine cigarette m 
Liggett and Myers’ Eve, whic-h utilizes an illusfn . 
young lady, amid a field of flowers on the packr.g 
advertising copy proclaims "Women have been fernim. 
Eve. Now cigarettes arc feminine. Since Eve." 
of advertisements for this brand displays an Eve cm 
(which has a floral decoration printed on the film 
resting on an apple. A package is standing upriy'. 
the apple. To insure that readers get the messr.r; • 
’’feminine" equals "beautiful", the headline reads: 
to the Ugly Cigarette". Erown and Williamson mar';.- 
to the feminine audience v/ith a series for Kool 1 m 
the slogan "Indy be cool". These advertisements v. 
young female models in such glamorous settings as 
a sail boat, and a Mercedes roadster. 
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Many brands continue to- surest that they are associated 
with beautiful people o.C both senes. Cite series of adver¬ 
tisements for L & M cigarettes proclaimed "There is a cigarette 
fox die tup of you, L L M" . Each of these advertiscments was 
illustrated with an intense young couple who stared straight 
ahead, with a somewhat brooding look on their intelligent ” 
stylish faces. Another scries for L & M rhapsodises about 
the L & M moment, "Y/hen there's a moment just for the two 
of you". One such occasion is after a party; another is at 
the conclusion of a hectic morning in suburbia attending 
to such chores as a car wash, the family laundry, and grocery¬ 
shopping. On these and other "L & u moments", attractive 
young couples snuggle up to one another and' light an L & M. 

Anotnor sec ox attractive couples frolicked about on the 
television screen constantly finding a 'good time for the 
taste of lient" . 


Somewhat like the uncompromising stance of the Camel 
Filters man is the attitude displayed' by several couples 
featured in advertisements for Viceroy. These people scorn 
to have very definite ideas; about what they want. They are 
depicted in gourmet food stores, unfinished furniture shops, 
and at home in their own flower garden, displaying their 
sophsticatccl good taste, their togetherness and! their Viceroys 
Wherever they are, "they won't settle for less". 

The Silva Thins people — that emiginatic, sinister 
fellow in the wrap-around shades ana the women who pursued 
and idolized him — were blatantly sensual, stylish and 
opulent.. Throughout 1970, they delivered the message that 
"Cigarettes are like women. The best ones are thin and 
rich. Silva Thins are thin and rich." Presumably, this 
advertising is not aimed at chc- "Women's Liberation" 
market. 


In marked contrast are the people who, upon being told 
about Lark cigarettes, do something nice in return for the 
information. This series of advertisements features such 
work-a-day folk as barbers, tailors, housewives, photo¬ 
graphers, secretaries, week-end golfers, and poker players. 
The settings are definitely middle class and usually not 
glamorous. However these people are beautiful because they 
do "nice" things — and they smoke Lark. 
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In the series of Lari: advertisements discussed above, 
some of the models have balding heads and other indications 
that they may be approaching or veil into middle age. This; 
phenomenon is an exception to the general practice of using 
persons who- appear to be in their mid-twenties in' most 
cigarette advertising. This general proposition that beautiful 
people arc young people is further enhanced by the use of 
contemporary language — the jargon of the young. A recent 
campaign for Kent menthol 100’s used the slogan "Kent’s got 
it all together", whatever that means. Another series for 
Vantage featured people who wouldn’t "cop-out". Neither 
does the taste of Vantage, it is claimed, as has already 
been noted. 


3. Relic 
advertising re 
of cigarette s 
presence. The 
some people — 
that if tl e pr 
Government wou 
tised. AM ci 
the advertised 
advertise; -out 

that cigarette 


ving Anxiety.• In one sense, all cigarette 
Lieves anxiety about the health consequences 
noking to a certain extent simply by its 
existence of cigarette advertising reassures 
both smokers and non-smokers — who believe 
aduct were really dangerous to health, the 
Id not allow it to be sold, let alone adver- 
garette advertising observed to date presents 
brand in a favorable light, and no cigarette 
has yet been observed 1 which in any way suggests 
smoking might be harmful to health. 


advertisin 


In addition to this general tendency of all cigarette 
to allay fears about the danger to health, many 
specific advertisements and campaigns help relieve anxieties 
by the scenes they depict. When people are displayed, what¬ 
ever their age, occupation or activities, they are happy, 
and apparently healthy people. The Marlboro, cowboy is seen 
galloping through the rain or sitting around a campfire, 
not occupying a bed in an emphysema ward, or even a lonely 
bunkhouse. An "L & M moment" never takes place on the 
steps of a church immediately after a funeral, or anywhere 
near a hospital. 


Many cigarette advertisements go even further in their 
attempts to dispel any concern that the public may have 
about cig?-rette smoking and human health. One technique 
to accomplish this end is the use of humor. During 1970, 
Benson and Hedges continued its campaign based on the 
supposed disadvantages caused by the length of Benson and 
Hedges 100’s. These advertisements featured a variety of 
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presumably amusing predicaments in which the Benson and Hedges 
smoker finds that his extra-long cigarette v;orl:s to his dis¬ 
advantage.' An artist with a cigarette in his mouth jams it 
against the canvass which he is painting*; a brick layer 
morters his cigarette into a wall he is building; a shoe 
shine man burns a hole in a customer T s trousers. The theme 
of these and many more advertisements is that "Benson and 
Hedges 100’s must taste pretty good. Look what people 
put up with to smoke them.". Although an appeal is made to 
satisfying taste, the underlying message is that cigarette 
smoking is one of those amusing* and irrational things that 
people do, and anything that is amusing is not really 
dangerous. 


For more than a decade, the Winston slogan has been 
offensive to grammatical purists, because the word "like" 
is used as a conjunction in the slogan "Vinston tastesgood 
like a cigarette should". During the past year, Winston 
has attempted to inject an element of humor into its adver¬ 
tising by suggesting that people who worry about problems 
of English grammar are troublemakers who have no place in 
the pseudo-sophistic.ated world of cigarette promotion. In 
one. series of television commercials, grammatical fuss- 
budgets smugly, point out the error, and are then physically 
over-powered by Madison Avenue’s equivalent of the Greek 
chorus — a crowd of "sensible" individuals who find the 
question "Vhat do you want, good grammar or good taste" to 
be only a rhetorical one. As in the Benson and Hedges 
series, at the surface level these advertisements may be 
an appeal to satisfying taste, but the principal thrust 
of the message is that cigarette smoking is an amusing 
aspect of life, and that people who worry about grammar 
(anu presumably such other picayune things as the effect 
of cigarette smoking on human health) must be brought to 
see the pleasurable aspects of cigarette smoking (i.e., good 
taste), through physical coercion in some cases. 


Another technique for dispelling concern about the health 
consequences of cigarette smoking is to associate the product 
with those aspects of undisturbed nature which are aestheti¬ 
cally pleasing and suggest the existence of life as a pei’- 
vasive and continuing phenomenon. The classic example of 
this approach is the advertising for Salem cigarettes, 
which for many years has utilized scenes of I'ural beauty. 

In 1970, Salem continued this theme, using such slogans 
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as "You cun take 
the country out 
Salem". One typ 
television, comma 
country maid in 
on a walk' throne 
Riding Hood. ”Y> 

voice. "To visit 
the basket?" ash 
fresh eggs, rile 
flowers, and, o! 
cigarettes with 
a question about 
change of charac 
voice quality of 
lyrics, "You car 
the association 
some delights oi 
all cares about 
ending should cl. 


Salem out of the country but you can’t take 
of Salem" and "Springtime it happens every 
leal Salem advertisement in 1970 v:as the 
rciai in which a demure post-adolescent 
an old-fashioned long dress is interrupted 
h the forest, in the manner of little Red 
here are you going?", asks an off-camera 
a relative" she replies. "And what’s in 
s her interrogator. "Oh, a dozen country 
berries, freshly baked bread, fresh spring 
yes, a carton of country-fresh Salem 
springtime in every puff", she ceos. But 
the tune she is humming provokes an abrupt 
ter, and she suddenly assumes the pose and 
a burlesque hall queen and belts out the 
take Salem out of the country but..." If 
of Salem cigarettes with all of those whole- 
rural living was not sufficient to dispel 
smoking and health, the attempt at a humorous 
a.so away any lingering doubts. 


Another brand which made a strong bid in the past year 
to associate itself with those aspects ox.nature which are 
pleasing to the eye and comforting to the psyche was IIool. 

A series of advertisements for that brand showed packages 
nestled in boughs of pine, and displayed against forests, 
mountains, clear streams, icy-blue bays, and luxuriant 
green grass. 


Still another effort to associate cigarettes with nature 
was thd change in packaging made by Liggett and Myers, Inc., 
for its L £i M and Chester field filter varieties. Chesterfield 
menthol filters appeared in a new package which reproduces a 
photograph of a couple sitting beside a forest stream. The 
new package of Chesterfield filters utilizes a photograph of 
a couple on horseback at twilight, and the new Chesterfield 
101 pack-age depicts a sailboat on an ocean of gold. L & M’s 
new package uses the same photographic technique to depict 
a couple strolling through an autumn woods. Maryland 100's, 
a menthol filter produced by American Brands, Inc., also uses 
an illustrated package which shows three men on horseback 
attired in red hunting jackets and surrounded by hounds, 
against a background of rolling green hills and a bright 
blue sky. Advertisements for this variety emphasize that 
the tobacco is "100 per cent fresh air cured", and one 
television commercial depicts a pack expanding with sound 
effects which suggest the inhalation of a deop breath. 
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A third category of cigarette advertising directed 
specifically to reduction of anxiety about the health hazards 
of cigarette smoking is that which involves claims about 
the effectiveness of the filter of the advertised brand. 

This type of advertising presents a double-edged problem 
for a regulatory agency charged with promoting truth in 
advertising. 

Since 1964, a growing number of medical experts have 
been stating that all cigarette smoking is dangerous to 
human health. However, many of those exports also believe 
that some cigarettes are more dangerous than others. On 
August 25, 1967, William II. Stewart, then Surgeon 

General of tho Public Health Service, reported in testimony 
before the Consumer Subcommittee of tho Committee on 
Commerce of the United States Senate, that an ad hoc advisory 
committee had concluded that "the preponderance of scientific 
evidence strongly suggests the lower the ’tar’ and nicotine 
content of cigarette smoke, the loss harmful are the effects.” 
That same year the Commission adopted its methodology for 
testing cigarettes for tax’ and nicotine content, and since 
that year has conducted six tests of all those varieties 
of domestic cigarettes available at retail outlets through¬ 
out the United States for tajr and nicotine content. The 
most recently published results are those from a test of 
120 varieties completed on October 21, 1970. In that test, 
tar content ranged from 2 to 31 milligrams par cigarette, 
and nicotine content varied from 0.1 to 2.2 milligrams per 
cigarette. Of tho varieties tested, 94 had filters, 26 did 
not. Of the varieties which occupied the first 30 positions 
when ranked in increasing order of tar values, only one was 
a non-filter. Of the 30 varieties which were lowest in 
nicotine content, only five were non-filter varieties. Of 
.the 30 varieties highest in tar content, 20 did not have 
filters. Of the 30 varieties ranking highest in nicotine 
content, 14 were non-filters. 

Thus the regulatory problem presented by these figures 
is that responsible medical opinion indicates that the 
reduction of tar and nicotine content in cigarette smoke 
decreases the hazard to the health of that element of the 
population which persists in smoking cigarettes, and the 
bulk of those varieties which are at the low end of the 
.tar and nicotine scale are filter varieties. To promote 
the public interest, advertisers should not be dis¬ 
couraged from promoting those varieties which rank low in 
tar and nicotine. However, much of the advertising designed 
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to allay fears of the health consequence- of cigarette smoking 
during the past year by emphasizing the nsence of a filter 
was directed toward claims other than a : • othright disclosure 
of tar and nicotine content of the advc; . r:ed brand in rela¬ 
tion to the range of all available vari: ns. (The Commission 
hopes that the proposal to disclose tar . d nicotine content 
in cigarette advertising made by eight v . -facturcrs (Appendix C) 
when implemented will lead those smoker;: ho are unable to 
kick the habit to greater interest in ob‘ ining a low tar 
aDd nicotine cigarette, and resultant cc etition among the 
cigarette companies to meet that interest 1 .) 

One example of advertising for the effectiveness of a 
cigarette filter not directed toward com-v'tition on the 
basis of lower tar and nicotine content .1': that which deals 
with the "gas phase" ox cigarette smoke. Throughout 1970, 

Lark hammered away at the ability of its filter to reduce 
"certain harsh gases" through the use of -.iiarcoal granules 
in the filter. The benefit to be derived from the reduction 
of these gases is always stated in terms f taste. "If you 
like the taste of gas, you f ll hate the tv ie of Lark," one 
advertisement proclaims. Another asks ”<?• ut what does gas 
in cigarette smoke taste like" with mug-: ’ots of people 
grimacing. Still others attempt to desc: ‘ >e the taste of 
these gases as "smogging" and to make a h ;orous connection 
between Lark and current interest in air >llution. Liggett 
and Myers, Inc., the manufacturer of La:.-.' is one of the 
eight companies which have indicated the. 1 * intention to 
disclose tar and nicotine content in cig\ *tte advertising. 

Advertisements for Tareyton and Tar: - :on 100’s also 
emphasize that the filter contains chare; granules, and 
like Lai’k, the appeal at the surface lev:.', is worded in 
terms of taste: "If you could put Tareyl i*s charcoal filter 
on your cigarette, you would have a belta* tasting cigarette." 
One series of advertisements based on thi.: slogan tries for 
humor; it depicts an individual making several unsuccessful 
attempts to join a filter and a cigarette. while the slogan 
is repeated with stress on a different weed each time. 

Many of these advertisements close with a statement that 
Tareyton*s taste is "why us Tareyton smo’-ers would rather 
fight than switch", and a picture of a man with a black eye, 
the last vestige of a campaign from yesteryear. American 
Brands, Inc., the manufacturer of Tareyton., is the one member 
of the industry which, at the date of this writing, has not 
indicated its willingness to disclose tar and nicotine con¬ 
tent in cigarette advertising. 
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Other brands which have made claims about the effective¬ 
ness of filters while avoiding tar and nicotine content were 
Kent and Parliament. While amiable couples were busy dis¬ 
covering yet another "good time for a Kent," an off-camera 
announcer was plugging "Kent's exclusive Mdcronito filter," 
which "smooths the taste" of the tobacco. Parliament 
emphasized that its filter is recessed, and wrapped in an 
outer shell. "It works just like a cigarette holder works." 
Again, another appeal at the surface level to taste; "You 
never taste the filter, only the flavor." 

Only a relatively small portion of all cigarette adver¬ 
tising during the past year urged cigarette smokers to 
select the advertised brand on the basis of tar and nicotine 
content. In addition to advertising for pall Mall Gold 100's, 
American Brands, Inc. made comparative tar claims in adver¬ 
tisements fer Pall Mall Menthol 100’s — "lower in tar than 
the best scDling menthol king"; Silva Thins — "less tar 
than other 100’s"; Carlton — "Four packs of Carlton 
have less 'tar’ than one pack of the largest selling filter 
king"; and Montclair — "Montclair gives you low 'tar*, 
menthol and Bonus Gift Coupons." R.J. Reynolds Industries, 
Inc. listed tar and nicotine content in advertisements for 
Doral and Yantagc. One series of advertisements for True 
disclosed True’s tar and nicotine and gave the range for 
tar and nicotine content of cigarettes tested by the 
Commission. 


Multifilter also utilized advertisements which dis¬ 
closed Multifilter's tax* content and the highest and lowest 
tar content reported by the Commission’s testing laboratory. 

4. Miscellaneou s P romotional Techniq ues. In 1970, 
seven brands of cigarettes offered purchasers the added 
enticement of coupons. Those brands and their manufacturers 
were; Belair and Raleigh, made by Brown and Williamson 
Tobacco Corporation; Chesterfield, made by Liggett and Myers, 
Inc.; Old Gold and Spring, made by Lorillard Corporation; 
l and Alpine and Gallaxy, manufactured by Philip Morris, Inc. 

I At one time American Brands offered a variety of merchan- 

I dise ranging from poker chips to footballs in return for.the 
’ end seals from Lucky Filters and another promotion included 
, a phonograph record in Lucky Filters cartons. -American Brands 
Inc. also sold Lucky Filters and Montclair with Bonus Gifts 
coupons, redeemable for trading stamps or money. 
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• Other brands offered merchandise at special prices when 
accompanied by proof of purchase of the advertised brand. 

Among the goods available to cigarette smokers were wallets 
and wrist watches from Silva Thins, an Oleg Cassini scarf 
from Lark,, a butane cigarette lighter from L & M, and a 
beach towel from Marlboro. Sweepstakes were advertised by 
Virginia Slims, Winston and Benson & Hedges. 

At various times during 1970, American Brands, Inc. has 
mailed free sample packages of Silva Thins and Maryland 100's 
Cigarettes to addresses in California, Connecticut, New York, 
Washington and Wisconsin. Although the Commission has 
received many letters from the public protesting this promo¬ 
tional technique — several of them referred by members of 
Congress — the Commission is not aware of any statute or 
regulation which would prohibit this practice. Because of the 
interest of the public and Congress in this topic, the 
Commission has directed the staff to include data concerning 
the total number of all free sample cigarettes of all 
varieties distributed by all cigarette manufacturers during 
1969 and 1970 in the forthcoming statistical supplement 
to this report. 

5. Reg ulator y Activity. In its 1969 Report on Cigarette 
Labeling and Advertising, the" Commission included a copy of 
its proposed complaint against the American Tobacco Company 
(a division of American Brands, Inc.) which alleged that 
American Tobacco Company engaged in false and misleading 
advertising of Pall Mall Gold 100’s and other brands of 
cigarettes manufactured by that company by representing 
that these brands were "low" or "lower" in tar without dis¬ 
closing the tar content of the highest and lowest yield 
cigarettes, the tar content of the advertised brand, and 
the tar content of any specific cigarette to which the tar 
content of the advertised brand was compared. This com¬ 
plaint was issued later in 1969, and counsel for the 
Commission presented evidence in this case before a hearing 
examiner in 1970. However, the case is still in adjudication 
and for that reason, no further comment about the complaint 
by the Commission would be appropriate at this time. 

On July 1 and 2, 1969, the Commission held public 
hearings on a proposed Trade Regulation Rule to require 
disclosure in all cigarette advertising that "cigarette 
smoking is dangerous to health and may cause death from 
cancer, coronary heart disease, chronic bronchitis, pul¬ 
monary emphysema and other diseases". (A copy of the Notice 
of public hearing containing a statement of the proposed 
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rule in full was included as Appendix E of the Commission 1 s 
1SG9 Report.) Later that month, Paul Rand Dixon, then 
Chairman of the Commission, testified before the Consumer 
Subcommittee of the Committee on Commerce of the United 
States Senate during hearings on H.R. 6543, which was 
eventually enacted into law as the Public Health Cigarette 
Smoking Act. In his testimony^ Chairman Dixon stated 
that the Commission would be willing to suspend its pro¬ 
ceedings with regard to the proposed Trade Regulation Rule 
on cigarette advertising until July 1, 1971, if all cigarette 
advertising were removed from radio and television. Sec¬ 
tion 7(a) of the‘Public Health Cigarette Smoking Act pro¬ 
hibits the Commission from taking further action with 
respect to the proposed Trade Regulation Rule to require 
a strong health warning in all cigarette advertising 
before July 1, 1971. In conformity with that provision, 
the Federal Trade Commission took no action with regard 
to that matter during 1970. 

* 

On August 8, 1970, the Commission announced the text 
of another proposed Trade Regulation Rule pertaining to 
cigarette advertising which* would require that all cigarette 
advertising disclose clearly and prominently ,r the tar and 
nicotine content of the advertised variety or varieties,” 
based on the most recently published results of the 
Commission’s cigarette testing laboratory. A copy of the 
public notice of this proceeding which contains a state¬ 
ment of the rule in full is attached 1 as Appendix A. Public 
hearings, originally scheduled to begin Ocoober 15, 1970, 
wore postponed on October 1, 1970, and cigarette manu¬ 
facturers were given a period of 30 days in which to pre¬ 
sent details of an industry proposal to disclose tar and 
nicotine content in cigarette advertising on a voluntary 
basis. A copy of the news release announcing this action 
is attached as Appendix B. On October 23, 1970, Brown 
and Willio.ms.on Tobacco Corporation, Larus and Brother 
Company, Inc., Liggett and Myers, Inc., the Lorillard Corpora¬ 
tion, Philip Morris, Inc., R.J. Reynolds Industries, Inc., 
Stephano Brothers, and United States Tobacco Company submitted 
a written plan to disclose tar and nicotine content in cigarette 
advertising. This plan was placed on the public record until 
December 2, 1970, for comments from all interested parties. 

On December 18, 1970, these manufacturers submitted 1 a modi¬ 
fication of the original proposal which made the plan 
more favorable to the public interest, and on December 22, 

1970, the Commission took action to suspend indefinitely 
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the Trade Regulation Rule proceeding to afford the eight 
manufacturers an opportunity to implement their plan to 
disclose tar and nicotine content in cigarette advertising 
on a voluntary basis. A copy of the final version of the 
plan proposed by the participating manufacturers is attached 
as Appendix C. American Brands, Inc. is the only major 
-—'domestic, cigarette manufacturer which has not agreed to this 
proposal. Advertisements bearing tar and nicotine data • 
in accordance with this plan are expected to make their 
first appearance before the public in February, 1971. 

In its announcement of the action taken on December 22, 
1970, the Commission stated: 

It appears to be in the public interest to 
afford the tobacco industry an opportunity 
* to implement the letter and spirit of the 

amended plan which it has proposed. In 
taking this action, the Commission is 
retaining the unconditional right to re¬ 
schedule the trade regulation rule pro¬ 
ceedings and to take any other action 
relating to this subject at any time it 
deems such action to be necessary or 
desirable in the public interest. 

The Commission believes that if the amended 
plan operates satisfactorily, the Commission 
will be able to employ substantial manpower 
and funds which would otherwise have been 
devoted to hearings and court proceedings 
to dealing with the serious problems relating 
.to cigarette advertising. 

A copy of the Commission nev/s release announcing the 
action taken with respect to the industry plan is attached 
as Appendix D. 
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The Commission completed tests for tar and nicoti: o 
content from market- samples of domestic cigarettes on 
May 18 and October 21, 1970. Copies of the test reporrs 
are attached as Appendix E. 

In 1968, the United States Court of Appeals for the 
District of Columbia upheld an order by the Federal C.w.nuni- - 
cations Commission to the effect that the "Fairness E,;.-trine" 
is applicable to cigarette advertising and required xL,.t 
those radio and television stations which broadcast adver¬ 
tising messages to promote the sale of cigarettes were 
obligated to make a significant amount of time available 
to persons who desire to present messages which point out 
the health hazards which may result from cigarette smoking 
(Banzhaf v. FCC , 405 F2d 1082). On October 15, 1970, 
the Federal Communications Commission requested commoncs 
about the public interest obligations of broadcast 
licensees after January 1, 1971, when cigarette adver¬ 
tising by broadcast media would be illegal. In the Pe -ort 
and Order adopted December 15, 1970, the FCC held the.; 
after January 1, 1971, broadcast licensees could prec;'t 
messages to discourage cigarette smoking without an obli¬ 
gation to present views that cigarette smoking may net be 
hazardous to health. (Three cigarette manufacturers 
immediately announced their intention to appeal this ccr- 
tion of the Order to the Court of Appeals for the Four Fn 
Circuit, in Richmond, Virginia.) The Commission also 
rejected a petition from Action on Smoking and Health '-.o 
rule that a residual obligation exists under the "Fair:.ess 
Doctrine" which would require broadcast licensees to 
continue to devote a significant amount of time to the dangers 
to health associated with cigarette smoking after Janu ry 1, 
1971, because cigarette commercials have been broader; : 
for several decades, while messages to alert the publij 
to the health hazards of cigarette smoking have been broad¬ 
cast for only three years. The FCC added that the question 
of whether a broadcast licensee who avoids all discussion 
of cigarette smoking and health after January 1, 1971 would 
fail to meet the obligation to operate in the public 
interest "is one which can be definitively assessed cniy 
at renewal time when the licensee’s overall public service 
performance effort can be evaluated". A copy of the FCC 
Report and Order is attached as Appendix F. 
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6. Volunta ry Re gulation . In a petition to the Commission 
dated November 1^7 1970, Warren Braren, now associated with the 
National Citizens Committee for Broadcasting and formerly 
manager of the New York Office of the Code Authority of the 
National Association of Broadcasters, made the statement: 

’’Today there is no administered self-regulation of cigarette 
advertising. The Cigarette Advertising Code (CAC) fumbled 
and finally closed its door on August 1, of this year. It 
now exists only on paper.” Additional details of the decline 
and fall of the Cigarette Advertising Code are given in an 
article entitled "Cigarette Code on Ads Dropped,” which 
appeared on page 17 of the November 13, 1970, edition of 
the New York Times and is attached as Appendix G. Responding 
-to an inquiry from the Commission staff, Robert B. Meyner, 
Administrator of the code, said in a letter dated December 1, 
1970, "As a bare bones recital, the Times ’ account which you 
enclosed is substantially accurate.” 

The Code Authority of the National Association of 
Broadcasters adopted as its policy a position similar to 
the order which the Commission believed to be appropriate 
in issuing its complaint against the American Tobacco 
Company, and during 1970 required that if a broadcast 
cigarette advertisement used comparative language such as 
"low” or "lower" to describe the tar and nicotine content 
of the advertised cigarette, the advertisement must, also 
disclose: 


1. The tar and nicotine content in milligrams 
of the advertised cigarette; 

2. The tar and nicotine content in milligrams 
of the lowest and highest yield domestic 
cigarettes; and 

3. If the tar and nicotine content of the 
advertised cigarette is compared, to any 
other specific cigarette, the brand name 
and tar and nicotine content in milli¬ 
grams of the smoke produced by such other 
cigarettes. 

One result 'of this decision was the withdraw1 of several 
cigarette commercials which contained comparative tar and 
nicotine claims after January 1, 1970. Only two brands made 
comparative tar and nicotine claims in broadcast advertise¬ 
ments during 1970 — Multifilter and True. 
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The Commission believes that legislation to accomplish 
the following objectives is necessary: 


1. Amend ment of the_ Public Health Cigarette 
Smoking^Act to require: . 

a. The following statement to be printed 
clearly and conspicuously on the front 
panel of all cigarette packages and 
included, clearly and conspicuously in 
all cigarette advertising: 


’’Warning: 



Cigarette Smoking Is 
Dangerous To Health and 
May Cause Death From 
Cancer, Coronary Heart 
Disease, Chronic Bronchitis, 
Pulmonary Emphysema and 
Other Diseases." 


b. A statement setting forth the tar and 
nicotine content of each cigarette, as 
reported by the most recently published 
Federal Trade Commission test, o' the 
ppr.kn rrn and in all cigarette advertising.* 


2. a. Increasing appropriations to the Department 
of Health, Education and Welfare for 
e ducatio n of the public (especially young 
people) as to the health hazards of cigarette 
smoking. 

b. Enactment of measures to encourage the 

widest possible dissemination, through all 
media of mass communication, of messages to -• 
alert the general public to the health 
hazards of cigarette smoking. 


3. Appropriating funds for research under the direction 
of the National Institutes"~of Health seeking the 
deve lopme nt of a cigarette not hazardous to health. 

1005045818 


* The Commission believes that further scientific study may 
warrant extension of this requirement to include a statement 
listing the results of quantitative and qualitative analyses 
of hazardous components in cigarette smoke. . 
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Additional legislative recommendations may be forth¬ 
coming with the publication of the statistical supplement to 
this report, after the staff has had an opportunity to 
evaluate 'cigarette sales and advertising data for 1970. The 
Commission staff will continue its surveillance of the 
cigarette industry, and the Commission will continue to 
assert its jurisdiction in those instances where unfair 
methods of competition or unfair or deceptive acts or practices 

• - -in commerce are used in the promotion Of cigarettes when the 

; practices fall*within areas where Commission action has not 

' j * been preempted. 

j • 
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Re: FTC Repor ' c to C ongress 
‘ * On Cigar s . to Advertising 
"^December 31, 1970) 

SEPARATE STATEMENT OF COMMISSIONER MACII - iTRE 

I concurred in the Commission’s decision to submit this 
report to the extent the report deals with matter > Congress has 
entrusted to the Commission’s jurisdiction for action. 

To the extent the report concerns itself with opinions 
and the making of recommendations in areas of sociology, 
education and philosophy, it is my position, that these are 
matters that would be best left to agencies of govex-nment 
expected to report to the Congress on education a id social 
problems regarding cigarettes. 

I have not concurred in the decision to make recom¬ 
mendations numbered 2.a, b. and 3. Whether the I apartment of 
Health, Education and Welfare is in need or desires appro¬ 
priations for the purposes there specified, I would leave 
to that agency to advise the Congress. Likewise, whether the 
National Institutes of Health are in need or desi -o greater 
appropriations for research or other agencies foi enlarging 
the dissemination to all media of mass communication, I would 
leave as questions to be answered by those agencies most 
directly concerned. I seriously question the advisability 
of the Federal Trade Commission undertaking to unilaterally 
inject, itself into the affairs of these other agencies. 
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PROPOSED RULE MAXING 



[ 16 CF!l Port 42 3 1 
ADVERTISING OF CIGARETTES 

Notice of Public Hearing and Oppor¬ 
tunity To Submit Data, Views, or 

Arguments Regarding Proposed 

Trade Regulation Rule 

Notice Is hereby Riven that the Federal 
Trade Commission, pursuant to the Fed¬ 
eral Tm de Commission Act, as amended, 
15 UlS.C. 4i, cl scri-, and the. provisions 
of Part 1, Subpart E of the Commission’s 
procedures and rules of practice, 1/fCTit 
1.11, ot seo., Jins Initiated a proceeding 
for the- promulgation of a Trade Ucgula- 
tion Ride recording the advertising of 
cigarettes. 

Accordingly, the Commission publishes 
this notice and' proposes the following 
Trade Regulation Rule: 

§ 42ft.1 Tin- Hide. 

In connection with the sale, offering for 
6nle, or distribution of cigarettes in com- 
meroc, ns “commerce” is defined m the 
Federal Trade Commission Act, it is an 
unfair or deceptive act or practice within 
the meaning of section 5 of Use Federal 
Trade Commission Act f 15 UlS.C. 4a) 
to fail to disclose, clearly and promi¬ 
nently. in all advertising the lar and 
nicotine content cf the advertised va¬ 
riety or varieties in milligrams of tar <to 
the nearest whale milligram' and nico¬ 
tine (to the nearest onc-tenili mil’.igranu 
per cigarette; based on the most recently 
published Federal Trade Commission lost 
results. 

The testing methodology currently 
used by the Federal Trade Commission 
Is the Cambridge Filter Method specified 
In the Federal Register noiice of No¬ 
vember 4. 1DGC (31 FT-. 1-12781, as 
described in an article entitled "Deter¬ 
mination of Particulate Matter and 
Alkaloids <as Nicotine' in Cigarette 
Smoke,” by C. L. Ogg. Journal of the 
Association of Oillcird Agricultural 
Chemists, Vol. 47. No. 2. 1351, and as 
modified by the Federal Trade Commis¬ 
sion in accordance with the Federal 
Register notice of August 1, 13C7 <32 
P.R. 14178.». 

Where a finally adopted Trade Regu¬ 
lation F-ule is relevant to any issue in¬ 
volved in any adjudicative proceeding 
thereafter instituted, tho Commission 
may rely upon the Rule to resolve the 


12671 

Issue: Provided. That the res: indent 
shall have been given opportuub ■ for a 
fair hearing o:i the applicability of the 
Rule to tiie particular case. 

All Interested persons, indue’ -.g tho 
consuming public, arc hereby notified 
that they may file written data, views or 
arguments concerning the proper j Rule 
with the Assistant Director for F ->d and 
Drug Advertising, bureau of O .suincr 
Protection, Federal Trade Com dr.vion, 
Pennsylvania Avenue and Sixth Street 
N\V„ Washington, D.C. 20300. i. t later 
than October <7. 1070. To the extent 
practicable, persons wishing to : a writ¬ 
ten presentations in excess of tv . pages 
should submit 20 copies. 

All interested persons are a!: > given 
notice of opportunity to make oi 1 pres¬ 
entations of data, views, or ar, invents 
with respect to tho proposed R •: at a 
public hearing to be held at ) a.m,. 
e.d.t.. on Thursday. October 15. 970. in 
Room 532 of the Federal Trade C >mmis- 
sion Building, Washington, DC 

Any person desiring to pre. nt his 
views orally at the hearing s! uld so 
inform ihe Assistant Director 1 r Food 
and Drug Advertising. Eureau T Con¬ 
sumer I'rotection not later tha Octo¬ 
ber 8. 1070. and state the e.stima d time 
rcQUircd for l,is oral prescniatir n. Rea¬ 
sonable limitations upon the gth of 
time allotted to any person rn.v, be im¬ 
posed. In addition, all parties do :ring to 
deliver a prepared statement, at the 
hearing should, file such statfcm- ,t with 
the Assistant Director for TV J and 
Drug Advcvtlsihti. Bureau of C< isuaicr 
Frjteeiioni on or before October 1, 1970. 

The data, views, or arjume: > pre¬ 
sented with respect to the propoj d Rule 
will be available for cxamiuatioi. by in¬ 
terested parties at the oihee of the 
Assistant Secretary for Legal an ! Public 
Records, Federal Trade Commission, 
Washington, D.C.. and will be coi sidered 
by the Commission in the estabh.hmcnt 
of a Trade Regulation Rule. 

AH interested persons, including the 
.consuming public, are urged to express 
their approval or disapproval ot the pro¬ 
posed Rule, or to recommend revisions 
thereof, and to give a full .statement of 
their views in connection therewith. 

Issued: August 8, 1970. 

By the Commission. 

[seal] Joseph w. Gi:ea, 

Secretary. 

IP.rt Doc. 70-10357; Filed.. Aug. Y, 1970; 

8:47 am.) 
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WASHINGTON.. D.C. 20580 ' ’ 


For further information call: 

David H. Bus..ell 

Office of Public Information 

( 202 ) 962 - 71<4 

FOR RELEASE After 8:30 A.M., Thursday, October 1, 1970 

FTC DIRECTS TOBACCO INDUSTRY TO SUBMIT. SPECIFICS 
ON DISCLOSING TAR AND NICOTINE CONTENT 

The Federal Trade Commission has given cigarette manufacturers 30 days in •which 
to tell the Commission exactly how they voluntarily intend to disclose tar and nicotin 
content in cigarette advertising. The FTC also postponed the October 15 hearings on 
its proposed trade regulation rule to require such disclosure. 

The Commission, after considering the tobacco industry's plan, will set a new 
hearing date if it still feels a trade regulation rule would be in the public interest] 

FTC Chairman Miles W. Kirkpatrick said: "The Commission's objective is to insure 
that all cigarette advertising make these tar and nicotine disclosures as soon as 
possible. If the industry can devise a voluntary plan that is feasible and appropriate 
the Commission is willing to consider it. A trade regulation rule, if contested in tl 
courts, might take a long time to become effective; a workable, voluntary plan by the 
industry could be put into effect immediately." 

The written submissions by the industry will be placed on the public record for 
30 days for public comment. 
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Appendix C 


December 17, 1970 


Federal Trade Commission 
Washington, D.C. 20500 



j 'Gentlemen: 


i !. In accordance with the Commission Press Release of 

1 October 1, 1970, each of the undersigned companies which manu- 
jfactures, or is a primary distributor of, varieties of ciga- 
jrettes which are presently advertised, and any of its sub¬ 
sidiaries similarly engaged, is writing to set forth a voluntary 
'program for the disclosure of "tar" and nicotine .in its paid 
'consumer-directed cigarette advertising in the United States 
placed by each of the undersigned companies. 

Under this program, each company will disclose clearly 
and prominently for the variety of cigarettes advertised the 
values for "tar" in milligrams and for nicotine in tenths of 
a milligram contained in the Federal Trade Commission published 
tost results, under its present methodology, in all advertising 
in newspapers, magazines, and other periodicals published and 
distributed in the United States, including newspapers, maga¬ 
zines, and other periodicals distributed primarily tc members 
or units of the Armed Forces of the United States located abroad. 


: in advertisements appearing on billboards in the United States, 

in advertisements printed on handbills and in direct mail 
j circulars that are distributed to consumers in the United States, 
and in advertisements on' signs, displayed inside of stores and 
other places of business selling cigarettes, which are reasonably 
! noV expected to be exposed to the public beyond a six month 
■ period. 


i '• Each of these advertisements will include the "tar" 

and nicotine data, as rounded off by the Federal Trade Commis- 
'• sion, from the Commission test results most recently published 
in the Federal Register. However, in order to meet the general 
. and ordinary deadlines for submission of advertising copy estab¬ 
lished by the medium by or in which the advertisement is to 
appear, each company may use the "tar" and nicotine data from 
i ■ the published Commission test results covering the test prior to 
the most recently published 1 test, in lieu of the most recently 
published test results, (a) in all advertising in those issues 
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t ♦ 

of newspapers, magazines, and other periodicals for which the 
closing date on which an advertiser must, according to the regu¬ 
lar schedule of that newspaper, magazine, or other periodical, 
deliver the advertising material in final form to the printer, 
to the publisher, or as to spectacolor-typc to the production 
house, is less than thirty working days after publication of the 
most recently published Commission test results in the Federal 
Register; (b) in all advertising printed on handbills and in 
direct mail circulars which is delivered in final- form to the 
printer less than thirty working days after publication of the 
most recently published Commission test results in the Federal 
Register; (c) in all advertising appearing on billboards which 
is delivered in final form to the printer, or is painted or as¬ 
sembled, less than thirty working days after publication of the 
most recently published Commission test results in the Federal 
Register; and- (d) in all advertising printed on signs displayed 
inside of stores and other places of business selling cigarettes,' 
which is reasonably not expected to be exposed to the public 
beyond a six month period, which is delivered in final form to 
the printer less than thirty working days after publication of 
the most recently published Commission test results in the Federal 
Register. 

• • 

?! ; 

?! The disclosure will be in the following language; 

h 

;i . m g. "tar", _mg. nicotine 

{ ! - av. per cigarette, FTC Report (date). 

j • 

Necessarily, the carrying out of this voluntary program 
■is predicated upon the Commission continuing to test the ad¬ 
vertised varieties of cigarettes and to publish its results in 
■the Federal Register at regular and periodic intervals of not 
more than six months. 


i ■ • Where the most recent Commission published test results 

do not include a variety then manufactured or primarily dis¬ 
tributed and advertised by any company, that company will dis¬ 


close in its advertising, until 
variety are next published, the 

i 



Commission test results on 
”tar" and nicotine values 
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i 

; determined by that company in its own "tar" and nicotine test 
1 on that variety conducted in accordance with the present Federal 
j Trade Commission methodology. In the interval prior to the pub- 
' iication of Commission test results, that company will utilize 
; the following language! 


\ ; m g. "tar", _mg. nicotine 

• av. per cigarette by FTC method. 

* ' * • * 

If at any time any company undertakes the manufacture 
or the primary distribution of a new variety of cigarettes to be 
advertised, it will under this program disclose in its adver¬ 
tising the "tar" and nicotine values determined by that company 
,in its own "tar" and nicotine tests on that new variety con¬ 
ducted in accordance with the present Federal Trade Commission 
methodology', when it begins the advertising of that new variety.. 

In the event that any company determines from test data . 
that the "tar" or nicotine value of any of its varieties available 
to consumers has become larger or smaller by more than twenty 
percent of the most recently published rounded Commission test 
results, that company may request the Commission to conduct a 
special test on such variety based upon a sample of cigarettes 
picked up in the marketplace by Western Union, in accordance 
v/ith arrangements between the Commission and Western Union, with 
the requesting; company bearing all costs of such a pick-up. The 
requesting company may simultaneously with its request to the 
Commission, also request the Tobacco Institute Testing Laboratory 
to obtain from Western Union a similar market pick-up of the 
variety. If within forty-five working days after the company's 
request to the Commission, the Commission supplies the company 
with its test results, the company will thereafter utilize those 
test results in advertising placed after that date in accordance 
v/ith this program. If the Commission does not supply test re¬ 
sults within forty-five working days, then the company v/ill 
utilize, in accordance v/ith this program, test results of the 
Tobacco Institute Testing Laboratory on the market sample until 
such time as the Commission test results are made availc»ble to 
it. 

| 1005045836 
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! ; The submission or the carrying out of this program does 

• not constitute an admission by any company that "tar" and nico- 
’.tine have any significance in relation to human health. 

Each of these companies is confident that the program 
presented, v;hich they intend to begin thirty working days after 
the Commission has considered it in lieu of any formal Trade 
Regulation Rule proceeding and hearing, constitutes a plan that 
is feasible. 


} ! 
.• ! 


i ! 
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Respectfully submitted, 

BROWN & WILLI/vMSCN TOBACCO 
CORPORATION 


. 



Addison Yoaman, 

Executive Vice President 


LARUS & BROTHER COMPANY, INC., 

•. TRADING AS THE HOUSE OF EDGEWORT; 


By tv T/'.Ss-' Jb^u-rr^s ?. 

W. Brooks George, / 

Chairman of the Board 


LIGGETT & KYERS INCORPORATED 
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LORILLARD, a Division of Loew‘s 



R. J. REYNOLDS TOBACCO COMPANY 


BY 


y&loJtisQ. 


Colin Stokes, Chairman of 
the Board 



UNITED STATES TOBACCO COMPANY 


BY 


L. A. Bantle, President 
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The Commission believes that if the amended p_an operates satisfactorily, 
the public will, at the earliest possible time, be informed of the 'tar and 
nicotine content of cigarettes. In addition, the Commission will be able to 
employ substantial manpower and funds which would otherwise have been devoted 
to hearings and court proceedings to dealing with the serious problems 
relating to cigarette advertising. 

m ' 






-•Federal Trade commission 

WASHINGTON. D. C. 20580 


OFFICE or THE SECRETARY 


m 


5 1970 


Dear Mr. Chairman: 

Submitted herev/ith is a report of the tar and nicotine 
yields of 118 varieties of cigarettes, as determined by 
tests recently conducted by the Commission’s laboratory. 

This is the fifth time that the Commission’s laboratory 
has tested samples of the various domestic varieties of 
cigarettes during a single testing period. Four similar 
tests were completed on October 10, 1968; February 27, 

1969; July 9, 1969; and November 19, 196§. 

As on previous occasions, current test results are depicted 
by tables reflecting alphabetical order, increasing tar 
order, and increasing nicotine order of the varieties 
tested. 


In addition, October 1968, February 1969, July 19^9, 
November 1969 and current test results have been tabulated 
first to depict tar results obtained per variety during 
each of the five tests and then to depict nicotine results 
obtained per variety during the five tests. These two 
tabulations are submitted along with the latest results. 


By direction of the Commission. 




J o s/;pn*^iW. Shea 
Secretary 


Honorable Harley 0. Staggers 
Chairman 

Committee on Interstate and 


Foreign' Commerce 


House of Representatives 


Washington, D.C. 20515 
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REPORT OF TAR AND NICOTINE CONTENT OF 
THE SMOKE OF I18 VARIETIES OF CIGARETTES 
Kay 18, 1970 


The Federal Trade Commission’s laboratory has determine l the 
tar (dry particulate natter) and total alkaloid (reported as nict tine) 
content of 118 varieties of cigarettes. The laboratory utilized the 
Cambridge filter method with the following specifications as set forth 
in the Commission's announcement of July 31, 1967: 

1. Smoke cigarettes to a 23 mm. butt length, or to 
the length of the filter and overwrap plus 3 mm. 
if in excess of 23 mm., 

’ 2. Base results on a test of 100 cigarettes per brand, 
or type, 

3. Cigarettes to be tested will be selected on a randci 
basis, as opposed to "weight selection", 

A. Determine particulate matter on a "dry" basis 

employing the gp.s chromatography method published 
by C. H. Sloan and B. J. Sublo.tt In Tobacco 
Science 9, page 70, 1965, as modified by F. J. Schultz* 
and A. W. Spears* report published in Tobacco Vol 1 . 162, 

No. 24, page 32, dated June 17, 1966, to determine 
the moisture content, 

5. Determine and report the "tar" content after subtracting 
moisture, and alkaloids (as nicotine) from particulate 
matter. 

Concerning the 118 varieties tested, 28 v:cre capable of being 
smoked to 23 mm. or to an average range of between 23 and 24 mm. The 
butt lengths of the other 90 varieties tested ranged from 23 mm. to an 
average of betv;een 34.5 and 37.0 min. The butt lengths of 36 of the 
118 varieties tested exceeded 30 mm. 

The samples uaed were obtained by attempting to purchase two 
packages of each variety of cigarettes during December of 1969 and 
January of 1970 in each of 50 geographic locations throughout the 
country. Ail varieties of cigarettes were not available in each of the / 

50 geographic locations and in these instances, one or more additional ! 

packages of cigarettes were purchased in those geographic locations where 
the respective varieties were available. The samples utilized in the 
tests vjcre representative of the 118 varieties of cigarettes as available 
throughout the country at the time of purchase. 
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In the.intcrcot of scientific accuracy the tar content is 
reported to the nearest 1/10 milligram and the nicotine to the nearest 
1/100 milligram, each with appropriate statistical values, in the table 
In which varieties are listed in alphabetical order. In the two 
tables which respectively list varieties in Increasing order of tar 
values and in increasing order of nicotine values, and in two lists 
tabulating the current and four previous tests, the average weight 
and butt length colurr.no have been eliminated; types of cigarette; are 
more clearly described; tar figures have been rounded off to whole 
numbers and nicotine figures to tenths of milligrams; and figure.-; 
representing the standard deviation of the mean have been eliminated. 
Accordingly, tor and nicotine figures in these tables and lists represent 
rounded off averages without indication of their precision. 
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29 . 33.5 m 
29.1 - 34.1 no 
23 - 25 cn 
25.6 - 27.5 ea 

32.5 - 34.5 cvv 
24.C - 28 k. 

23 rs 
23 ro 

26.1 - 28 m 

32 - 33.5 tn 
23 ra 

32.5 - 33.5 tn 

32.5 - 34 eta 
31.9 - 34.2 r.a 

32.6 - 34 m 
30 - 32 m 

31.9 - 34.1 an 


12.4 i 0.4 
2.9 X 0.2 

23.2 t 0.6 
5.3 t 0.3 

4.1 1 0.4 

11.2 X 0.5 

15.6 X 0.5 

13.3 * 1.0 

18.8 X 0.5 

19.4 ± C.5 

21.7 ± 0.5 
18.0 l 0.5 

21.3 * 0:5 

26.5 x 0.5 

19.7 t 0.5 

23.6 t 0.6 

28.3 X 0.4 

18.9 X 0.4 

16.9 ± 0.5 

19.1 t 0.4 

17.9 x 0.4 

15.7 1 0.4 

16.1 x 0.5 


23 rn 

23.4 x 0.6 

H rn 

28.5 x 0.5 

23 m 

20.5 t 0*5 

23 n» 

24.3 X 0.5 

2) era 

30.9 ♦ 0.6 

23 rn 

25*7 x 0.5 

26.9 . 28.7 r.r 

17.4 t 0.4 

32.1 - 34,9 cia 

17.7 x 0.3 

26. 5 - 27.5 m 

;o.o i 0.5 

32.4 - 33.1 c-a 

21.3 A 0.3 

23 m 

15.4 t 0.5 

26.5 - 27.6 tu. 

4.1 X 0.) 

31.8 - 34 co 

16.1 X 0.5 

31.8 - 3*» na 

15.9 1 0*4 

32. 7 . 34. 5 cn 

?0.9 l 0:4 

23 an 

72.9 x C.5 

27.5 - 23.8 tn 

16*9 X 0.3 

27.8 - 26.4 na 

19.3 X 0.4 

26 - 2646 na 

17.4 X 0.5 

32.5 - 34 as> 

17.7 X 0.4 

32. 7 . 33,5 rr* 

12.0 X 0.4 

32.5 - 34.3 tn 

12.5 X 0.3 

32.8 . 34.5 m 

12.1 X 0.4 

27.3 - 28.5 en 

17.3 X 0.4 

32 - 33.5 m 

19.6 t 0.4 

34.3 - 36.5 era 

18.3 t 0.5 

33.5 • 35.3 to 

18.1 X 0:5 

23 - 14.1 ra 

21.7X1.7 

23 • 13.8 m 

16.4 t 1.2 

23.6 - 24.6 i« 

20.2 X 0*5 

26.5 - 27.5 00 

20.2 t 0.5 

32.2 - 33.9 na 

21.1 X 0.4 

32.5 - 33.7 en 

21.6 x 0.5 


0.60 X 0.02 
0.11 1 0:01 
O.fcl X 0.02 
0.20 X 0.01 
0.16 x 0.01 
0.61 X 0.05 
1.04 X 0.05 | 

0.92 t 0.07 I 
1.10 x P.04 ; 

1.14 i 0.04 
1.31 X 0.05 
1.04 x 0.03 
1.71 X 0.03 
1.56 t 0.04 
1.17 t 0.04 
I,4 k x 0.C3 
1.75 X 0.03 
1.29 x 0.03 
1.05 t 0:05 
1.29 i 0.03 
1.27 X 0.04 
1.00 t 0.02 
0.96 x C.05 

1.45 X 0.05 
1.89 x 0.04 
1.54 X 0.05 
1.3b-*: 0.03 
2.09 X 0.U6 
1.63 X 0.04 
l.lfe X 0.05 
1.22 X 0.04 
1.35 x 0i0.‘. 

1.46 i C.U2 
0.45 x 0.02 
0.14 1 0.01 
0 ;VB x C.03 
0;97 t 0.03 
1.16 i G.0J 
0.9O 1 (J.02 
0.73 X 0.03 

0.82 X 0.01 
t.03 x 0.C4 

1.16 i 0.03 
C. 86 x 0103 
0.66 i OiOl 
0.63 i 0.03 
1.19 x 0.03 
1.40 X 0.04 
1.21 t 0.04 

1.17 t 0.C4 
0.71 * 0.05 
0.54 X 0.05 
1.79 x 0.04 
1.27 x 0.04 
1.43 X 0.03 
1.49 x 0.03 


F- filter; KF- fton-filter; K- aenthol; UP- hard pack; SP- aoft pack; KVP- hard wide pack; 
FD- plaatlc box 

<v*ri;t walght reported In grant 

Tanga uaed for butt length bccauae of Variance of overwrap 

TPM dry (tat)- cilJ lgr*.*:a tutal particulate aatter iasa nicotine and vatcr 

®llllgr*3» total alVelold* reported n nicotine 

l imited avallaMl It/ la*t« on reduced a I ro.i V^ahingtoa, O.C. only 

with and without Uel*t t:u<kej (vgath-eT 

lolaraaca a!:c«n la t*v (2) atar.daxd deviation of the aear* 


bill!cetera; 




* SouYce: 
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r-i 


i 


f«T «i4 Nicotine Co:»tant of On* Kun4red»eIfcStean (118) Varieties 
of ftoaeatlc Cli*feU«» • 

(shovn In Increasing order ef l«r values) 


Brand 


Voice (color•) 

U K 
roll Kell 
La 1 2c 
Viceroy 
K#mli 

Xsi L-lch 
Tarejton 
Bool 
Don l no 
Lark 
L fc M 
Bole i gH 

T<ifcfton 
Pall Hall 
Oaola 
ttialr 

Virginia SI Ins 
Didlnur let 
Virginia Sltwe 
Alpine 
Cheater!Laid 
lelolr 
Newport 
Stratford 
Poll Hell 
UH 

Her l boro 

UN 
UH 
fell Hall 
Kant 

Stratford 

Newport 

Itnvth b Hedges 

Viceroy 

K-a*l 

Old Cold filter 


Type 


Carlton? 

rag. size, filter 

Marvels 

rag, size, filter 

Sano 

tag. alia, filter 

Marvels 

king size, filter, eenthol 

Carlton 

king site, filter 


king size, filter 

King Sano 

king size, filter 

King Sano 

king alza, filter, neathol 

Kent 

rag. size, filter 

Duke 

king size, filter 

Life 

king size, fitter 

Frappt 

king size, filter, r.enthol 

Montclair 

king size, filter, renthol 

Tcicpo 

king size, filter 

True 

king size, filter, Dtnlhol 

True 

king slr% fitter 

K<(1 ttf liter 

king size, filler, renthul 

Dora! 

king size, filter 

Dotal 

king size, filter, renthol 

5 toe 

reg. sir®, r.on-flller 

H«Ulf Itur 

king size, filter, (plastic 

Pari iar ent 

king size, filter, (hard p* 1 

Silva Thin* 

100 an, filter, r.cnthol 

Kent 

king site, filter 

Mart lament 

king sire, filter 

Sites Thins 

100 n», f 11 ter 

Kent 

king size, filter, (hard pa 


king size, filter, (hard pack) 
leg. alia, filter 

$5 iu, filter, cfiiihdl, (hard peck) 

Unj elite, filter 
kin* aIze, filter 
ref. site, nonWilter 
klrg size, filler 
king size, filter 
king alre, filler, rer.thM 
king alze, filter, nentlnl 
ICO e.-z, filter 

king size, filter, (hard pack) 

ICO rr ( filter 

100 ora, t liter 

100 m, filter, e.eftth** 

king elze, filler, eeathol 

king e.lze, filter, uenthol 

100 zra, filter, nenliul 

king size, filter, (hard pock) 

ICO era, filter 

king ■Ize, filter, aenthol 

king size, filler, ocnihol 

100 «ra, filter, oenthol 

kin, nlie, mui, twitt*!, <ti«rd p*ck) 

king alzc, filter 

95 era, filter, (hard pack) 

)00 era, filter 

king alze, filter, (hard peck) 

king size, filter 

100 n« k filter, ascr.lhol 

100 m, fitter 

100 »*, filter 
king else, filter, menthol 
king site, filter, ten(hoi 
rag. size, filter, (hard pack) 

ICO filter 

100 r»a, filter, s«ntJil 

ktng alze, fillet 


Tor 

f-.g/el ) 


2 . 

3 

4 

4 

4 

5 

\ 

7 

10 

10 

to 

10 

n 

12 

12 

13 

13 

14 

14 

15 
14 
14 
14 
14 
14 
14 
14 

14 
17 
17 
17 
17 
17 
17 
17 

17 

It 

15 
« 
IS 
1 ft 
tft 
1 ft 
1 ft 

la 

18 
1 ft 
19 
19 
19 
19 
19 
19 
19 
19 
19 
19 
19 
19 
19 
19 

19 

20 
20 
20 


MAVIS 1S?U 

I 


Nicotine 

(t\/e Ig ) 


0.2 

0.1 

0.1 

0.2 

0.3 

0.2 

0.2 

0.2 

0.5 

0.3 

0.4 

0.4 

O.ft 

0.9 

0.4 

0.7 

0.9 

0.9 

1.0 

0.5 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

0.5 

0.9 

1.1 

1.0 

1.2 

0.4 

1.2 

1.1 

1.3 

1.0 

1.1 
1.0 

1.2 
1.2 

1.3 
1.0 

1.4 
1.2 

1.3 
1.2 
1.1 
1.1 

1.4 
1.1 
0.7 
1.3 
1.1 
1.3 

1.1 

1.2 

1.3 
1.2 
O.ft 
1.1 

1.4 

1.4 

1.5 

1.2 


frar> - alUltroM #or«t wart U*»ta*a t«** Meotlra and %ra*ar 


"^''“'^ource: https:7/www.industrydocuments.ucsf.edu/docs/rplkOOOO 
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T, r * 4n i Nicotine Content of One l!tiMre<l-«l,Mcen (116) Verletica 
of Dmillc Cliercitee 
(shown in increasing order of ter veluee) 


typo 


Ko-j« Run « 

Bcneon t Hedges 
Sale* 

Vlnaton 
Winston 
Mar ll-ore 
Hsrltoro 
Cart* l 

Benson 6 P>dp«* 
luckjr Filter* 
Cauloiee* bisque bleu 
Century 
Luckj Filter* 

tool 

ruijun* 

Ctltif 

benton 4 Hedges 

HarlLuro 

Spring 

Winston 

£>o«*lno 

Hewport 

Chesterfield 

S a I ea 

Chesterf Icld 
Her lUfTD 

Old Cold Straights 

Kspleion 

Win*ton 


tt|i tire, non-filter 

king size, filter, (hard peck) 

king size, filter, menthol 

king #it«, ft!ter 

king site, filter, (herd peck) 

king lilt, filter, ocntl.ol 

king situ, filter 

king elze, filter • 

ICO m, filter 
king sire, filter 
r*g. • Ire, filter 
100 tn, filter 
100 rr>, filter 

teg. sire, non-filler, nenthol 

rag. size, non-filter 

king sire, filter 

100 cis, filter, nenthol 

100 vn, filter, (luwd peck) 

100 «, filter, menthol 

100 era, filter 

king site, filter 

100 srv filter, nenthol 

king sire, filter 

100 sci, filter, menthol 

101 nra, filler 
100 on, filter 

reg. tire, non-filter 
king sire, filter 
100 tin, filter, menthol 


Caulol-eo C'.^oiat 

teg. else, n-.-n-f 11 ter 

Vogue (black) 

king else, filter, (hui 

Stretford 

king a Ire, nor.-f liter 

Hat ve l a 

king tlr.e, nor,-f liter 

Mil lip Horrlt 

reg. ill*, iwn-fiitrr 

Half L Keif 

king elte, filter 

Old Cold FlUer 

ICO m, (liter 

hn'wtu 

reg. sire, non-filter 

Posilno 

king eitc, non-filter 

Cheater!laid 

reg. a Ire, non-filter 

Cartel 

reg. site, non-filter 

Raleigh 

king size, non-filter 

English Ovale 

reg. sire, non-filler. 

Old Cold Straight* 

king elte, non-filter 

Kspleton 

rag. site, non-filter 

Helbert Tareyton 

king lire, non-fitter 

Lucky Strike 

Teg. size, non-filter 

Pall Hall 

king alia, non-filter 

Bui l l>urliM 

king size, filler 

Chesterfield 

king size, non-filter 

Philip Kuril* Ccwtuander 

king size, non-filter 

ling I f ah Oval* 

king size, non-filler, 

Player* 

reg. a ire, non-fitter, 

Patina 

king el re, non-fliter 


T,r \ 
(re/cly) 

20 
20 
20 
20 
20 
20 
20 
20 
20 
20 
20 
. 20 
20 
20 
21 
21 
21 
21 
2 k 
21 
21 
21 
21 
21 
21 
21 
21 
22 
22 
22 
22 
2 } 

23 
23 

23 
26 

24 
24 
23 
23 
26 
26 
2 ? 

27 

27 

28 
26 
26 
29 
29 
29 
31 
31 


cotine j 


1*5 

1.4 

1.4 
1.) 

1.5 
1.3 

* 1.3 

1.3 

1.4 
1.3 
II 

1.3 

1.4 

1.3 

1.5 

1.4 
1.4 
1.4 
1.2 
1.4 
1.0 

1.3 

1.4 

1.5 
1.5 
1.5 
1.2 
1.0 
1.5 
1.1 
0.7 
0.9 
0.3 

1.5 

1.6 
1.5 
1.4 
L.l 

1.4 

1.5 

1.6 
1.9 
1.6 
1.1 
1.6 
1.6 
1.8 
1.7 
1.7 
1.9 
2.2 
2.1 
1.6 


1 TFH dry (ter) - tilUl&rama total perticulet* natter less nicotine and water 


C 


Source: https://www.mdustrydocuments.ucsf.edu/docs/rplkOOOO 
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1«(* ,.uj KIivUm Cmli.-l ol C'i.« li ... •! . c i -1 ! «.:•« c'* (11?) V.ll.tW« 
®r Dwttit CMt» r «.u»* 

(*1(OwT) lf» oi>l«.r of nicotine wluci) 1 


Brand 


T,j>« 

Hat vela 9 


reg. alre, filter 

Sano 


reg. alte, filter 

Carlton ^ 


reg. alee, filter 

Harvela 


king alte, filter, nenthol 

King Seno 


king alte, filter 

Harvela. 


king alte, filter 

king 5*00 


king alte, filter, acntUo) 1 

Carlton 


king alte, filter 

Duke 


king alte, Miter 

fr.ppe 


king alte, filter, t.enthal 

Sano 


reg. riit, non-filter 

Kent 


reg. tlu, filter 

Vogue (colora) 


king alte, filter, (hard pack) 

Harvela 


reg. *irc, n«>:lr fl l ter 

Life 


king alte* filter 

7 rue 


king alte, filter, r.cntlol 

True 


king alte, f11 tor 

Vog’ie (black) 


king alte, filter, (h*rd ; pack) 

Si*at ford 


king kite, filler. 

Harvela 


king alte, non-filter 

Stratford 


king aite, filter, nenthol 

K Milulal i 


king aitc, filter, nenthol 

Trq'O 


king aitc, filter 



king alte, filter 

Stratford 


king *i*e, non-filter 

u:i 


reg. kite, filter 

Holt if liter 


king alte, filter, nenthol 


(tent 
Dor* l 

Karl lament' 

SI lv* Hi in* 

Haplcton 

Kent 

Silva Tiilna 
Dtaal ,*j 

Farllwncnt 

Lark 
L fc K 

Do-a 1 no 
OmIi 

HullIf liter 
Pall Hall 
Lark 

Caulolac• Cabral 

Cheaterfteld 
Tarvylon 

Caulolata Dia^ut Blau 
Wevyort 
UH 
Domino 
l & H 
Alpine 


king a lie, filter 

king alte, filter, tenlhol 

king lit*, filter 

IDO fa». filter, renO-ol 

king alxc, f l liter 

king alx«, filter, (hard peel.) 

ICO IVI, (llt.r 
king aitc, fitter, ee.ithol 
king alia, Miter, (hard pack) 
king aire, filter 
king sire, filler, (hard pack) 
filter 
filter 


king alte, 
king alte, 
king alte, 
king tire. 


rtnllnl 
(pUitlc tox) 
«K-ntli.ol, <har«l pack) 


filter 
filter 
ICO fir., filler 
rag. alr«» non-filler 
king alre, filter, nenthol 
king lire, filler 
rag. aiie, filter 

king alee, filter, nenthol, (hard pack) 

100 rtj, filter 

king alte, non-filter 

king alte, f 11ter 

king alte, filter, nenthol 


Hap 1*ton 


reg. aitc, nor.-Ml ter 

Kewport 


king aiie, filter, oenthol 

Tateylcn 


100 ni, filter 

Kent 


1(V> rtn, filter 

Spring 


ICO cn, filter, nenthol 

Virginia SI Isa 


IOO trn, filter, nenthol 

Old Cold Filter 


king alte, filter 

LI H 


103 filter, nenthol 

KalelgK 


king (lit, filter 

Vlcaro/ 


king alt*, filter 

Old UrM Straight* 


rag. alte, non-flltcr 

Virginia Sll*» 


100 an, filter 

lalclgV 


100 m, f liter 


1 TrH -li, (ut) - rtttl l,re.-.i tol.l p.rUcuW:! •Mlt.T !«•» Mcolln. .',1 v.l.r 
J llnltaJ r«alhMllrr on re*5ut«J •• f «»>* ilaaMn, Ion, D.C. c-r.'.j 



1005045838 









T*r- *«vf lilc«tlr« Cvul.'M :«f fr,* Iur.-lrcJ-Mghtecn (1U) VtrJclU* 
of f*.» »*tfc C Lgarttlv* 

(ito>Tk In Iiif-iejcli-.g of nicotine vjkti) 


DuKaurirr 

klnj »tir, tilt'.-.-. C.;ri> p,Jtk) 

Hur 1 boro 

king tire, filter. pack) 

r.utuu 

ICO r.j, filter! ci. niS*l 

Wins ion 

king rit«, filter 

Ctnigr; 

100 cry, filter 

r#n Mali 

95 cij, filter, (herd p'tW) 

P*U H*U 

100 tTl, f 11 ter 

Corel 

king *lic, f H Ur 

UUnlun 

king all*, filter, (herJ pack) 

KArltoro 

king »lre, filter 

Ko»l 

reg, *lxe, r***n-f i 1 ! trr, rcnthol 

Hevv&t t 

100 r»i, filt-r, r.-ntVcl 

Ha?1Lure 

king elm, filter, rer.thol 

loul 

king tire, filter, Rtitliol 

lucky filter* 

king rlrr, filter 

6<t*lr 

king air*, fill ter, tv.itlisl 

Sa 1 tn 

Hug *ltc, fillt'.r, Jitnttisl 

Ivlllr 

100 t.aj filter, «tcith >1 

gcn*on 6 Ktdjti 

100 ru, filler, a-nothol 

fltdfcCnt 

teg. a lie, r >n-f ill t«.r. 

Benton & Hedge# 

ICO teij flit r 

Per*cn U Hedge* 

leg, lire, filter^ (hard pack) 

Lucky Filter* 

100 p?:, filter 

Chesterfield 

T«g- a Ire, non-filter 

C*l-*y 

king •!»*, filler 

Viceroy 

ICO c»», filler 

H-c H-oro 

100 mn, filler, (halJ peek) 

Cl.e.trlt t«M 

king *lxc, filter 

Winston 

100 c»=, filter 


King, *I?r f Ml •<-•-, (!.*r.J j rck) 


ICO tr% filter, f mlhil 

!*«*-;*. Pun 

teg. a Ire, nor--Mil ter 

Philip hjrri* 

reg. a tic, n-m-f III t*-r. 

S *1 M 

100 tdfi, filter, r~.tr.lhjl 

Chesterfield 

101: tn, f 11 ter 

C;rt Cold Filter 

100 tn, filter 

Hirlloro 

100 rrv filter 

Winston 

100 w, filter, c~e-r.th.»l 

Cea.el 

rag, a ire, :mn-fliter 

Piicijfunt 

teg. *Ixe, tvn-fliter 

Old Cold Str.ljht. 

king a lie, non-filter 

Lucky Strike 

rag. itte, non-filter 

Half 6 UaU 

king iltc, filter 

Herbert Tareyton 

king alre, noo-fllteT 

Keleiih 

king alia, non-fliter 

Cheater field 

king altc, non-filter 

Bull Uurhaa 

king tire, filter 

Hall H*ll 

king iUe, noi*-f liter 

FatIma 

ting tlte, non-filter 

Philip Korrla Coonander 

king al«e, no**-filter 

Englt eh Oval* 

rag. alte, non-f ilter, (h «rd pack) 

Player* 

geg. alee, non-filter k (hard pack) 

Engllah Oval • 

king aite, non-filter, (hard pack) 


■ r 

(r. /cl?)' 1 

lilff! If:*! 

__M v'/cjj.. 

It | 

1.3 

19 

1.3 

lb 

1.3 

20 ! 

1.3 

20 

1.3 

19 

1.3 

19 

1.3 

20 

1.3 

20 

1.) 

20 

1.3 

20 

1.3 

21 

1.3 

20 

1.3 

17 

1.3 

20 

1.3 

18 

1.4 

20 

1.4 

19 

1.4 

21 

1,4 

24 

1.4 

20 

1.4 

19 

1.4 

20 

1.4 

25 

1.4 

21 

1.4 

20 

1.4 

21 

1 .4 

21 

1.4 

21 

1.4 

20 

1.4 

20 

1.3 

20 

1.5 

2) 

1.5 

21 

1.5 

21 

1.5 

24 

1.3 

21 

1.5 

22 

1.5 

25 

1.5 

21 

1.5 

27 

1.6 

28 

1.6 

23 

1.6 

27 

1.6 

26 

1.6 

29 

1.7 

28 

1.7 

28 

1.8 

31 

1.6 

29 

1.9 

26 

1.9 

31 

2.1 

29 

2.2 


• t • y ■* u 

.' rr J i 
-- ^ 


»0"'0 

:■?.< -J 


Tin drj <t,r) • allUtran* tol.l pictloUK !•*• nlcollnc »nd %»t«r 
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Llatinj of ''Ter' 


,1 


y^Kra for live (5) Teatlr.g FeHoJa 


C 




brand; • 

Typi 

ct.. I1i5 

r 

tb., 1959 J 

uty, 1969 ! 

iv., |9*/> 

19' 

Alpl'it 

king ilte, filter, nenthnl 

70 

20 

20 

19 

19 

Eel air 

king alec, filter', rv.r.t!.o 1 

19 

19 

19 

W 

18 

8e l «i r 

100 Bio* filter, e.-r.t?.ol 

* 

a 

• 

* 

19 

Benacn 6 Hedgea 

reg. alze, filler, (lard pack) 

21 

20 

20 

20 

19 

Benaorc 6 

king alee, Miter, (ln;4 ^.ack) 

20 

21 

20 

20 

20 

Btr.aon 6 Hedge# 

100 err, fillet 

21 

21 

21 

20 

20 

Btnaon 6 Ite^gea 

ICO tr., filler, m*f«tl‘»l 

21 

21 

22 

» 

21 

Lull l>virhjo 

king tire, filter 

30 

29 

29 

29 

25 

Cu«l 

rag. alte (l ron-filt»-r 

26 

26 

25 | 

25 

25 

Cwnel 

king a lac,, filter 

n 1 

21 

21 • 

21 

29 

Carlton 

reg. alze,; filter 

* 

a 

* j 

• 

2 

Carlton 

king alrc, filter 

4 

3 

4 

5 

4 

Cascade 

king a lie. filter, ncniLol 

7 

8 

* 

• 

a 

Ccotui y 

100 cn, fllrer: 

24 

23 

22 

21 

20 

CheatcrMleld 

reg. aite, non-fliter 

25 

25 

25 

24 

25 

Ch«iurfi|rM 

king alee, non-filter 

30 

29 

30 

29 

29 

CheiterfleM 

king size, filter 

22 

23 

72 

21 

21 

Cheater/1 cl d 

king alze, filter, tncnihol 

21 

21 

20 

19 

19 

Chratrrf1 eld 

101 cu. filter 

21 

21 

20 

2! 

21 

Colcnj 

100 trs* : MlUf 

28 

29 

• 

• 

* 

Colony 

ICO l»b, filter, r*;i.tLnl 

26 

26 

* 



booloo 

king altc, nn* fitter 

26 

25 

26 

25 

24 

Oonlno 

king the, filler 

21 

22 

21 

21 

21 

I'onlno 

king a lie, filter;, rent? ol 

14 

14 

16 

16 

1ft 

Loral 

king a lie, f ilte r 

* 

e 

a 

15 

14 

Dor *1 ■ 

king alze, fill ter, T«nt{«al 

• 

♦ 

a 

14 

14 

Duke of Durha/j 

king aite, filter 

11 

10 

10 

IQ 



kihg alze, filter, (hard { rk) 

19 

18 

18 

1ft 

18 

l.i tv -Its o*j1i 

reg. alke, r,oneJHt».r, (hard y..'l) 

25 

27 

20 

26 

26 

1 la* Cvf.lfc 

king sire, r.nn-Ml ter, (t.z.'d p 

«■ 

36 

35 

31 

29 

fat \iMt 

king ai/v, : noa-fiIttt 

33 

33 

32 

32 

31 


king alzc, filter, rcr.lhol 

8 

10 

ll 

10 

10 

r.«Vu> 

kit* a Ire, filter 

21 

21 

i 21 

20 


Ca-jlol »ea 

reg. sire, non-filler 

»S 

25 

26 

24 

22 

C au lol ku Dlfc^-jc Bleu 

rag. else, fll^i-r 

71 

23 

1 21 

21 

20 

Hall U Halt 

king alze, filter 

1 26 

74 

23 

22 

23 

Heliar 

king all*, fillet,- (hard pack.) 

25 

25 

* 

• 

♦ 

Herbert Tarcyton 

king alee; nsn-flIter 

31 

31 

29 

27 

27 

Hoild«y 

king eiie, nj:i*filter 

34 

35 

32 

3t 

1 

HoiJ day 

king alze, /liter 

26 

27 

25 

25 

i * 

Horae Run 

teg. alee, nun-filter 

21 

20 

! 20 

19 

20 

Kent 

reg. alze, filter 

13 

12 

10 

10 

10 

Kent 

king alrc, filler, (hard pack) 

17 

18 

19 

17 

16 

Kent 

king alze, filter 

17 

12 

1? 

16 

16 

Kent 

100 pm, filter 

19 

20 

18 

19 

19 

King $ano 

king alze, filter 

» 

7 

. 7 

7 

5 

Jt L ng $ ano 

king alze, filter, renthol 

10 

8 




Koo! 

y«g. alie, non-filler, ccathol 

23 

22 

21 

21 

20 

Kool 

king alze, filter, penthol 

19 

19 

19 

18 

17 

Kaol 

ICO ere, filter, renthoi 

20 

21 

21 

20 

20 

Lark 

king elte, filter 

18 

18 

18 

17 

17 

Lark 

100 nr, filter 

• 

19 

19 

18 

18 

Ufa 

king alie, filter 

11 

11 

11 

11 

10 

L 4 H 

teg. alze, filler 

17 

16 

18 

17 

19 

UH 

king 4 i 2 e, filter, (hard pack) 

18 

19 

1ft 

It 

18 

L 4 M 

king size, filter 

19 

20 

20 

19 

19 

UK 

100 mi, filter 

21 

20 

19 

19 

19 

UK 

ICO rra, filter, rcntiiol 

20 

20 

20 

19 

19 

Lucky Strike 

teg. alze, non-filter 

28 

29 

26 

26 

23 

Lucky Filler# 

king alze, filter 

22 

21 

22 

21 

20 

Lucky Flltera 

king alze. filler, nentlol 

20 

20 

20 

• 


Lucky Fllt«ra 

100 no, filter 

21 

21 

2l 

20 

20 

Lucky flltera 

1O0 aia, filter, c.enlhol 

19 

19 

18 



H«pl « ton 

reg. il:t, nonefilter 

23 

24 

24 

26 

27 

Hap Uton 

king alze, filter 

21 

21 

22 

27 

22 

H«rll«(o 

kin, •!»», (lU«r, (k»rd p.iV) 

20 

21 

20 

19 

19 

Karlboro 

king a lie, filter 

21 

22 

21 

20 

20 

Harlboro 

king alze, filter, Oienthnl 

20 

21 

21 

21 

20 

Her 11 «»ro 

100 an, filter 

22 

23 

22 

21 

21 

Har ll-oro 

100 at, filler, (►..rd p«7kT 

22 

22 

21 

21 

21 


1 T?H dry <i,r) - ultl'tjrr.'i taUl ^artlwUu eatter tea* tlcorln* iriUi 
P«nol«« v«;Jctlfa r.o t available tfuTinj • * «>Mi<g 
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lilting of "Tar* 


1 


Vcluea for Five (5) I»*U;«8 P«rloH« 


Brand 


Marvela 
Marvel■ 

Kirveti 

Harvele 

Marvel* 

Monte 1 air 
Multi filler 
Mult ifli ter 
Newport 
Nlvport 

Kevj.ori 

C *»1 • 

Old fiold Stralf’.t* 

Old Cold StraL/lita 
Old Cold Filter 
Old Cold Filter 
OlAI. 

Fall Mall 

Pall Mall 

Pall Mall 

Pall MaU 

Pall Mall 

Pari lament 1 

Parliament 

PH I Ip P.TTia 

Philip h.Jtrla Ci-on.ar>dcr 

Philip Forrla 

lliilip Forrla 

PI ray.ue 

Fied^nt 

P l aye r • 

luiUljh 

itallelfch 

KaUUt. 

Sal cn 
Sal ca 
Saro 
Sefto 

Silva TUni 

Silva Thine 

Sprins 

Stratford 

Stratford 

Stratford 

Svaet Caporal 

Tarcyton 

T areyton 

Teapo 

Trua 

Irva 

Tryon 

Tryon 

Vleeroy 

Viceroy 

YlrtlnU Slioa 

Virginia Si le»e 

Yugut (black) 

Vogue (colora) 

Vtnga 
Vinvton 
Uinaton 
Ulnaton 

Vinetnn 0 

Viaatuu 

Yukon 


1j?* j" 

0<.t., ISIS 

Feb., 156V 

July, l*ii || 

,0V.. IV., J 

r./, 19?) 

reg, a lire, ..on-f liter 

19 

19 

IS 

. 20 

17 

reg. ill*, filter 

4 

4 

3 

4 

3 

kir.g eiie, no;»-f liter 

23 

25 

24 

24 

23 

king aJ* 1 ', filter 

7 

7 

6 

6 

5 

king alic, filter, t.*r.rlol 

6 

5 

5 

4 

4 

kitifi clrv, filter, 

5 

11 

9 

9 

11 

.king aitv» filter, (plnetlc Va») 

a 

a 

a 

* 

It 

king Cl*t ! , filter, L-rriVk^l 

• 

a 

f 

a 

13 

king ai?.t, filler, (hard pr-c*) 

21 

21 

20 

19 

15 

king cite, filler, fcnthol 

21 

21 

21 

20 

19 

100 «rr., fill ir, r. <nthol 

22 

21 

22 

21 

21 

king lilt, flltar, nenthnl 

20' 

21 

19 

19 

18 

reg. el re, ncr.-f liter 

21 

23 

23 

22 

21 

king a lie, non-fliter 

29 

29 

28 

27 

27 

kir.g »l re, filter 

21 

21 

21 

20 

20 

ICO «->, filler 

a 

a 

a 

24 

24 

(ef, clrc, nun-filter 

00 

30 

a 

a 


Ping ci?t, ron-fI Iter 

25 

29 

28 

28 

28 

95 t»v filler, (hard park) 

19 1 

19 

19 

19 

19 

95 arc, filter, rcnthol, (hard pack) 

19 

IS 

18 

17 

17 

100 rn, filter 

20 

20 

19 

19 

19 

100 c.-.% filter, oenthol 

19 

19 

17 

IB 

1C 

king a ire, ('liter, (hard pat*-) 

It 

16 

It 

It 

16 

king tire, fllter 

It 

17 

It 

It 

16 

teg. «I*e, rwi»lJltef: 

n 

23 

25 

24 

23 

king: eWc, r.on-fll ter 

31 

3? 

30 

79 

29 

king lire, filter 

19 

19 

19 

19 

a 

kligeiie, fliter, aentliol 

20 

20 

70 

15 


rcg. a lie, tiun^f liver 

19 

21 

21 

20 

21 

reg. a 1re, ron-fi l ter 

26 

25 

25 

24 

24 

reg. clrc, non-filter, (hard 

31 

i 32 

32 

31 

31 

king lire, non-filter 

30 

30 

28 

25 

26 

king •tic, filter 

19 

19 

19 

16 

1? 

100 m. f'll ter 

a 

a 

a' 

a 

18 

king tire, filler, cicr.thol 

21 

21 

20 

20 

20 

100 wr>, filter, cienfFol 1 

22 

22. 

21 

21 

21 

reg. at*e, «*on-fliter 

17 

17 

14 

14 

IS 

reg. air*, filler 

* 

4 

4 

a 

4 

ICO ni, fi 1 ter 

15 

15 

15 

16 

16 

100 tTi, filter, rcnthol 

a 

15 

16 

16 

16 

ICO «u, filler, centhol 

20 

21 

21 

21 

21 

king alee, non-filter 

24 

76 

25 

24 

73 

king ai?.e, filter 

i» 

20 

19 

18 

19 

king alie, filter, eienthol 

19 

21 

21 

19 

19 

king site, filter 

21 

23 

a 

• 


king alae, fllter 

17 

IB 

17 

16 

17 

100 rn», filter 

IB 

ie 

16 

17 

18 

king a tie, filter 

17 

14 

13 

12 

12 

king till, filter 

13 

13 

12 

13 

13 

king alre, filter, renlhol 

13 

13 

12 

12 

12 

king airc, filter 

13 

12 

a 

12 

a 

king alte, filter, aenthol 

ll 

11 

11 

11 


king alee, filter 

IS 

20 

19 

18 

17 

IOC am, filter 

19 

21 

20 

19 

20 

ICO an, filter 

a 

IB 

IB 

16 

18 

100 ca, filt«r, aunthol 

* 

19 

IB 

18 

18 

king *Ue, filter, (hard pack) 

19 

20 

18 

20 

22 

king alte, filter, (hard park) 

12 

13 

13 

13 

16 

king el re, filter 

21 

20 

- a 

a 

a 

king a lie, filter, (hard pick) 

21 

22 

21 

21 

20 

king alre, filter 

21 

21 

21 

21 

20 

100 dj, filter 

22 

22 

21 

21 

21 

ICO rs, filter, canthol 

22 

22 

21 

21 

22 

100 an, filter, (hard pack) 

21 

a 

a 

a 

a 

king al'xc, filter, eenthol 

20 

20 

20 

20 

a 


| Tilt dry (tar) - BllliiCaoe total particulate natter laaa nicotine and water 
Denote a ««rl«tU« mt available during sat Vet sc.-prlr.g 


1005045841 

'V - 



Liatlng of h’lc'.Vlri* Viluti f^r Five (5). Teat-lb*g Ferlc-J* 


tlard • 

*J?« [ 

Cct., 19.,,-- 

Alpih* 

king tire, flllir, imthil 

1.2 

La lair 

king al*e, 1 1 Iter t« r.llol 

1.5 

Lclair 

lOOrr*., filter, jr.ei.th-jli 

ft 

t*r<vit t I'UV eft 

teg. *lit, filter, Ui *rj j>re> ) 

1.3 

l«n«9A £» 

king alt*, filler, (huid j ui) 

1.4 

&c*.«un 6 tlei.,*-* 

ICO p.-.j filler 

1.3 

6*n»9h L l> *i r* 

103 c/-., filler, r.enllol 

1.4 

kill tu*h«.-4 

king af**i filter 

1.7 

Cft-cl 

reg. al'ze, r-.-wi-filler 

1.4 

Cl-rtl 

Ling alfce, filter 

1.) 

Ctrl ton 

reg. si lie, filler 

• 

Carlton 

king a lie, f11ter 

0.3 

CanC4.dc 

king a tie, filter, cenlt.al 

0.2 

C**ntui y 

100 er, fllt'-T- 

1.4 

Cheat *t M fId 

rcg. *1*e, non-filter 

1.2 

CheatctfHeld 

king alze, ssv-.-fliter 

1.5 

Cilia ter f 1 tld 

king size, filter 

1.3 

Chea tvTfl v'l d 

king alze, filter, ne-ntliol 

1.2 

Che at «r f i et*t. 

101 rv., filler 

1.2 

Coloi-7 

ICO tr, filter 

1.6 

Cnl m.y 

190. cn, filter, e.enth'il 

1.3 

Dor. 11 .o 

lli.g (lie, nunafliter 

1.0 

Domino 

king life, filter 

0.E 

Dwulra 

king die, filler, au-r.thol 

0.7 

Dor* I 

king alie, 1 1lter 

ft 

Dor *1 

king a lie, filler, menthol 

• 

D'jV t of L'jri.Gn 

king *lr«, filter 

0.4 

Dv-y-i-jf l-r 

king a lie, filter, (hard perk) 

1.3 

l>.gUah Oval* 

teg. lUr, nun-filler, (hard p-vrk) 1 

l.fa 

fc'glLrh Oral a 

king tilt., nrn-f liter, (h*;d p.ii) 1 

7.3 

f it !*■* 

L1 r.g tlre, n>..-filter 

1.8 

Ft* pipe 

king ci*e, filter, nt-titliol 

0.3 

C* • «iy 

king at m, filter 

1.4 

C.-suIrtrra 

reg. *l/e, nun-filter 

1.2 

C«<ilot*i« L (< )*je Bleu 

reg. alze, fUler 

1.1 

Half 6 lull 

king il’ir, 1 1 iter 

1.7 

Welnar • 

king •lie,; filter, (hard pack) 

1.5 

Herbert lareyton 

king aiic,; non-filter 

1.7 

Hoiidiy 

king a lie, non-filter 

1.9 

Holiday 

king alze, filter 

1.6 

Hjb* Fun 

r«g. lire, non-fliter 

1.5 

Kent 

reg. aitt, filter 

0.8 

Kent 

king tire, filter, (hard pack) 

i.O 

Kent 

king tilt, filter 

1.0 

Kent 

100 am, 111 ter 

1.2 

Xing Stno 

king alze, filter 

0.2 

King Sano 

king a Ire, filter* aicnthol 

0i3 

K<H»1 

reg. ftlae, non-filter, uenthol 

1.7 

Kool 

king alze, filter, nenthol 

1.4 

Xoot 

100 ftr*, (liter, nenthol 

1.5 

Lark 

king alie, fitter 

1.0 

lark 

100 an, filter 

• 

Llfft 

king alxe. filter' 

0.7 

UN 

reg. alia, filter 

0.9 

UN 

king a lie, falter, (hard pack) 

1.0 

UK 

king alia, filter 

1.1 

UN 

100 are, filter 

1.2 

UK 

100 «n, filler. mentliil 

1.2 

Lucky Strike 

reg. alze, nou-iliter 

1.5 

Lucky Filler* 

king aiz«, fllter 

1.2 

Lucky Filter• 

king alze, filter, eenthol 

1.1 

Lucky filter* 

{CO an, filter 

1.2 

Lucky Filler* 

100 az.i, fitter, ernthul 

1.0 

Kfylctun 

reg. lire, r.on-fllter 

0.A 

H ipl etor* 

king lUi, filter 

0.6 

y.HT 1 torn 

king ftlte, filter, (hard pack) 

1.4 

Marlboro 

king alze, filter 

1.4 

Kail haru 

king il:t, filter, a»entl>ol 

1.3 

Hi| th.iio 

100 cm, filter 

1.5 

Hat1toro 

ICO m, filter, (hard pack) 

US 


vartttltf not avail *M 


I V-.? J'-i r i 5 ‘-y 


1.3 

1.6 

a 

1.4 

1.5 

1.5 

1.5 
1.9 

1.6 

1.3 


1.3 

KJ 

a 

1.4 

1.5 

1.5 

1.5 
1.9 

1.6 

1 4 



0.3 

* 

1.4 

1.4 

1. 7 

1.5 
1.2 
1.3 


1.2 

1.0 

C.9 


0.4 

1'.4 

2.1 

2.7 
1.9 
0.4 

1.5 
1.3 
1.2 

1.6 

* 

1.7 

2.7 
l.#. 
1.6 
0.6 
l.l 

1.1 

1.2 
0.3 
0.3 

1.7 
1.6 
l.) 
1.1 
1.3 
0.7 
l.C 

1.1 

1.2 
1.7 

1.3 

1.6 

1.4 
1.2 
1.4 
1.1 
0.9 
1.0 
1.4 
1.4 
1.4 

4.6 

1.6 



1.3 

i.: 

1.5 

i'.- 

a 

1.4 

1,4 

K4 

1.5 

1.4 

1.4 

1.4 

1.4 

1 .4 

l.« 

l. ? 

1.6 

1.5 

1.4 

1.3 

a 

Oi 2 

0.4 

C.3 

a 

a 

1.3 

1.3 

1.3 

1.4 

1.6 

t.? 

..4 

1.4 

1.5 

1.5 

a 

ft 

a 

a 

1.0 

1.0 

0.9 

1.0 

1.0 

0;S 

1.0 

1.0 

0.4 

0.3 ; 

1.4 

J.V 

2.1 

1.5 

2.5 

:.2 

1.9 

l.r- 

0i 4 

0.4 

1.5 

1.4 

1.2 

i.i 

1.2 

1.1 

1.5 

1-6 

ft. 

a 

1.0 

1.6 

1.9 

a 

1.6 

• 

1.5 

1.5 

0.6 

0.5 

1.1 

1.0 

1.0 

1.0 

1.2 

1.7 

0.2 

0x2 

0.2 

C.7 

1.5 

1.3 

1.5 

1.3 

l.S 

1.5 

l.l 

i.O 

l.l 

l.l 

0.7 

0.6 

1.0 

0.9 

l.l 

1.0 

1.1 

l.l 

l.l 

l.l 

1.2 

1.2 

1.6 

1.6 

1.4 

1.3 

c 

* 

1.4 

1.4 

a 

a 

l.l 

l.l 

1.0 

1.0 

1.) 

1.) 

1.4 

1.3 

1.4 

U3 

1.5 

i.: 

1.5 

1.4 
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c 


Hating of Kitotli 


luea for Five (5) Tenting Perloda 



C 


< 



trend • 

iy?.« 

Oct., 19oS 

F«b., I=i9 j 

July; 14*9 j 

la*., l#v* 

K i ), l 

K*rv«l* 

reg. *lre» uun-fliter 

0.6 

0.7 

0.6 

0. 7 

C.t 

Marvel a 

Ki« lltfri filter 

0.1 

0.1 

0.1 

0.1 

0.1 

Kiircli 

king •Ire, nr»n-fliter 

0.6 

0.9 

0.9 

0.9 

o.c 

fcervcl» 

king »Ue, filter 

0.3 

0.3 

0.2 

0.2 

0.2 

Httvtla 

king elre, filter, senthol 

0.2 

0.2 

0.2 

Ol? 

0.2 

Moftlctalr 

king *lzv»' filter, *i-ntl.>l 

0.6 

0.7 

0.7 

0; 7 

C.tt 

Kultlltlur 

king *!*«., filler, (pleatle For) 

* 

a 

* 


1.0 

Hultlflll.r 

king tlic, filter, tier*thoi 

• 

a 

a 


o.v 

Newport 

king el t?, filter, nenthol 1 , (herd peck) 

l.) 

1.4 

1.3 

1.2 

l.l 

Newport 

king *l>v*i filter, t.cnthol 

1.4 

1.3 

1.3 

1.2 

1.1 

Newport 

ICO tu, filter, centhol 

1.4 

1.4 

1.4 

1.3 

1.3 

Oaala 

king elic, filter, rer.thol 1 

l.l 

1.2 

1.2 

1.1 

1.4 

Old Cold stc«f>i;:» 

reg, rl z«v noa>filter 

uy 

1.4 

1.4 

1.3' j 

1.2 

Old Cold Stne'^'tU 

klr.g alze, r&u-filter 

1:7 

1.8 

1.8 

1.6 

1.6 

Old Cold FIlitre 

king ilu, filter 

1.2 

1.2 

1.3 

1.7 

i .2 

Old Cold Fillet* 

100 en, filter 

* 

* 

• 

1.5 

1.5 

Oraar 

reg, alie, ron-fliter 

1.6 

1.7 

« 

• 


r«n Mali 

klr.g a lie, r.ot»-f liter 

1.6 

1.7 

1.7 

1.6 

1.6 

Ktii tun 

Si «o, filter, (hard pack) 

1.7 

1.2 

1.3 

1.7 

1.3 

rail Mall 

95 rr., filter, menthol, (nerd peck) 

1.1 

1.1 

1.2 

l.l 

l.l 

Pel L Kell 

100 qi, filter 

1.3 | 

1.3 

1.3 

1.3 

1.3 

Pell Hall 

1Q0 rro; filter, menthol 1 

1.3 

1.2 

1.2 

1.2 

1.3 

Perl l«*nl 

king alze, filter, (herd pack) 

1.0 I 

l.l 

l.l 

1.0 

1.0 

Perllarent 

king alec, filter 

l.l 

i.t 

I.t 

1.1 


Phil Ip Horrle 

reg. a lrc, non-filter 

1.6 

1.6 

I.C 

1.6 

1.5 

FMl lp Hot r l a Ct'T.ander 

king ili«i i.on-filter 

2.0 

2.1 

7.0 

1.5 


Philip Porrl* 

king al>c, filter 

1.3 

1.4 

1.4 

1.4 


pMMpKorrl* 

king a i xe, filter, ncnthol 

1.3 

1.5 

1.5 

l.l 


Picayune 

reg* alze, non-filter 

1.5 

1.7 

1.6 

1.6 

1.5 

FtuJhoqt 

reg- else, nor•filter 

1*4 

r.t 

1.5 

1.4 

1.4 

Pila/et r 

rag. el re, non-filter, (herd p.’ck) 

) .8 

2.0 

2.1 

2.1 

2.1 

noirigS 

king *l2e, non-filter 

2.1 

2*2 

2.1 

1.7 

1*6 

l«U!{h 

king *1*», filter 

1.4 

1.5 

■•3 

1.3 

1.2 

i ft.Ut&h 

|C0 m, filter 

• 

a 

• 

« 

1.2 

Sales 

ling else, filter, nenthal 

1*4 

1.4 

1.4 

1.4 

1.4 

Salta 

100 err., filter, centl»ol 

1.5 

1.5 

1.5 

1.5 

1.5 

Sano 

reg* alte, non-filter 

0; 5 

0.5 

0.5 

0.5 

0.5 

Sano 

reg, alu, filter 

* 

0.2 

0.2 

• 

0.1 

!llv« Thlna 

100 nj, filler 

0.9 

0*9 

o.s 

0.9 

1.0 

Slive Thlna 

100 na, filter, r.tntl.ol 

a 

0;9 

0i9 

1.0 

1.0 

Spring 

100 r»n, fillet, oenthol 

1.1 

1.2 

1.2 

K2 

1.2 

Sttetford 

king flic, non-filter 

0.8 

1.1 

1.0 

1.0 

0.9 

Stretford 

king alze, filter 

0.7 

0.7 

0.7 

0.7 

0.7 

Stretford 

king elze, filter, Bcnlhol 

0.7 

0.6 

C.fl 

o.e 

0:8 

Sweet Ceporel 

king *(xc, filter 

1.3 

1.4 

* 

a 


Tartyton 

king else, filter 

l.l 

1.1 

1.0 

1.0 

1.1 

Tareyton 

100 era, filler 

1.0 

1*1 

1.0 

1.1 


Tecpo 

king iltc, filter 

0.6 

0.8 

0.6 

0.6 

0.9 

True 

king alee, filter 

0.7 

0.7 

0.7 

0.7 

0.7 

T ru* 

king alee, filter, ncnthol 

0.7 

0.7 

0.6 

0.7 

0.6 

Tryon 

king size, filter 

0*9 

0.9 

• 

0.9 

a 

Tryon 

king aire, fitter, uenthol 

0i 7 

0.6 

0.6 

0. 7 


Viceroy 

king ilit, filter 

1.4 

1.5 

1.5 

1.3 

1.2 

Viceroy 

100 «t»\, filter 

1.5 

1.5 

1.6 

1.5 


Virginia Slb« 

100 m, filter 

* 

1.3 

1.3 

1.2 

1.2 

Vlrglnta Cl l—• 

ICO m, filter; centhol 

a - 

1.4 

1.3 

1.2 

.. 2 

Vogue (bite*) 

king alee, filter, (hard pack) 

0.6 

0.6 

0.6 

0.7 

0.7 

Vogu* (color*) 

king alze, fitter, (held peck) 

0.4 

0.4 

0;4 

0.5 

0.5 

bihge 

king •l:e, filter 

1.6 

1.5 

* 

a 

* 

Vlnaton 

king alze, filter, (herd peck) 

1.3 

1.4 

1.3 

1.4 

1.3 

VIn*ton 

king alze, filter 

1.3 

1.3 

1.4 

1.4 

1.3 

Wlneton 

100 cej, filter 

1.5 

1.4 

1.5 

1.5 

1.4 

Ulna tor. 

100 cm, filter, Mei*that 

1.5 

1.6 

1.5 

1.5 

1*5 

Wluaton 

100 en, filter, (hart! pack) 

1.5 

• 

* 

a 


Yukon 

king *t*e, filter, centhoi 

0.8 

0,6 

0.6 

0.9 

a 


fitnotn not ivilttblc during *4rV«t •i.vH’'* 
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REDOUT' or 
THE SMOiLi: 


"TAR" r.:\i NICOTINE CONTENT OF 
01" 120 VARIETIES OF CIGARETTES 
OCTOBER 2'1, 1970 


The Federal. Trade Commission's labor a'.or y. has determined the 
"tar" (dry parin' culate mat ter) and total alkaloid (reported as nicotine) 
content of 120 1 varieties of cigarettes. The laboratory utilized the 
Cambridge' filter method with the following specifications as set forth 
in the Commi ssion r r. announcement of July 31 , 1967 : 

1. Smoke cigarettes to a 23 ir.r.v. butt length, or to 
the length of the filler and overwrap plus 3' mm. 
if in excess of 23 mm., 

2. Case results on a test of 100 cigarettes per brand, 
or type, 

3. Cigarettes to be tested will be selected on a random 
basis, as opposed to "weight selection", 

4 . Determine particulate matter on a "dry" basis 
employing the gas chromatography method publ i-shed 
by C. H. Sloan and B. J. Sublett in Tobacco 

Science 9, page 70, 1965, as modified by F. J. Schultz' 
and A. I?. Spears' report published in Tobacco Vol. 162, 
fto. 24, page 32, dated June 17, 1965, to determine 
the moisture content, 

5 . Determine and report the. "tar" content after subtracting 
moisture and alkaloids (as nicotine) from particulate 
matter. 

Concerning the 120 varieties tested, 29 were capable of being 
smoked to 23 mm. or to an average range of between 23 and 24 mm. The 
butt lengths of the other 91 varieties tested ranged from 23 mm. to an 
average of between 37.2 and 40.3 mm. The butt lengths of 40 of the 
120 varieties tested exceeded 30 mm. 

The samples used were obtained by attempting to purchase two 
packages of each variety of cigarettes during Nay of 1970 and June of 
1970 in each of 50 geographic locations throughout the country. All 
varieties of cigarettes were not available in each of the 50 geographic 
locations and in these instances, one or more additional packages of 
cigarettes were purchased in those geographic locations where the 
respective varieties were available. The samples utilized in tire tests 
were representative of the 120 varieties of cigarettes as available 
throughout the country at the time of purchase. 


1005045844 
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Source: https: www.industrydocuments.ucsf.edu/docs/rplk0000 



In,the Table listing the cigarette varieties in alphabetical 
order the "tar" content is reported to the nearest 1/10 milligram 
and: the nicotine to the nearest 1/100 milligram, each with appro¬ 
priate statistical values. The average weight is reported in gram.-, 
.per cigarette and the butt length range to the nearest 1/10 milli¬ 
meter. In all other tables the average weight and butt length 
columns and the figures representing the standard deviation of the 
mean have been eliminated; the "tar" figures have been rounded off 
to whole numbers and nicotine figures to tenths of milligrams. Two 
tables respectively list varieties in increasing order of "tar" 
values arid in increasing order of nicotine values, the other two 
lists tabulate the current and four previous tests. Accordingly, 
"tar" and nicotine figures in these tables andi lists represent 
rounded: off averages without indication of their precision. 
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Source: https://www.industrydocuments.ucsf.edu/docs/rplkOOOO 






»r„j nicotine* of Car-!:-..-! 1 i.r.v; ( ;z:) : v,, ; u Mu of I i > ~Q 


K tJL c 

Type 1 


Aver r ge vi i 

.2 

; iuit Ur.rrh 3 

4 

11 M dry 

*’ 

.. 5 • 

hi cot Inc 

* 

/IpiTitr 

F, m; sh 

tj r.i 



i -■. *> - i>.‘- 

id.5 1 6.4 

1.17 1 0.02 

Bula1r 

f, H, SP 

65 r i 

0.V.M 


2 7 - l'i r;.; 

16.1 i 0.5 

1.23 1 C."4 

Be1 air 

K, H, SP 

IC'D t-r. 

I.IVC 


32.2 - 33.6 r- 

t c.3 

1.33 •_ 0.C3 

6 Hi 

t, ir.v 

70 r■ *. 

0.6555 


23 n* 

ift.7 i 0.4 

v.:: • o.M 

Btim'.n 6 Ikifjcf 

r, ir.T 

PS rna 

1.0573 


- 27.7 r:' 

2'j.O - 0.5 

i.4i ± 

Ben 6on 6 lit*.’tea 

r, si- 

1 C-'J r.i 

l*2104 


34 — xj 

20.2 i 0.4 

1.36 r i.Zi 

B*n*on 6 lieges 

F t H» SP 

ICO r. 

1.2318 


34 - 37 =n 

21.1 1 0.4 

1.41 i C.'2 

Bull Lurli.ua 

F, SP 

65 t.-» 

t.CVirO 


26 - 22 era 

28.4 i 0.4 

1.75 4 6.*: 

C/.^el 

KF, SP 

70 m» 

C.9511 


23 rr* 

23.5 i 0.5 

1.45 r 0.03 

Catael 

Ft SP 

65 cn 

1.P445 


2C - 27.6 rn 

19.5 i 0.4 

1.73 £ C.02 

Carlton 

r, sp 

70 ra 

0.6570 


32 - 33.5 r.n 

1.6 t 0.2 

o.i6 i c.c; 

C-arllcr. 

F, SP 

85 r.-n 

I.OS72 


31.1 - 31.7 iv. 

3.6 ♦ 0.3 

0.30 t. 0.03 

Centu: jr 

r, sp 

1«0 t;j 

1.2509 


31 - 35.1 r.~* 

20.9 - 0.5 

1.31 ± 0.03 

Cfi«s*.erf It Id 

j:f, sp 

70 r-.T- 

0.5553 


23 iv, 

24.1 i 0.5 

1.39 ± 6.52 

Cheater f leld 

i:f, sp 

85 rr-. 

1.1533 


23 r. » 

26.1 t 0.4 

1.7C 4 0.0.1 

Cheat crfield 

F, S? 

85 m 

1.002* 


26 - 26 n ■ 

20.2 * 0.4 

1.5'. £ 0.33 

Chester field 

F, M, SP 

£5 ci- 

1.0537 


26 - 2r> 

18.4 - 0.6 

i'M z C.U 

Chester!1 1 Id 

F, SP 

101 ru 

1.2565 


29 - 32 r;:, 

20.C r. 0.5 

1i.4)i : c.c:* 

Dot tf 1:9 

KF, SP 

85 a a 

1.7tVb2 


23 m 

25.V t 0.6 

ii.:i i 1 c.rv 

DCrrl tin 

F, SP 

65 r-n. 

1.17C-8 


23.8 - 24.4 r.~. 

! 21.7 r 0.6 

l.Ci r 0.C-, 

Ddr.ino 

F, H, SP 

85 c.-i 

l.1662 


73 - 26 r-: 

17.2 i OiK 

o.5) ± o.c: 

Dorol 

F i SP 

85 na 

1.1015 


32 - 34 c.n 

13.9 * 0.4 

0.9) *.■■O/V 

Coral 

F, H, SP 

85 m 

1.1631 


, 31 - 34.) r-. 

13.2 i OlV 

0.‘ V 1 o.f l 

Duke 

F, SP 

65 cn 

1.1541 


31." - 31.3 r. 

9.5 i 0*3 

o.r* 3; v 

DuMaui ler 

r, wt 

65 r.*n 

1.CC05 


26.9 - :* f.i 

IS.O l 3.3 

1.27 : O.'.i 

Edge.vrth Export 

f, i tr 

85 t-n 

1.0923 


26.5 - 26 

12.0 0.5 

1.18 i C,'. - 

Edge-.«rth Expert 

r. sp 

100 t-i 

1.2731 


31.9 . 3‘.1 ci 

19.6 t 0.5 

1.35 i 0.03 

Kogllk.’i Ovals 

KF, If..? 

70 w 

I.C050 


23m 

24.1 : 0.6 

1.75 £ O.c: 

Engllih Oval* 

KF, KWP 

85 r.n 

1.2A31 


23 to 

28.5 i 0.4 

2.If/ ± 0.0) 

Fatltna 

KF, SP 

85 in 

1.1556 


23 -n 

30.9 ; O.b 

l.rA t 0.'.- 

Trc,- ? c 

F, M, SP 

85 cn 

1.1305 


26.6 - 2 5.4 r.- 

8.5 t 0.3 

0.29 ±.C.Cl 

Colaxy 

r, sp 

85 m 

1.U02 


27.2 - 29.6 

20.4 r 0.4 

1.4) ± 0. ;3i 

Caulolfc*.* Cjporal 

KF, SP 

70 r.i 

1.0)16 


l'i m 

20.0 d: 0.3 

oc.c: 

liisqut Elec 

r, sp 

70 r i 

l.0>*0 


23 r.-. 

17.3 ± 0.3 1 

o.to ± c.c:* 1 

Hull i- Half 

i , sr 

95 c.-. 

l.1787 


i 26 - 2 C . :n 

2317 • 0.5 

1.6; ±; c .o) 

Herbert Tareyton 

KF, SP 

65 ;.j 

1.1435 


23 r.- 

2 7.6 v 0.4 

i l.f6- C. r ) 

Kcc-i Ren 

KF, SP 

70 rra 

0i5l26 


23 rn 

l".l : 0.5 

; 1.31 i C.03 

Ker.t 

F, SP 

70 to 

e;92:? 


25.5 - 2* r.-a 

9.3 1 0.3 

0.3-. o.:i 

Rent 

F, HP 

eo rr. 

1.0059 


26 - 2V c.r. 

1.6.4 f 0.4 

| 0.9)'± 0.02 

Her.) 

r, sp 

65 t.* 

1.0519 


26.6 - 2-9,5 r. 

16.2 0.3 

0.9? .* C.C) 

Kent 

F, SP 

100 r .i 

1.2375 


31.5 - 31 r.r. 

19-2 i 0.3 

1,14 r 0.'J2 

King Sar.> 

r, sp 

£5 rs^ 

1.1051 


27 - 25 tv. 

5.8 i 0.1 

0.22 ± 0.01 

King Sana 

F, «. SP 

65 r-a 

1.172) 


27 - 2) nn 

6.3 t C.2 

0.24 ± C.-31 

Kool 

KF, H, SP 

70 m 

0,9116 


23 B.n 

2016 t 0.5 

1.33 t 0.C4 

Kool 

f. K. SP 

65 m 

0.9904 


27 . 30 rn 

17.9 1 0.3 

1.39 ±0.02 

(Coot 

F, H, SP 

ICO tn 

l.llSO 


32 - 31 c.r. 

18*7 ± 0,4 

1.33 ± G.C3 

UH 

F, SP 

70 r j* 

0.6P66 


23 - 25.5 :..n 

16.7 ± 0;5 

0.93 ± 0.02 

L & H 

F, HP 

80 r-n 

0.9701 


26.3 - 27.7 r. 

; 17.5 i 0.4 

1.03 t 0.03 

L & H 

F, SP 

85 m 

1,0420 


26 - 28 fA 

18.4 ±0.4 

1 . 1 : ± o.02 

UK 

f , SP 

100 r.a 

1.2435 


29 . 31 c:r 

18.8 t : 0.4 

1.16 t 0.03 

lu: 

r, m, sp 

ICO m 

1.2370 


26.5 - 31.5 :r 

11.9 .r C.4 

1.19 z 0i03 

Lark 

F, SP 

85 an 

1.1757 


27 - 29 rr. 

17.1 ± 0.4 

1.05 £ 0.02 

Lark 

F. if 

100 * n 

1.3036 


30 - 32 rn 

13.1 ± 0.5 

1.12 £ Oili 

Life 

F. SP 

65 bu 

1.0396 


3i - 34 m 

10.6 ♦ 0.3 

0.72 ± 0:C2 

Lucky Strike 

KF, SP 

70 c.* 

0.9655 


23 r-» 

27.0 ♦ 0.5 

1.57 t 0i02 

Lucky Filter a 

F, SL» 

85 aw 

1.0560 


27 - 29 cn 

20.4 ± 0.5 

1.46 * 0*03 

Lucky Filter* 

F, SP 

ICO cw, 

1.2055 


32 - 34 m 

20.2 ± 0.5 

| 1.41 i 0.05 

Hlpletaii 

NF, SP 

70 cm 

1.0053 


23 cat 

24.7 ± 0.5 

1.03 i 0.03 

H«plrIon 

F. SP 

85 am 

1.10S7 


27.5 - 29.5 rr 

21.6 t 0.4 

0.95 4 0.03 

Karltaro 

F, HP 

80 m 

1.0158 


25.2 - 26.5 rr. 

10.3; ± 0.4 

1.2) z 0.03 

Marlboro 

F, SP 

65 m 

1.063) 


28 - 23 r.i i 

19.9r 0.4 

1.30 £ 0.03 

Harlbcro 

F, M, SP 

85 m 

1.0 730 


27 - 29 nr* 

19.4 ± 0.3 

1.25 £ 0.C3 

Harltoio 

F, Hi* 

10O m 

1.1607 


33 - 34 cr* 

21.2 ± 0.4 

1.41 ± 0.03 

Harlbc^o 

r, sp 

100 an 

1.2049 


32 - 34 era 

22.1 r 0.4 

i.3i £ o.c; 

* F- filter; NF- non-filter; M- nenthel; K?- hard pack; $F- soft peck; hVp- hord vide pack; m- ml III It v ter ; 

PD- plajtlc box 

j average weight reported In grans 

ri'ff used (or Lott Knrlh bcrauic of virlu-ncc of o eivrap 

* ilfl dry (tar)- i toi^l yjrtUuljte r«f.cr Icaa r.icotlne arJ water 

rllllgra.-# total alkaloid* report»*d ; a* nlcntln-^ 

y llr.lttj a/al lability ba.i.J on r.-J-acd aa--.pl lir.g fron Va-Mr-iVor., D.C. only 

g clt-rettea with ar.l wit* '**.:. perturjtl->ns * o'w.l ta,*ethir 

* Clj’littra tarVett-J with Ml;«.n o* dlteiVi.-.i length* 

tolerance a* v n U tw (2) etan litd c«- .•* at'>u cf lh*. ms 

. ^ i 


hps://www.industrydocuments.ucsf.edu/docs/rplk0000 
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c 


4 

•Iai M a 

J f. 

.tvtlnc^ Co 

jtc.-i 

of 

0i-vl tver-.ty (ITT) VucltlU* of 

L .“c--t ic Claire 

it.. OCT u 

J'i" * 


, l 
Type 



Average vclfht^ 

K-?t 1 ^ 

4 

i\:\ dry 

« 

N100 L ! t. l 5 

h»rv< lv 

i.r 

bi* 

70 

r.*. 

0.9^5 

23 t.. 

13 t. 0. 5 

U.57: 1 

Marvel» 

r. 

SP 

70 

rr.n. 

0.94V. 

27 - 29 r:v 

3.1±0.4 

Q.ll! i. 0.01 

M* tv-Io. 

1IF 

SP 

85 

t.*4 

.1.2261 

23 rr. 

22.7 1 0.6 

0.77 r 0*02 

Marvels 

T, 

SP 

85 

pm 

1.H65 

27 - 27 r.*i 

5.3 i 0.3 

0.21' • 0.01 

Marvel* 

r. 

M, SP 

65 

r.m 

1.1250 

27.5 - 23.2 rr 

j 4.1 0.3 

o.ir, ♦ OiOi 

Monte luitr 

r. 

M., sr 

es 

tan 

1.0426 

2*V - 7 i rr. 

1 12.5 ♦ 0.5 

0.92 i 0i03 

Multi fill er-y 

r. 

f s 

85 

cia 

1.2 340 

25 - 34.3 rn 

14.5 z 0.4 

1.02 1 0.V2 

Mul ti fit l ter 

t. 

H, PD 

65 

f.ii 

1.205V 

23 - 34 rca 1 

12.0 i. 0.9 

0.85 1 0.05 

Kev-port 

f. 

m, in s 

60 

on. 

0.9040 

23 - 25 r% 

18.5 t 0.4 

1.07 i. 0.02 

Ui*wj'**r L 

f, 

M, Si* 

85 

r.v 

I.C200 

26 - 78 evn 1 

18.7 i 0.3 

.1,11 z 0.03 

frvj.Mt. 

r, 

r.,, sp 

100 

r.-»: 

1.2315 

32 - 34 r.Ti 

20.9 * 0.5 

l,2b t O.C) 

Cae i * 

F, 

s? 

85 

tr.r, 

1.0537 

26 - 26 rm 

17.9 * 0.4 

1.C* ; 0.03 

Old CV.d 5<r/!;!.**. 

:r 

Si' 

70 

ran 

0.9073 

23 r.-n 

71.7 i 0.4 

l.2 f * * 0.03 

Old Cull r t r« 1V' v 

" - 

SP 

85 

r:a 

1.1075 

23 en 

27.1 i 0.7 

1»C9i* 0.04 

Old told fill Ter 

f| 

S;W. 

65 

can . 

1.0536 

27 - 28 Ti.n 

19.3 i Ol5 

1.15 - O.C4 

Old Cold. rtu> r 

f. 

SP 

100 


1.2295 

32 - 34' cm 

23.7 i 0.4 

! 1 .-•«'> r 0.03 

Pall lUU 

!7 

SP 

85 

rar.. 

1.134b 

23 m 

26.0 t 0.3 

1.72 - 0i03 

Pall Pall 

r. 

H-V 

55 

nra 

1.103b 

31.6 - 34.2 rr 

13.6 r Ci.5 

j 1.33 v 0. 4 

Pall MaiL 

r. 

K, hVp 

95 

ir.'n 

1.0699 

31.5 - 3 4 r .i 

16.7 * 0.6 

1.15' - 0.' '♦ 

Tall Mail 

r. 

SP 

100 

tan 

1.1610 

31.5 - 34 m 

19.5 Z 0.4 

i'. jC ; 0.03 

Pall 1 *jU 

F, 

k;, sp 

100 

rto 

1.1471 

32 - 3V r,a 

18.0 r 0.4 

1.79 ♦ 0.05 

pari ler.vnt 

r, 

mp 

60 

car. 

1.0377 

30 i 4 - 31.5 r;.* 

15.7 -• 0.4 

li-01 .* 0.02 

Feri J c*cnt 

F, 

SP 

65 

can¬ 

1.1052 

32 - 35 cr. 

15.8 t 0.5 

l 1 .02: r C.C3 

Pat 11 a::.tnt 

g 

F, 

Si* 

100 

on ' 

1.3303 

37.2 - 40,3 r..-. 

18.9 2: 0.5 

i.;*: o.05 

Pete; Sluyvcaart 

r. 

SP 

85 

ran i 

1.1312 

23 - 2 7.) rsr. 

20.fi r 1.4 

!.6o.'ju 

Peter Stuyvc **nt 

F, 

si- 

100 

t» 

1.2323 

29.5 - 32.5 r t. 

73.2 i l.( 

1O.jS 

Philip Mnrrl'a 

i;r 

sp 

70 

c.r. 

0.5634 

23 r.n. 

23;4 ± 0.5 

l.E-C.O:. 

Philip Mar rib Co-r.an.itT 

M 

Si* 

65 

cs.v 

1.1772 

2 3 r.-» 

23.5 .*• 0.5 

1.7 ? : C .'/V 

Pieayene 

NF 

SP 

70 

m 

0.e962 

2 3 ran, 

19.2 s 0.6 

1.3» 1 0.05 

PUdr^nt 

t;r 

Sp 

70 

r.a 

0.97£2 

23 rn 

24.3 ♦ 0.6 

1.38 r 0 ,j3 

VIlayer a 

KF 

W-V 

70 

t-n. 

1.1169 

23 a»- 

29.9 ± 0.7 

1.5d * 0.07 

Pale1£h 

NF 

rp 

85 


1.05J3 

23m 

23.8 i 0.6 

1.49 r C.03 

PaltS&h 

F. 

SP 

85 

m 

1.0379 

27 - 28.1 m 

17.1 i 0.4 

l.iC t C.,02 

P ft 1 * i £ v * 

r. 

SP: 

100 

m. 

1.1714 

31.5 - 34.5 r,- 

18.7 i 0.4 

1.24 1 O.C2 

S* 1 cn 

T, 

K, SP 

65 

r»n 

1.0CV0 

21.5 - 2v r;r. 

lb.9 = 0.4 

1.32 i 0.03 

5*i I c a 1 

T, 

M, SP 

100 

cm 

1.2996 

32.7 - 33.5 r.*r. 

21.1 i 0.6 

1.66 l C.t>2 

Seno 

IIF 

sp 

70 

c.r. 

1.0173 

23 rja 

14.5 - 0.7 

o,46 r c.*;: 

Silv* 1 Mrs 

c 

■ t 

SP 

ICO 

RU 

1.C545 

32 - 34.5 rr? 

15.8.r 0.V 

0.97 - 0.05 

Siiva Thins 

F. 

M, SP 

100 

«S 

0.9333 

32 - 34 m 

15.5 ; 0.4 

l.CO r. 0.02 

Sprirg 

F. 

M, SP 

100 

irrr. 

1.2547 

32 - 34 r.n 

21.4 i 0.3 

1.17 - 0.02 

j! Stretford: 

IIF 

SP 

85 

m 

1.204-4 

23 rm 

21.5 r 0.2 

0.8i - 0.02 

1 Tttcytaft 

F. 

SP 

85 

cn 

1.1132 

26 - 26.2 r.n 

17.4 t 0.4 

1.12 ± 0.03 

Tarvyton 

F. 

SP 

100 

C.ft 

1.2502 

32 - 34 cn 

l'?.0 i 0.3 

1.19 i 0.92 

Ti-r~po 

r. 

SP 

65 

r.'j 

1.1100 

32 - 34 m 

12.2 t 0.5 

0.89 i 0.02 

True 

F, 

SP 

85 

•R 

1.0ESI 

32.7 - 34.2 r- 

12.4 i 0.3 

O.f 6 1 0.02 

True 

r. 

M, SP 

85 

m 

1.0854 

31.7 - 34.2 r.- 

12.5 i 0.4 

0.67 ± C.G2 

Viceroy 

T, 

SP 

85 

cn 

1.0474 

27.1 - 29.1 re* 

17,2 ; 0.4 

t.ie ; C.02 

Viceroy 

F. 

SP 

100 

r.*a 

1.2CS5 

32 - 34.8 rm 

15.2 * C.4 

1.40 L 0.03 

Virglr.ib Sllha 

F. 

s? 

ICO 

m 

1.0298 

34 - 36 rn 

19.0 i 0.4 

1.18 t 0.02 

Virginia Slina 

T, 

M, SP 

100 

R* 

1.0295 

34.5 - 36 1 an 

18.4 £ 0.4 

1.19 r 0.03 

Vogue (fclocV) 

F. 

HVP 

65 

ecr. 

1.1475 

23 - 23.7 rn 

24.8 r 1.5 

0.66 * 0.05 

Vof.ec (colors) 

F, 

IMF 

65 

m 

1.1337 

23 - 24.5 rn 

17.4 r 1.1 

0.61 r 0.04 

Winston 

F. 

IIP 

60 

ir.'n 

1.0042 

23.6 - 24.8 m 

19.7 £ 0.5 

1.30 Z 0,04 

Wlnalo.n 

F. 

SP 

65 

cn 

1.0374 

26 - 27.5 rr. 

19.5 £ 0.5 

1.29 * 0.03 

Winston 

F, 

SP 

100 

B7-1 

1.2393 

32 - 33.8 cn 

20.3 r 0.4 

1.38 t 0.G2 

Vinaton 

r. 

M. SP 

100 

BT» 

1.2925 

32 - 34 m 

21.5 £ 0.3 

1.50 i 0.03 


r- filler; KF:- non-filter; M- r.cnthol; HP- harl ?icV.; ST- toft pack; l?-?- hard wide pack; nm- militc.ete 
PS- plastic Ux 

average weight repealed in tiara 

ran^e uae-J for butt length.because of variance of overwrap 

TkfVd.y (tar)- rstl 1 i^rers total particulate rotter leas nicotine ar.d water 

nt Ilf grans total alkaloids reported 1 as nLcoilo* 

United availability based 0.4 tedaccd a«--;ili *'.2 fren Washington, D.C. only 
cigarettes with and without perferltiona -..k e t togflther 
Cl£fcitUei Marketed: with filter# c/ different lengths 
tolerance a?*jvn la tvej (2) standard deviation sf the reana 


Source: https://www.industrydocuments.ucsf.edu/docs/rplkOOOO 
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I*r* McoVlr- C' V.u uf C . ’it ! «••*“/ ''-'5 iV-C'SMU* 

Cf I . :*»!< HI : tr e 

(i! ) r n tr. i..cr<; - !- •, t . !• r cf: lei vj ;«*0 


OCT 2 i ; ; /j 


Kr«rd 






C jrlten* 

r«g. b 1 re, flit nr 

J'jIVtU . 

r«£. a Jxe, flit • r 

Carl ten 

king alze, filter 

!V(vela 

king alze, filter, rcnthol 

Murvela 

king «l?.e, filter 

King $cr.o 

king alze, filter 

King Ser.o 

king size, fllt-.r, centhel 

Fr •*.;*?• 

king alte, filter, menthol 

Kent 

reg. alte, filler 

DuVe 

king alte, filler 

life 

king alte, filter 

kbitIfliter 

kinj size, filter, renthal,Cp,*: 

T tr po 

king alrc, filter 

True 

king alze, filter 

True 

king alze, fll’ver, r.enthot 

htontcl.'ir 

Vlri »t:e, filter, rc--.tt.al 

I/aral 

kir.i * 111 , filter, rcntf.nl 

Coral 

king alze, f11 ter 

rs-jUimtcr 

kin, lire, filter,(plnctlc tor) 

S ar.o 

reg. size, nc:.*filter 

Silva Thlno 

103 m, f'fltr.r, rj.-o.tfol 

Par, 1* *cnt 

Hr, atjc, filter,third pr.ck) 

Sllv* Th1n> 

100 m, fill tor 

P.-.rl ia~* tit 

king alze, filter 

Kent 

king alzc, i iIter 

K* nt 

kin, eltc, f ■.lttr,(h.acd pcV) 

Pci a l r: 

kin, .lie, filter, c-ath-.l' 

?*U Halt 

9i t.:, iSlttr, l tiM.nl, (l.rdf 

UH. 

reg. alze, filter 

Lark. 

kins •Ire, filter 

Piltlgh 

king alze, filter 

Vlceiojr 

kfr.j aim, filter 

tvi l r.-a 

klti, cite, filter, r.rn tl-ol 

lltrvc-U- 

teg. a i re, n-.n-f l Itr r 

CLvlvUtu 01 -cue ricu 

reg. o 1 z,c, f! U* r 

Tore) icr» 

king alze, filter 

Vogue (color*) 

king z 1 zc, filter, (! «nJ pack) 

L & H 

king alte, (liter, (har J j»aek) 

Keo 1 

king alze, (liter, rcnthol 


Oa>l« 

Tareyton 
Dj. v ‘ovir lef 
Virginia Slitts 
Pall Hall 
Edgeworth Export 
Lark 
Raleigh 
Eclair 
l ti H 

Vjiilrili Slim* 


king eizc, filter, menthol 
100 ns, f titer 

king a tee, filter, (Imrd pack) 

100 et.n, f 1 Iter 

ICO «n, filter, ecr.thoV 

king at sc, (liter, (hard pack) 

100 rr,, filter 

130 cti'i, Utter 

100 ava, filter, renthol 

king all*,, fitter 

ICO caz, f 11 tor, rent hoi 


Kbr-< Run 

teg. «lzc, non-flltcr 

Cheater field 

king alze, filter, c.vnthol 

Ntupart 

king alze, filter, sicnthol, Om 

Alpine 

king alze, fi’ter, ctr.lhol 

Pall Hall 

95 *m, filter, (hard pack) 

Kevport 

king alte, filter, cventhol 

Kool 

ICO rmj filter, rcnthol 

Benson R Hedge* 

reg. *ize, filter, (hard pack) 

UH 

100 rm, filter 

Harlboro 

king al*c, filter, (hs:d pack) 

UH 

100 m, filter, rcnthol 

Salem 

king alte, filter, menthol 

Parliament 

'100 nti, filter 

Kent 

100 cjc, f ll ter 

Vlctruy 

100 ctr«, filter 

Picayune 

reg, alze, rwn^fllter 

Old COM filter 

king alze, filter 


Hsrllaro 
Caj.fl 
Pall Kail 
Uta+Vji 

t'^e-ei th T xj.of l 


klig at re, filter, r.cathol 
king at re, filter 
100 tn, filter 

king *1*^1 filter 

!C) C.a, filter 


li:t dry. (?r.*) - t l [!ll;r,.s« lulsl jurlkul *te :-'U<r l»ii n!e»tlnc t-i water 
United aval lfihllit/ LjjiJ t>n n.hu.J {'ling frc-i 3,C* cml/ 



J 


Source: 
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end Nicotine C»ut*-:»t «/f Or.c-J lla f,'!t r.J iv.r.tj CUt!) Varieties 
of Pensile Cl^arcttk.* 

(fJiovn In tiici enolng order of t.»r vj!u») 


OvT 41 v;..> 


Tar 

f— M:V 


Kar Haro 

Caulbitcs C&f&ral 
f cr.«on L Hedge# 

Scr.v*:i C K.*«1;r* 

Ctit.it «f i eld 
Lucky filters 
Wim to?» 

C*l»- *y 

lucky Filter# 

Foot 

CltiUifUld 

Newport 

Century 

tenser. 6 Mj.fi 

Siln 

ttatllMO 

Spr Ir. j 

Vlnv'oft 

JMpl c t on 

Old Cold Straight# 
to ai no 
Stratford 
tfirlbaro 

Peter Stoyrecant 
l'.i.rvdi 
lUlt li*Vf 
Ifcilil? Karri* 

Ca*c.l 

r»u Citd nu« 

Raleigh 

Peter 5tuyve*ar*t 
Chesterfield 
English Ovol» 

PIcJiwnt 
Hftptelon 
Vogue (Click) 

Bom t no 
Lucky Strike 
Old Cold Straight* 
Herbert Tarcylor 
fell Hall 
Chrsi rrfI eld 
tall Barban 
tngllsh Oval# 

Philip Karris C?.rcr.andfcr 

Players 

Fatim* 


king.size* Miter, (livid pack) 

king a ire, filter 

leg:* *ize, r.on-fliter 

Vine #lze, filter, (Lsrd prick J 

100 rr., filter 

king titc, filter 

100 m, f 151 nr 

100 r.~, filter 
klra rise, filter 
king, size, filter 

rtg. #1 ze, nonenit*.r, menthol 

101 cm, filter 

100 rn, filter, menthol 
100 i.;\ filter 
ICO rev filter, rr-ntl.ol 
100 ti:i, filter, rer.tkol 
ICO r.**, filter, O Md park) 

100 rr.’., filter, renthol 
ICO ni, filler, w-cnlhsl 
king size, filter 
reg# size, r.cn-fliter 
king size, filler 
king sire, n.o-fillcr 
100 rn, filter 
100 r*,, filter 
king sire, no n - filter 

king a ire, filter 

reg. size, r.'.r.-fliter 

reg. rite, nun-filter 

100 *.;■>, filter 

king size, ron-fliter 

king sire, fitter 

r#g. tire, non-fl 1 ter 

leg. size, r.vr.-f 11 ter, (l aid pa:'.) 

xeg* size, r.'.ft-filter 

rcg. size, run-fllt'-r 

king size, filler, (hard pack) 

king iltc i: non-fi’lter 

r*g# size, non-filter 

king size, r.vn-fllt«.r 

king size, non-filter 

king size, non-iliter 

king sizcj non-filter 

king »li«, filter 

king #tzcj non-filter, (hard pack) 
king fize, non-filter 
reg. size, non-filter 
king sire, non-filter 


Tfrt dry (tar) ■* mill Igraits tote! particulate matter less nicotine #nd water 


V&P #'»fi «**•>«* •** &fei 
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T»r' an! HUotll.c ta.Unt of C-.c-l n.i !r<»I Ivi.t; (I”) Vjrlaltl 
ef Clfutlc. 

(ihM In Imutb; (in!-:r of r.Uollr.c values) 


21 


Type 


Marvels 

reg. il;' ( l filter 

Marvels 

king stze, filter, r.vntlol 

Curlier.* 

reg. alto, filter 

Marvelt 

king size, filter 

King Sato 

kins *!?«*:, filter 

King Sr-r.a 

king e i?■;, filler, rcntl.ol 

Hoppe 

king sire, filter, c.cntlol 

Carlton 

klr.j sire, filter 

DjVt 

kln s .Inn, filter 

Sana 

reg. sire, ncr.-filtcr 

Ktfit 

reg. sire, filter 

Matveis 

reg, sire, non-filter 

Vogvt (color*) 

king sire, filter, (hard pack) 

True 

king sire, filter, r.tnthol 

True 

kirg size, filter 

tlfe 

kit:; site, filter 

Marvel* 

king sire, noft-filtec 

Stratford 

king sire, r.»r.-f liter 

Kultlfllt.r 

kins . site, Miter, rantCal, (fl.stlc 

Ciuloites Mor;ee Elcm 

reg* sirftj filter 

Vogje (black) 

king sire, filler, (hard pack) 

TfyO 

king tire, filter 

Cr~ 1 r.o 

king size, filter, rcrtOcl 

Mcr. t < 1 a l r 

king size, filter, r.vntkol 

UH 

rcg. sire, filter 

Do ret 

king size, filter 

C.vjIoHc* Ciporal 

reg. site, nan-filter 

DotaI 

king tfee, IllUr, rintt.nl 

2M.pi <■ ton 

king sire, filter 

Ki r»t. 

king sliro, filter 

Silv.c Thins 

100 nr, Miter 

Kent 

king alze, filter, (h'rid pack) 

Silva Thins 

100 cv% filter, r-i-r.thcl 

racll c ent 

king rizc, filter,. (1 rpock) 

Malt £ filter 

king sire, filter, (plnjlie box) 

Peril d.-.cnt 

king size, filter 

l U H 

kli-s die, fitter, (l.nrj poc’r.) 

Miplvtcfi 

leg. size, non-filter 

Cast's 

king sire, filter, ntnthol 

lark 

king sire, filter 

Nevpor t 

kin, lire, filter, r.cnt!ul, (l.ard 

Chesterfield 

king sire, filter, rtnthol 

ti*«1no 

king sire, filter 

Ke*--?or t 

king sire, filter, renthoi 

L C H 

king size, filter 

Tare) ton 

king size, filter 

lark 

100 rra, filter 

Fall Hall 

95 cm, filter, ronlkol, (turd pock) 

Raleigh 

king size, filter 

UH 

100 Rt, filter 

Alpine 

king size, filter, tr.cn Lhol 

Spring 

100 m, filter, rierttiol 

Viceroy 

king size,- filter 

Virginia Slim 

100 filter 

K«.lt 

100 nn, filter 

fdgevorth Export 

king size, filter, (hard pack) 

Old Cold filter 

klr.g site, l liter 

Tar c/ton 

100 on., filter 


Virginia Siin* 

L L H 
Relfllr 
Ow^lnu 
H*f ll-oco 
Raleigh 

Old Cold Straight*. 
Pari 1 4 . .';nt 

P^lvifUr 


100 frt, filler, ncntlot 

ICO bji, Xliter, ir.rnthoV 

king fitter, mnihol 

king, slie, rvan-filtor 

king st*e, filter, (h.tr-J pack) 1 

100 csti, filter 

reg. size, rnn-f liter 

103 t-n, filter 

100 c.3, filter, rcftttul 

king size, filter, (l.ard pack) 


1 


Ti'tt dry (tar) - uliilfr^*) total: prrtleuVnte ratter less nicotine a l vittc 
* llAlt 4 . 1 l avjllr.hll Itjf ba;c^ on icJ-iCi-ii r-eplin? f rw i <-'a ;hUgton, n,0. o.Uy 


Ter I 

t - -> c **y V 

MUotlr.e 1 

r - • o i 

3 

0.1 

4 

0.2 

2 

0.2 

5 

0.2 

6 

0.2 

6 

0.2 

9 

0.1 

k 

0.3 

10 

Oil 

15 

0 i 5 

9 


17 

0.6 

17 

0.6 

1 ) 

0.7 

12 

0.7 

11 

0.7 

2 ) 

0.8 

22 

0.8 

12 

0.3 

17 

0.9 

25 * 

0.9 

12 

0.9 

17 

0.9 

13 

0.9 

17 

0.9 

14 

0.9 

20 

0.3 

u 

1.0 

22 

1.0 

10 

1.0 

16 

1.0 

16 

1.0 

10 

1.0 

16 

1.0 

15 

1.0 

16 

1.0 

16 

1.0 

25 

1.0 

18 

1.0 

17 

l.l 

19 

l.l 

Id 

l.l 

22 

l.l 

19 

l.l 

18 

l.l 

17 

1.1 

18 

l.l 

17 

1.2 

17 

1.2 

19 

1.2 

19 

1.2 

21 

1.2 

17 

1.2 

IS 

1.2 

19 

1.2 

ia 

1.2 

i ? 

1.2 

16 

1.2 

18 

1.2 

19 

1.2 

16 

1.2 

23 

1.2 

19 

1.2 

18 

1.2 

22 

1.3 

19 

i.i 

21 

i.i 

18 

i.i 
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LUting of Value* for Five (5) Testing Period* 


ocr >i i;. 


Brand 


Type 


Feb., 1969 


AlpIn* 

Bslslr 

BeUlr 

leraon A Hedge* 
lemon 4 Hedge* 

Benson 4 Hedge* 

Benson 4 Hedge* 

Bull Purhu 

(tail 

C*m«l 

Carlton 

Ctriton 

Caacsd* 

Century 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Chesterfield 

Colony 

Colony 

Pontno 

Doalno 

Pctiino 

Dors! 

Dorsl 

Cuke of Durham 
CuMaut l«r 
Edgeworth Export 
Edgeworth Export 
English Ova!* 

English Cvsle 

rsiiwtf 

Frspp* 

Calaxy 

Cswlotses Ctpofjjl 
Csulolsss Jlsquc Bleu 
Ealf 4 11*1 C 
He leer 

Herbert Ttreyton 
Bolldsy 

UolWay 

Host Bun 

Bent 

Kent 

Kent 

Kent 

King Ssno 

Xing Ssno 

tool 

Bool 

tool 

Lerk 

Urk” 

Uf« 

UK 

UK 

UK 

UN 

UK 

Lucky Strike 
Lucky niters 
Lucky filters 
Lucky niters 
Lucky niters 
tuple ion 
PUpleton 
Marlboro 
Marlboro 
Marlboro 
Marlboro 
Marlboro 


king sire, filter, menthol 
king size, filter, menthol 
J00 ra, (liter, menthol 
Veg. sire, filter* (hsrd pack) 
king sire, filter, (hard pack) 

100 m, filter 

100 mm, filter, menthol 

king site, filter 

reg. *l*e, non^filter 

king size, filter 

reg, size, filter 

king size, filter 

king size, filter, menthol 

100 era, filter 

reg, size, non^filter 
king size, non^fllter 
king size, filter 
king size, filter, menthol 

101 en, filter 
100 cm, filter 

100 mm, filter, menthol 

king sire, non-fliter 

king size, fitter 

king size, filter, menthol 

king sire, filter 

king sire, filter, menthol 

king site, filter 

kin* sire, filter, (harJ pack) 

king cite, nittr, (hard pack) 

100 cvn, ILllcr 

rtg. aile, non-filter, (hard pad) 

kin, alze t non-fliter! (hard pack) 

king alzc, nor..filler 

kin, alzc, fitter! menthol 

kin, alze, filter 

reg* alzc, non-fill tar 

rag. alee, filter 

kin, atze! filter 

kin, alze, filter, (hard pack) 

kin, alzc, non-flltcr 

kin, alze, non-flltcr 

kin, alzc, filter 

re,- alze, non-filter 

ra,- atze, filter 

king atze, filter, (hard pack) 

kin, alzc, filter 

100 era, filter 

kin, alze, filter 

kin, alze, filter, menthol 

ra,- alze, non-filter, menthol 

ktn, e?zc, filter, acnthol 

100 na, filter, acnthol 

kin, alze, filter 

100 ere, filter 

king alze, filter 

rag- alze, filter 

king alze, filter, (hard pack) 

kin, alze, filter 

100 an, filter 

10O am, filter, acnthol 

re,- atze, non-flltcr 

kin, zlze, filter 

kin, alze, filter, acnthol 

100 are, filter 

100 an, filter, acnthol 

re,- alia, non-filter 

kin, alze, filter 

kin, alze, filter, (hard pack) 

king alze, filter 

king alze, filter, menthol 

100 an, filter 

100 era, filter, (hard pack) 


20 

If 

a 

20 

21 

21 

21 

29 

26 

21 

• 

S 

S 

21 

25 
29 
21 
21 
21 
29 

26 
25 
22 
14 


10 

IS 


27 

34 
33 
10 
21 
25 
21 

24 

25 
31 

35 
27 
20 
12 
IS 
17 
20 

7 

8 
22 
19 
21 
IS 
19 
11 
IB 

19 

20 
20 
20 
29 
21 
20 
21 
19 
24 
21 
21 
22 
21 
23 
22 


July, 1949 I,Nov., 


1949 


20 

19 

• 

20 
20 
21 
22 

29 
25 
21 
a 

4 

a 

22 

25 

30 
22 
20 
20 
* 
a 
24 
21 
14 


10 

IS 


28 

35 

32 

11 

21 

24 
21 
23 
a 
29 
32 

25 
201 
10 
17 

17 

18 

7 

8 
21 
19 
21 
18 

19 
11 
18 
18 

20 

19 

20 
28 
22 
20 
21 
18 
24 
22 
20 
21 
21 
22 
21 


19 
18 
* 

20 
20 
20 
21 
29 
25 
21 


21 

24 

29 

21 

19 

21 


25 

21 

14 

15 
14 
10 
18 


28 

31 

32 
10 
20 

24 
21 
22 
* 

27 

31 

25 
19 
10 

17 
14 

19 
7 
7 

21 

18 

20 

17 

18 
11 

17 

18 
19 
19 

19 

is 

21 

20 
• 
24 
22 

19 

20 
21 
21 
21 


May, 1920 Oct., 19)0 


19 

18 

19 

19 

20 
20 
21 
28 
25 
20 

2 

4 

• 

20 

25 

29 

21 

19 

21 


24 

21 

18 

14 

14 

10 

18 


24 

29 

31 

10 

21 

22 

20 

23 


27 


20 

10 

14 

14 

19 
5 
7 

20 
17 
20 

17 

18 

10 

17 

18 
19 
19 

19 
28 

20 

e 

20 

• 

27 

22 

19 

20 
20 
21 
21 


18 

14 

18 

19 

20 
20 
21 
28 
24 
20 

2 

4 

a 

21 

24 

28 

20 

IS 

21 


25 

22 

17 
14 
13 
10 

18 
18 
20 
24 
29 
31 

9 

20 

20 

17 

23 

a 

28 

a 

a 

19 

9 

14 

14 
19 

8 

8 

21 

18 

19 

17 

18 
11 
17 

15 
IS 
19 

19 
27 

20 
a 
20 
a 
25 
22 

19 

20 
19 
22 
21 


Tf*H dry (tar) - atlllgrejia total particulate xettcr leaa nicotine and water 
Ocnolte verletlce not available during market aav-p' ling 
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kitting of 


"Ter 1 


,1 


Voluci for Five 


(5) Tcatlr.g Period a 


ocr 


i-' i r ■: 


Bread 

Typ« 

Feb., 1069 

July, 1569 

l.o v., 1069 

May, 1970 

Oct.. 1970 

Marvels 

rcg. size, non-fliter 

19 

18 

20 

17 

17 

Hervela 

reg. ilze, filter 

4 | 

3 

4 

3 

J 

Marvel■ 

•king alze, non-flltcr 

25 

24 

26 

23 

23 

Kimli 

king else, filter 

7 

6 

6 

5 

5 

Marvele 

king size, filter, ocnthol 

5 

5 

4 

4 

4 

Montclair 

king mile, filter, menthol 

U 

9 

9 

ll 

13 

Multifilter 

king alee, filter, (plastic box) 

* 

• 

* 

16 

15 

Kultiftiter 

king else, filler, ncntl.nl 

# 

• 

a 

13 

12 

Ke’.-port 

king alze, filter, menthol, (hard pack) 

21 

20 

19 

19 

19 

Kevport 

king size, filter, menthol 

21 

21 

20 

19 

19 

Pevport 

ICO mm, filter, menthol 

21 

22 

21 

21 

21 

Oaala 

king size, filter, menthol 

21 

19 

19 

18 

IS 

Old Ccld Straights 

reg. alze, non-flltcr 

25 

25 

22 

21 

22 

Old Cold Straight! 

king alze, r.on-fliter 

29 

28 

27 

27 

27 

Old Cold filter 

king alze, filter 

21 

21 

20 

20 

19 

Old Cold niter 

100 un, filter 

* 

• 

24 

24 

24 

Our 

rcg. alze, non-filter 

50 

• 

a 

a 

a 

fell Kell 

king alze, non-flltcr 

29 

28 

28 

28 

28 

fall Mall 

95 cm, fitter, (hard pack) 

19 

19 

19 

1 * 

19 

fall Mall 

95 tn, filter, menthol, (hard pack) 

19 

18 

17 

17 

17 

Pall Mall 

100 an, filter 

20 

19 

19 

19 

20 

Pall Mell 

100 tn, filter, menthol 

19 

17 

18 

18 

18 

Parliament 

king size, filter, (hard pack) 

16 

16 

16 

16 

16 

hrllutH 

king alze, filter 

17 

16 

16 

16 

16 

Perl lament 

100 cm, filter 

* 

a 

a 

a 

19 

Pater Stuyveesnt 

king size, filter 

* 

a 

a 

a 

24 

Peter Stuyvesant 

100 m, f 11 ter 

• 

a 

a 

a 

22 

Philip Mdrrla 

rcg. alze, non-filter 

25 

25 

26 , 

23 

23 

Philip Mdrrla Comar.dcr 

king size, non-filter 

52 

30 

29 

29 

29 

Philip Mdrrla 

king alze, filter 

19 

19 

19 

a 

a 

Philip Horrle 

king alze, filter, menthol 

20 

20 

15 

a 

a 

Picayune 

reg. alze, non-flltcr 

21 

21 

20 

21 

19 

Pledront 

reg. alze, non-flltcr 

25 

25 

24 

26 

26 

Player* 

leg. alze, non-flltcr, (hard pack) 

32 

32 

31 

31 

30 

kalcigh 

king elze, non-flltcr 

50 

28 

25 

26 

24 

lilclgh 

king alze, filter 

19 

19 

18 

17 

j 12 

kalclgh 

100 am, filter 

a 

a 

a 

18 

18 

Bales 

king alze, filter, menthol 

21 

20 

20 

20 

I 19 

Salem 

100 cm, filter, menthol 

22 

21 

21 

21 

21 

$eno 

reg. elze, non-fllttr 

17 

16 

14 

15 

15 

Sano 

reg. elze, filter 

4 

4 

a 

4 

a 

Silva Thine 

100 on, filter 

15 

15 

16 

16 

16 

Silva ThLna 

100 an, filter, menthol 

15 

16 

16 

16 

16 

Spring 

100 am, filter, menthol 

21 

21 

21 

21 

21 

Stratford 

king elze, non-filter 

26 

25 

24 

23 

22 

Stretfo.d 

king elze, filter 

. 20 

19 

18 

19 

a 

Stratford 

king elze, filter, menthol 

21 

21 

19 

19 

a 

Sveet Ceporel 

king alze, filter 

25 

a 

a 

a 

a 

Tareyton 

king alze, filter 

IS 

17 

16 

17 

17 

Tareyton 

100 era, filter 

18 

16 

17 

18 

IS 

Tempo 

king elze, filter 

14 

13 

12 

12 

12 

True 

king size, filter 

15 

12 

13 

13 

12 

True 

king alze, filter, menthol 

15 

12 

12 

12 

13 

Tryon . 

king alze, filter 

12 

a 

12 

a 

a 

Tryon 

king alze, filter, menthol 

11 

ll 

11 

a 

■ 

Viceroy 

king alze, filter 

20 

19 

18 

1 ; 

17 

Viceroy 

100 am, filler 

21 

20 

19 

20 

19 

Virginia Slime 

100 cm, filter 

18 

18 

18 

18 

18 

Virginia Slice 

100 cm, filter, menthol 

19 

18 

IS 

18 

18 

Vogue (black) 

king alee, filter, (herd pack) 

20 

18 

20 

22 

25 

Vogue (colors) 

king alze, filter, (herd pack) 

n 

13 

13 

16 

is 

Vtnga 

king size, filter 

20 

#' 

a 

a 

a 

Vineton 

king size, filter, (hard pock) 

22 

21 

21 

20 

20 

Vlnelon 

king alze, filter 

21 

21 

21 

20 

20 

Vlneton 

ICO m, filter 

22 

21 

21 

21 

20 

Vlneton 

100 mm, filter, menthol 

22 

21 

21 

22 

22 

Yukon 

king size, filter, menthol 

20 

25 

20 

a 

a 
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Senates Verlaliee rot evaltablc during ejtkel ear?ling 


1005045852 



Source: https://www.industrydocuments.ucsf.edu/docs/rplkOOOO 







Lilting uf llkollne Value* for five (5) Teiting Period* 


OCT 2 I 


( 


Brand 

Iyp« 


Alpine 

king site, filter, menthol 


Belair 

king ilit, filter, menthol 


lilalr 

100 mm, filter, menthol 


Benton L Hedge* 

reg. size, filter, (hard pack) 


Benson 6 Hedges 

king *iz«, filter, (hard pack) 


Benton & Hedge* 

100 an, filter 


Benson & Hedge* 

100 an, filter, menthol 


lull Durhxa 

king alze, filter 


Cacti 

reg, alxe, non-filter 


Cuel 

king aizc, filter 


Ctrl ton 

reg. alze, filter 


Carlton 

king alze, filter 


Cascade 

king alia, filter, cianthol 


Century 

100 cm, filter 


Chesterfield 

reg. alze, r.on-fllter 


Chesterfield 

king alze, non-filter 


Chesterfield 

king size, filter 


Chesterfield 

king alxe, filter, menthol 


Chesterfield 

101 rm, filter 


Colony 

100 on, filter 


Colony 

100 am, filter, menthol 


Domino 

king size, non-filter 


Domino 

king alze, filter 


Domino 

king elze, filter, menthol 


Doral 

king size, filter 


Doral 

king alze, filler, menthol 


Duke of Durban 

king size, filter 



king alze, filter, (hard pack) 


Edgeworth Export 

king tizc, filler, (herd peek) 


Edgeworth Export 

100 own, filter 


English Ovals 

reg. size, non-fliter, (hard pack) 


English Oval* 

king *l*e, r.on-flltcr, (hard pack) 


Fatima 

king size, non-flltcr 


Mappc 

king alze, filter, menthol 


Calaxy 

king size, filter 


Caulolses Csporal 

reg. size, non-flltcr 


Ceuiotee* Dlsque Dlcu 

leg. size, filter 


Half & Half 

king alze, filter 


Helmar 

king alze, filter, (herd pack) 


Herbert Tareyton 

king size, non-filter 


Hoitday 

king size, non-filter 


Hoilday 

king size, filter 


Hone Run 

reg, alzo, non-filter 


Kent 

reg, alze, filter 


Kent 

king elze, filter, (hard peek) 


Kent 

king alxe, filter 


Kent 

ICC am, filter 


King Ssno 

king elze, filter 


King Ssno 

king size, filter, menthol 


Kool 

reg. alxe, non-filter, menthol 


Kool 

king size, filler, menthol 


tool . 

100 an, filter, menthol 


Lark 

king alze, filter 


Lark 

100 en, filter 


Ufa 

king alze, filter 


UK 

reg. alze, filter 


l m 

king elie, Miter, (hard pock) 


UK 

king alia, Miter 


UK 

100 ten, filter 


UK 

100 r.u, filter, acntliol 


Lucky Strike 

reg, alze, r.on-fllltr 


Lucky filter* 

king alxe, filter 


Lucky filter* 

kllng alxe, filter, menthol 


lucky nlteri 

ICO on, filter 


Lucky filter* 

100 «m, filter, menthol 


Hspleton 

reg. alze, non-flltcr 


Hep leton 

king alze, filter 


liar* boro 

king size, filler', (herd pack) 


HarlLuro 

king size, filter 


Hsrlbuio 

king size, filter, menthol 


KirlUrs 

100 ru, filter 


K*rItoro 

ICO ni, filter, (herd peek) 


* Denote* varieties 

not available during cv..cl*t sampling 



• 

--- 


fob., 1949 j” 

July iV .9 

llov., i 960 

May 1970 

Oct., 1970 

1.1 

1.3 

1.3 

l.l 

i .2 

1.6 

1.5 

l.S 

1.4 

1.2 

*' 

a 

a 

1.4 

1.3 

1.4 

1.4 

1.4 

1.6 

1.4 

1.5 

l.S 

l.S 

1.4 

1.4 

l.S 

1.5 

1.4 

1.4 

1.4 

l.S 

l.S 

1.4 

1.4 

1.4 

1.9 

1.9 

1.6 

1.7 

1.8 

1.6 

1.6 

1.6 

l.S 

l.S 

1 .) 

1 4 

1.4 

1.3 

1.3 

• 

a 

a 

0.2 

0.2 

0.4 

0.3 

0.6 

0.3 

0.3 

0 .) 

a 

a 

a 

a 

l.S 

1.4 

1.3 

1.3 

1.3 

1.6 

1.4 

1.3 

1.4 

3.4 

1.6 

1.7 

1.6 

1.7 

1.7 

l.S 

1.5 

1.4 

1.4 

1.3 

1.2 

1.2 

1.1 

1.1 

1.1 

i.) 

1.3 

l.S 

l.S 

1.4 

l.S 

a 

a 

a 

a 

1.4 

a 

a 

a 

a 

1.1 

1.2 

i.i 

1.1 

1.2 

1.0 

1.0 

1.0 

1.0 

1.1 

0 i 7 

0.9 

0.9 

1.0 

0.9 

a 

a 

1.0 

0.9 

0.9 

a 

a 

1.0 

1.0 

1.0 

0.4 

0.4 

0.4 

0.3 

0.3 

l.S 

1.4 

1.4 

1.3 

1.3 

a 

a 

a 

a 

1.2 

a 

a 

a 

a 

1.4 

1-9 

2.1 

2.1 

1.9 

1.8 

2.6 

2.7 

2.5 

2.2 

2.2 

1.9 

1.9 

1*9 

US 

1.8 

O.S 

0.4 

0.4 

0.4 

0.3 

1 l.S 

l.S 

1.3 

1.4 

1.4 

1 .) 

1.3 

1.2 

Ul 

1.0 

l.S 

1.2 

1.2 

Ul 

0.9 

1.7 

1.6 

l.S 

1.6 

1.6 

l.S 

a 

a 

a 

a 

1.6 

1.7 

1.6 

1.6 

1.7 

2.1 

2.2 

1.9 

a 

a 

1.7 

l.S 

1.6 

a 

a 

1.7 

1.6 

1.5 

l.S 

1.3 

0 i 7 

0.6 

0±6 

O.S 

0.6 

l.L 

1.1 

l.l 

1.0 

1.0 

i.i 

i.i 

1.0 

1.0 

1.0 

i.s 

1.2 

1.2 

1.2 

1.2 

0 .) 

0.3 

0.2 

0.2 

0.2 

0.3 

0.3 

0.2 

0.2 

0.2 

1.6 

! l#7 

l.S 

1.3 

1.3 

1.6 

1.6 

U5 

1.3 

1.4 

1.6 

1.7 

l.S 

l.S 

1.3 

1.2 

l.l 

l.l 

1.0 

1.1 

1.3 

1.3 

l.l 

1.1 

1.1 

0.7 

0.2 

0*7 

0.6 

0.7 

1.0 

1.0 

j 1.0 

0.9 

0.9 

1.1 

1.1 

1.1 

1.0 

1.0 

1.2 

1.2 

1.1 

Ul 

UL 

1.2 

1.2 

l.l 

l.l 

1.2 

1.3 

1.3 

1.2 

1.2 

1.2 

1.3 

1.6 

1.6 

1.6 

1.6 

1,4 

1.4 

1*4 

1.3 

1.5 

1.1 

1.2 

a 

a 

a 

1.4 

1.4 

1.4 

1.4 

1.4 

1.1 

l.l 

* 

a 

a 

0.9 

0.9 

i.i 

Ul 

1.0 

0.9 

1.0 

1.0 

uo 

1.0 

1.4 

1.4 

1.3 

MS 

:.2 

l.S 

1.4 

1.4 

1.3 

1.3 

1.4 

1.4 

1.4 

Ul 

I.i 

1.6 

1.6 

1.5 

1.5 

1.5 

1.5 

US 

l.S 

1.4 

1.4 


■ V ><»!■ » - 
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Lifting of Nicotine Value* for Five (-5)'Toting Period* 






i 

i 


t 







Brand 

Iff* 

Fab., 1569 

July. 1569 

!u*., 1969 

H»y. 1970 

Oct., 1570 

Karvela 

rcg. sire, non^filter 

0.7 

0.6 

0.7 

0.6 

0.6 

MuwU 

reg. aize, filter 

0.1 

0.1 

0.1 

0.1 

0.1 

Htcvcla 

king size, non-rflltcr 

0.9 

0.9 

0.9 

0.8 

0.6 

Karvela 

king lire, filter 

0.) 

0:2 

0.2 

0.2 

0a2 

Karvela 

king size, filter, menthol 

0.2 

0*2 

0.2 

0.2 

0*2 

liontclair 

king *lze, filter, centhoi 

0.7 

0:7 

0,7 

0.8 

0*9 

KultlUUcr 

kin, >tu, filter, (ploetlc bo*) 

♦ 



1.0 

1.0 | 

HultmUa* 

king lire, filter, oenthol, (pleetle bo*) 

• 

a 


0.9 

0.9 

Newport 

king size, filter, menthol, (hard pack) 

1.4 

1.5 

1,2 

1.1 

1.1 

Newport 

king alzc, filter, menthol 

1.) 

1.3 

1.2 

l.l 

1.1 

Newport 

100 m, filter, oenthol 

1.4 

1.4 

1.5 

1.5 

1.3 

Oaala 

king atze, fLI ter, oenthol 

1.2 

1.2 

l.l 

1.0 

1.0 

Old Cold Straight* 

reg. size, non-filter 

1.4 

1.4 

1.3 ( 

1.2 

1.3 

Old Cold Straight* 

king size, non-filter 

1.8 

1.8 

1.6 

1.6 

1.6 

Old Cold Filters 

king size, filter 

1.2 

1.5 

1,2 

1.2 

1.2 

Old Cold Filter* 

100 era, filter 

• 

* 

1.5 

1.5 



reg. *lze, non-filter 

1.7 

* 




fall Kail 

king alzc, non-filter 

1.7 

1.7 

1.8 

1.8 

1.7 

Fall Hall 

95 ro, filter, (hard pack) 

1.2 

1.5 

1.2 

1.5 

1.3 

Fall Hall 

95 an, filter, oenthol, (hard pack) 

K! 


i.i 

1.1 

1.2 

Fall Hall 

100 cm, filter 

1.) 


1.3 

1.3 

1.4 

Fall Halt 

100 mn, filter, menthol 

1.2 


1.2 

1.3 



king alzc, filter, (hard pock) 

l.l 

1.1 

1.0 

1.0 


Parilament 

king alzc, filter 

1.1 

• at 

l.l 

1.0 

1.0 

?erliMtn( 

100 rei, filter 

• 

* 

a 

a 

1.3 

Pater Stuyveaant 

king size, filter 

• 

a 

a 

a 

l.S 

Pater Sluyveaant 

100 nn, filter 

* 




! 1«5 

Philip H^rrie 

rag* alre, non-filteT 

1.6 

1.6 

1.6 

1.5 

1.5 

Philip K.orrl* Coriander 

king aize, non-filter 

2.1 

2.0 

1.9 

1.9 

1.8 

Philip Korrla 

king size, filter 

1.4 

1.4 

1.4 

* 

a 

Philip Korrla 

king lire, filter, r.enthol 

l.S 

1.5 

i.i 

a 


Picayune 

reg. alzc, non-filter 

1.7 

1.8 

1.6 

1.5 

1.4 

Plcrfoont 

teg. aize, non-filter 

1.4 

f.S 

1.4 

1.4 

1.4 

Playara 

rcg. *izc, nun-filter, (hold pack) 

2.0 

2.1 

2.1 

2.1 

2.0 

talelgh 

king size, non-filter 

2.2 

2.1 

1.7 

1.6 

1.5 

lalelgh 

king aize, filter 

1.9 

1.5 

1.5 

1.2 

1.2 

talelgh 

100 m, filter 

• 

• 

a 

1.2 

1.2 

Salcfl 

king aize, filter, oenthol 

1.4 

1.4 

1.4 

1.4 

1.3 

Sale* 

100 ca, filter, oenthol 

1.5 

1.5 

1.5 

l.S 

1.5 

Sano 

reg, aize, non-filter 

0.5 

0.5 

0.5 

0.5 

0.5 

Sano 

reg, alzc, filter 

0.2 

0.2 

a 

0.1 

a 

Silva Thina 

100 zra, filter 

0,9 

0.9 

0.9 

1.0 

1.0 

Silva Thin* 

100 wn t filter, oenthol 

0:9 

0.9 

1.0 

1.0 

1.0 

Spring 

100 era, filter, menthol 

1.2 

1.2 

1.2 

1.2 

1.2 

Stratford 

king aize, non-filter 

1.1 

1.0 

1.0 

0.9 

o.s 

Stratford 

king aize, filter 

0.7 

0.7 

0.7 

0.7 

a 

Stratford 

king aize, filter, menthol 

0.8 

0.8 

0:8 

0.8 

a 

Sweet Coporal 

king alzc, filter 

1.4 

• 

a 

a 

a 

Tareyton 

king aize, filter 

l.l 

1.0 

1.0 

i.i 

i.i 

Tareyton 

100 mm, fitter 

l.l 

1.0 

l.l 

1.2 

1.2 

Tea.po 

king alzc, filter 

0.8 

0.8 

0:8 

0.9 

0.9 

True 

king atze, filter 

0.7 

0.7 

0.7 

0.7 

0.7 

True 

king aize, filter, menthol 

0.7 

0.6 

0:7 

0.6 

0.7 

Tryon 

king aize, filter 

0.9 

a 

0.9 

a 

a 

Tryon 

king size, filter, oenthol 

0.8 

0.8 

0.7 

a 


Viceroy 

king aize, filter 

1.5 

1.5 

1.3 

1.2 

1.2 

Viceroy 

100 era, filter 

1.5 

1.6 

1.5 

1.4 

1.4 

Virginia Slier 

100 B», filter 

1.3 

1.5 

1.2 

1.2 

1.2 

Virginia SUai 

100 ra, filter, menthol 

1.4 

1.3 

1.2 

1.2 

1.2 

Vogue (black) 

king aize, filter, (hard pack) 

0.6 

0*6 

0.7 

0.7 

.0.9 

Vogue Ceolora) 

king atze, filter, (hard pack) 

0.4 

0.4 

0.5 

0.5 

0.6 

Ulnga 

king alzc, filter 

1.5 

a 

a 

a 

# 

Vlneton 

king aize, filter, (hard pack) 

1.4 

1.3 

1.4 

1.3 

1.3 

Winaton 

king size, filter 

1.3 

1.4 

1.4 

1.3 

1.3 

Vinaton 

100 to, filter 

1.6 

1.5 

1.5 

1.4 

1.4 

Winaton 

100 are-, filter, menthol 

1.6 

l.S 

1.5 

1.5 

1.5 

I Yukon 

king size, filter, menthol 

0.8 

0.8 

0,9 

a 

a 


Denote* varieties r.jt available during ra«rkct ititpllni 
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Before the 

FEDERAL COMMUNICATIONS COMMISSION 
Washington, D.C. 20554 


FCC 70-1305 
.56157 . 


In re ) 

) 

Formulation of Appropriate Further ) 
Regulatory Policies Concerning ) 

Cigarette Advertising and ) 

Anti-Smoking Presentations ) 


Docket No. 19050 


REPORT AlEl ORDER 


Adopted : December 15, 1970 


Released: December 16, 1970 


By the Commission: Commissioners Bartley and H. Rex Lee concurring and issuing 
statements; Commissioner Johnson concurring in part and dissenting in part and 
issuing a statement. J 




1. On October 15, 1970, the Commission issued a notice to 
interested persons that comments may be submitted on appropriate further 
regulatory policies to be adopted with respect to two issues: (1) the 
possible fairness doctrine obligations, if any, in the situation where 

a broadcast licensee, which does not present cigarette commercials, 
broadcasts announcements to the general effect that cigarette smoking 
is hazardous to health and persons should therefore not commence or 
continue smoking (see complaint of Michael Handley, dated August 25, 

1970^ and (2) the public interest obligations of the broadcast licensee 
after January 1, 1971, when all cigarette advertising on broadcast media 
will cease (see petition for rule making filed October 13, 1970, by Action 
on Smoking and Health (ASH)). Comments were submitted by the Tobacco 
Institute, the Surgeon General, the American Cancer Society,National Tuber¬ 
culosis & Respiratory Disease Assoc., Mr. Warren Braren, and several broad¬ 
casters or broadcast associations (see Appendix A for a list of these 
broadcasters). We shall briefly sketch the basic thrust of the comments, 
and then turn to our treatment of the issues. . . 

2. The main thrust of the broadcasters’ comments is that, 
after termination of the cigarette commercials, the Commission should 
not, and cannot properly, require licensees to present anti-smoking 
presentations, including the prescription of amounts cf time to be de¬ 
voted to such presentations. The comments rely on Commission reports 
such as the Report on Editorializing by Broadcast Licensee s. 13 FCC 1246, 
(1949) and 1960 Programming Statement , 20 Pike 6c Fischer, Radio Regulation, 
1902, 1915, to the effect that it is up to individual licensees to make 
judgments as to what issues or programming is to be presented. On the 
question as to whether, if a licensee did present messages pointing up 

the health hazard! i n smoking, it was required under the fairness doctrine 
to afford time for spokesmen to urge the opposite (i.e., that smoking 
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is not hazardous), the licensees split on their comments. Some, 
pointing to prior Commission precedents, stated their belief that 
fairness would require the presentation of pro-smoking viewpoints. 
Several others, however, stated their judgment and belief that in 
view of developments leading to Public Law 91-222, the general issue 
of cigarettes being a health hazard can reasonably now be regarded 
as no longer a controversial one. 

3. ASH urges the adoption of a rule providing that "the 
obligation of a licensee to devote a significant amount of time to 
the presentation of views and information on the health hazards of 
cigarette smoking continues notwithstanding that it has discontinued 
the broadcasting of cigarette commercials sponsored by tobacco com¬ 
panies." It asserts that there is support for such a rule in the 
legislative history of the 1969 Cigarette Labelling and Advertising 
Act, and cites three grounds for the rule: (1) the strong public in¬ 
terest,. in view of the health hazards involved; (2) the fact that 
"since the inception of commercial television, the viewing public has 
been bombarded by cigarette commercials," and the proposed rule is thus 
necessary to make up for the "decade of one-sided presentations and 
their lingering remnants . . ." (Pet. p. 7); and (3) that broadcasts 
presenting smoking in a favorable light (e.g., the hero smoking in 
some movie) ". . . will continue even after the Congressional ban on 
sponsored cigarette advertisements, as will so-called 'hidden commer¬ 
cials' now being promoted by the tobacco industry" (Pet. p. 10). ASH 
avers that smoking is still a controversial issue of the greatest im¬ 
portance. 


4. The Tobacco Institute, on the other hand, urges that the 
present specific obligations of broadcast licensees to devote a signi¬ 
ficant amount of time each week to materials expressing the view that 
smoking is hazardous to health' will not be applicable after January 1, 
1971, because cigarette advertising on broadcast media will cease as 
a result of the Public Health Cigarette Smoking Act of 1969. It dis¬ 
putes ASH's supporting grounds, pointing out that broadcasters for 
almost three years have been informing the public concerning the health 
hazards involved. It further states that there is not the slightest 
basis for the "reckless" charge that the tobacco industry "is now taking 
steps to get hidden commercials on the air in violation of the spirit 
of the 1969 cigarette act." (ASH Pet. p. 10). The Institute argues 
that it would be wholly improper for the Commission to scrutinize pro¬ 
gramming content to ". . . search out broadcasts ostensibly presenting 
smoking in a 'favorable light."' (p. 20) It argues that after Janu¬ 
ary 1, 1971, the public interest obligations of licensees with respect 
to the issue of cigarette smoking will be the same as with respect to 
all other matters of public concern; that licensees have discretion to 
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determine that .matters of public interest should be broadcast from 
among the multitude of such matters competing for broadcast time. 

Finally, it states that if licensees decide to exercise their discre¬ 
tion to carry anti-smoking materials, they-will have an obligation 
under the fairness doctrine to provide reasonable opportunity for the 
presentation of materials expressing the view that smoking may not be 
hazardous to health. It urges that this is also the case in the period 
until January 2, 1971, if a licensee does not carry cigarette commercials 
but does carry anti-smoking messages. 

DISCUSSION 

5. We shall discuss the first question set out in paragraph 1 
and then turn to the second question. However, the two questions are 
closely related, and thus the discussion here is also necessarily perti¬ 
nent to our disposition of the second issue. 

6. The first .issue is the possible fairness doctrine obliga¬ 
tions, if any, in the situation where a broadcast licensee', which does 
not present cigarette commercials, broadcasts announcements to the 
general effect that cigarette smoking is hazardous to health and persons 
should therefore not commence or continue smoking. As shown by the com¬ 
plaint of Hr. Michael Handley, that issue is presented today, since sev¬ 
eral stations have already dropped cigarette commercials but have continued 
to present general anti-smoking messages. Clearly, the issue becomes 

even more important after January 1, 1971, when all stations will cease 
carrying cigarette commercials. 

7. We believe that this issue is to be disposed of under the 
accepted, long established principle in the general fairness area--namely, 
that it is up to the licensee to make a reasonable, good faith judgment 
on the basis of the particular facts before him as to the possible ap¬ 
plication of the fairness doctrine, and specifically whether he has pre¬ 
sented one side of a controversial issue of public importance. Thus, we 
believe that little is gained here by citation of previous Commission 

ru lings^l/ or by references to past testimony before the Congress. The 
critical issue here is the licensee's judgment today --directed to the 
circumstances before him. 

8. The Tobacco Institute argues that the licensee's judgment 
is coristrained--that we should hold that if a licensee presents messages 
going to the general health hazard (e.g., earlier mortality; lung cancer, 


1/ E.g., Cigare tte Advertising, 9 FCG 2d 921 (1967); Me tromecl ia c^. 

To FCC 2d 16 (1967); Let t er to Hr. Larry Jones , November 2, 1967, 8330-S; 
C9-1304; Letter to the T o bacco Institute. Inc. , December 21, 1967, Ref.330C 
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emphysema), with a call to stop smoking or not to begin, the broadcaster 
must provide a reasonable opportunity for the view that smoking may not 
be hazardous to health. Of course, broadcasters may, if they wish, 
present such a view, in light of their wide discretion.2/ But as stated, 
a number of broadcasters who filed comments in this proceeding have set 
forth their judgment that in light of developments, the general issue of 
smoking being a health hazard is no longer controversial. We decline to 
upset that judgment as unreasonable. 

9. For, clearly, there have been most significant developments 
since the Surgeon General's 1964 Report which touched off a substantial 
controversy. Continuing massive studies have been made or completed in 
the ensuing years. The results of these studies were reported by HEW 
to the Congress pursuant to its direction in the 1965 Federal Cigarette 
Labelling and Advertising Act. Senate Report No. 91-566, 91st Cong., 

1st Sess., p. 3, on the Public Health Cigarette Smoking Act of 1969, 
sets forth the significant conclusions from the HEW reports ("The Health 
Consequences of Smoking, 1967, 1968 and 1969"). These reports constitute 
overwhelming evidence on the general public health aspect"of cigarette 
smoking.— / Ue note further, as did the broadcasters referred to above, 
that Congress has acted on the basis of the reports. It has changed the 
labelling requirement from the phrasing, "Caution: Cigarette Smoking 
May Be Hazardous To Your Health" to the much stronger one: "Warning: 
the Surgeon General Has Determined That Cigarette Smoking Is Dangerous 
To Youf Health." It has barred all cigarette advertising on electronic 
media. And, both the cigarette industry and the broadcasting industry 
(the latter with a different phase-out period) agreed to such a bar during 
the legislative process leading to the 1969 Act. See Senate Report, 
supra . at pp. 9, 11. It is difficult to reconcile the cigarette industry's 
acquiesence in the 1969 ban, with its contention here that the broadcaster, 
who presents a general announcement that smoking constitutes a health 
hazard and therefore people should not begin smoking or should stop, can¬ 
not reasonably reach the judgment that the matter is not controversial-- 
that he need not present offsetting material to the effect that smoking 
is no health hazard and people should commence or continue to smoke. 

10. We wish to make clear that we are not issuing any blanket 
ruling covering every existing or future anti-smoking announcement, and 
could not properly do so, outside the context of a specific complaint, 
tor holding is directed to only one general aspect, albeit a most 



2/ Further, as we stated in our Notice of Proposed Rule Making in Docket 
No. 18434, 34 F.R. 1959, 1962, n. 30, the existence of governmental 
reports does not bar dissent thereto or the presentation of contrary 
views. ft . • . 

3/ Thus, in his comment in this proceeding, the Surgeon General stated 
it "... is the view of the Public Health Service that cigarette smoking, 
beyond controversy, is indeed hazardous to health." 

1005045858 
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important one--that cigarette smoking is a hazard to public health — 

(i.e., the main cause of lung cancer; the most important cause of 
chronic bronchitis or pulmonary emphysema, etc.). While that facet 
may now be adjudged by the broadcaster no longer to be a controversial 
issue, there can clearly be most substantial controversies as to other 
aspects (e.g., particular studies or statistics; what remedial actions 
should be taken). As to such aspects, the fairness doctrine would be 
applicable, and we concur with CBS' comments in this respect (p. 4, 

CBS Comments): 

The Commission should leave to the judgment of 
licensees whether announcements dealing with the health 
hazards of cigarettes, which are broadcast after Janu¬ 
ary 1, 1971, raise obligations under the fairness 
doctrine such as to require presentation of opposing 
views. These judgments must rest on the content and 
frequency of the announcements broadcast as well as the 
licensee's overall programming. In any event, it should 
be the' licensee's initial responsibility to identify any ' 

issues raised and choose the appropriate reply spokesman 
where necessary. Those opposing any such announcements 
or seeking opportunities to respond would have available 
to them the Commission's normal procedures by which to 
seek redress. • 

11. The Tobacco Institute argues (p. 31) that refusal by the 
Commission to require Licensees to afford time to spokesmen to present 
the viewpoint that smoking may not be hazardous would raise grave con¬ 
stitutional questions under Red Lion Broadcasting Co . v. F. C. C. , 395 
U.S. 367 (1969), since it would involve "the official government view 
dominating public broadcasting" and "a discriminatory refusal to require 
the licensee to broadcast certain views which have been denied access 

to the airwaves" (Red Lion , at p. 396). The argument is, we believe, 
specious. If broadcasters presented a Public Health Service bulletin urging 
that aspirin be kept out of the reach of children and citing statistics 
as to deaths caused in this way,such broadcasters would not be violating 
the Constitution if they rejected a request to present the viewpoint 
that aspirin poses no hazard in this respect. We realize that the ex¬ 
ample is far-fetched; our point is that the broadcaster can make judgments 
in this area and that if the judgments are reasonable, they do not con¬ 
stitute a violation of either the Act (Section 315(a)) or the Constitution. 

12. The Tobacco Institute also cites (p. 34) Banzhaf v. F. C. C., 
405 F. 2d 1082 (C.A.D.C. 1968), certiorar i denied . 396 U.S. 842 (1969), 

in support of its argument. But that case holds squarely against the 
Institute's position. The Court there noted, (id. at pp. 1091-93) that 
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the Commission’s holding was based really on the public interest standard 
rather than the fairness doctrine, and that that standard clearly com¬ 
prehended a public health consideration such as this. See also Retail 
Store Employees Union v. F, C, C. , F. 2d (C.A.D.C., 1970), SI.Op., 
p. 18, n. 58. In the latter respect, the Court stated (405 F. 2d at p.1097): 

... The danger cigarettes may pose to health is, 
among others, a danger to life itself. As the Com¬ 
mission emphasized, it is a danger inherent in the 
normal use of the product, not one merely associated 
with its abuse or dependent on intervening fortuitous 
»■ events. It threatens a substantial body of the popu¬ 
lation, not merely a peculiarly susceptible fringe 
group. Moreover, the danger, though not established 
beyond all doubt, .is documented by a compelling cum¬ 
ulation of statistical evidence. The only member of 
the Commission to express doubts about the validity of 
its ruling had no doubts about the validity of its 
premise that, in all probability, cigarettes are 
dangerous to health. [Footnote omitted] 4/ 

The Court thus described the Commission’s ruling as "... a public 
health measure addressed to a unique danger authenticated by official 
and congressional action ..." (id. at p. 1099). 

13. Most significantly, the Tobacco Institute argued in that 
case (Br, pp. 61-63) that the Commission had erred in holding that a 
licensee who has carried the cigarette commercials has covered one side 
of the issue on the behalf of the cigarette companies and is thus under 
no obligation to present further pro-smoking materials. It argued that 


The Court then quoted the following statement «>f this member (id.at p,109£ 

Cigarette smoking is a substantial hazard to the health of those who 
smoke which increases both with the number of cigarettes smoked and 
with the youthfulness when smoking is started. Cigarette smoking in¬ 
creases both the likelihood of the occurrence and the seriousness of 
the consequences of various types of cancer, of cardiovascular failures 
and of numerous other pathologies of smokers. These conclusions are 
established by overwhelming scientific evidence, by the findings of 
Government agencies, and by Congressional reports and statute .... 

The evidence on this subject is not conclusive, but scientific evidence 
is never conclusive. All scientific conclusions are probablistic. . .. 
Furthermore, law does not and cannot demand conclusive proof. Even in ! 
a capital case, the law requires only proof beyond a reasonable doubt. * 
The evidence as to the dangers of cigarette smoking to the smoker is i 
clearly beyond a mere preponderance and approaches proof beyond a 
reasonable doubt. ! 

, 1005045860 
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* the commercials do not discuss the health hazard and indeed could not in 

view of FTC policies; that in any event they "certainly do not contain 
• the explicit and •detailed discussion of the issue which the FCC contem¬ 

plates will be presented on behalf of the anti-s.moking point of view"; 
and that therefore the FCC had no right to weight the scales in this 
! fashion. The Court rejected this argument on the basis of its above- 

* described public health rationale (id. at p. 1103). 
i 

: ... the Commission did not abuse its discretion in 

refusing to require rebuttal time for the cigarette 
manufacturerers. The public health rationale which 
; supports the principal ruling would hardly justify 

; compelling broadcasters to inform the public that 

smoking might not be dangerous .... ' 

i 

! 14. We turn now to the second issue in our inquiry -- the public 

! . interest obligations of the licensee after January 1, 1971. The initial 

1 consideration is the request of ASH that broadcasters be required by rule 

; to devote a significant amount of time to the presentation of views and 

j information on the health hazards of cigarette smoking. We find no basis 

I for such a rule in any of the grounds advanced by petitioner. Thus, as 

1 to the argument that there have been decades of cigarette commercials, 

j ' we note that during the last three years anti-smoking material has been 

| presented by licensees on a virtually daily basis, including during 

I periods of maximum listening and in reasonable ratio . to the commercials 

; (see NBC, Inc .. 16 FCC 2d 956 (1969)). There is no showing before us 

j that this has not served to inform the public to a substantial degree of 

the health hazards of smoking—that prior decades of cigarette adver- 
1 tising call for something beyond this recent, three-years substantial 

j effort. Similarly, there is no showing or basis before us to act upon 

I the ASH's bare claim that the tobacco industry is planning to present 

"hidden commercials." 5/ Nor do we believe that we should act to require 
j anti-smoking presentations because the stars on some TV shows or in some 

‘ movies carried on television smoke cigarettes. This would involve inten- 

j sive scrutiny by the Commission of entertainment programs to determine 

! whether smoking was presented "in a very favorable light" (ASH Pet., p.10); 

in the case of movies particularly, it would involve a balancing of whether 
the hero or "heavy" is shown smoking, and to what extent. Were we to 
adopt this approach, we would be examining a multitude of drama and other 
’ entertainment programming with respect to a variety of every-day occur¬ 

rences (e.g., a person taking a drink; driving a high-powered automobile). 

15. Finally, ASH urges that the health hazard in smoking is SO 
great that the public interest requires adoption of the rule which it 
urges. In support, it cites the legislative history of the 1969 Act; we 
have examined that legislative history and find that it does not support 


5/ If such abuses do occur, there will be a clear need for immediate and prom 
remedial action. See L ette r of Chair m an Ha c rmson to FTC Chairman Kirkpatrick . 




Broadcasting Magazine, November 23, 1970, p. 46. However, the appropriate 
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petitioner’s position (see.e.g., testimony of Chairman Hyde, Hearings 
Before the House Committee on Interstate and Foreign Commerce, on H.R. 

643, 91st Cong., 1st Sess., pp. 209, 226). In any event, the law in 
this area is well established. There are a number of pressing, important 
matters to which the licensee as a public trustee could direct its 
attention -- deaths caused by drunken driving; the health consequences 
of various forms of pollution; the Indo-Chiua War; racial strife, etc. 

With the cessation of the cigarette commercials, it xjould be inappropriate 
to single out this one matter as the basis for a rule such as proposed 
by ASH. 


16. While no rule is thus appropriate, we do not believe that 
our decision should end without further treatment of the licensee's 
responsibility in this general area. Indeed, in view of the comments 
filed by the broadcasters and our prior holdings (e.g., Letter to Mr . 
Soucie (Friends of the Earth ), 24 FCC 2d 743, 750-51 (1970)), further 
discussion is warranted. 

17. As we made clear in Letter to Hr. Soucie (Friends of the 
Earth ), 24 FCC 2-d at 751, n. 9, we agree that this is an area committed 
to the licensee's discretion -- that the Commission cannot properly 
compile any priority list. We have not done so, and have no intention 
of issuing a list of "must" issues. At the same time, it is simply 
not correct that the broadcaster has unlimited discretion to use his 
facilities as he wishes. As the Red Lion case stresses (supra , at 

p. 394), the licensee is ". . • given*the privilege of using scarce 
radio frequencies as proxies for the entire community, obligated to 
give suitable time and attention to matters of great public concern." 

See In re Democratic National Committee , 25 FCC 2d 216, 221-223 (1970); 
Report on Editorializing , 13 FCC 1246, 1249 (1949). The broadcaster is 
of course confronted with a host of issues; must make judgments as to 
which to cover and in what way; and clearly has very great discretion 
in making judgments in this area. Lut, as a matter of common sense and 
knowledge, there do emerge issues of overriding public concern. Such 
issues should become readily apparent to a licensee in the course of 
his "diligent, positive and continuing effort" to discover and serve 
the needs and interests of his community. In short, the licensee cannot 
Ignore such matters and claim at renewal time that it is meeting the 
need's and interests of its a'tea — that it is fulfilling its "crucial" 
duty spelled out in Red Lion . We have held in the Democratic National 
Committee ruling, supra, that_it is the broadcaster as public 
trustee -- not the affluent or powerful interest -- who determines the 
great issues on which the public must be informed; but that means 
that Red Lion , with its concept of public trustee, is controlling, and 
that "matters of great public concern" are given suitable time and 
attention. See par. 18, infra . 


5 cont'd / action in such an eventuality would be to secure full and 
effective compliance with the 1969 law, and not to deal with it by 
offsetting anti-smoking messages. 
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18. A few broadcasters and the Tobacco Institute, in effect, 
urge that cigarette smoking is no longer a matter "of great public 
concern." See p. 15, Tobacco Institute comments (smoking does not 
have the "same prominence" as other national problems). We note 
that this contention runs counter to the reports on which Congress has 
acted (see para. 9, sunra) and indeed the very fact that Congress 
has acted in the forceful manner of Public Law 91-222. See also the 
following portion of our Notice in Docket No. 18934: 


It is estimated that ", . . within ten years the 
death toll from these two diseases [emphysema and 
chronic bronchitis], which doubles every five years, 
could be well over 80,000." (The Dark Side of the 
Marketplace, 1968, by Senator Warren G. Magnuson and 
Jean Carper, p. 187). The annual number of deaths in 
the United States from cancer of the lung increased 
from 18,313 deaths in 1950 to 48,483 in 1965. [foot¬ 
note omitted]. It is stated that "by 1976, unless the 
epidemic is checked, twice that number or 80,000 yearly, 
will die of the disease" (ibid). The 1967 Report 
indicates that cigarette smoking is associated with 
as much as one-third of all deaths among men between 
35 and 60 years of age .... 


C 


to give but one further example, the comments of the Surgeon General state 

There is nothing, in our opinion, which offers a 
greater or more immediate opportunity of reducing 
illness and premature death in this country than 
a national effort to reduce cigarette smoking. 

Radio and television can make an important contri¬ 
bution to this effort through their acceptance of 
public service announcements from Government and 
the voluntary agencies. If everyone were to give 
up cigarettes, be it remembered,early deaths 
from lung cancer would virtually disappear; there 
would be a substantial decrease in early deaths 
from chronic bronchopulmonary disease and a 
decrease in early deaths of cardiovascular origin 
.... 6 / 

V 


<>/ The American Cancer Society comment noted that the Clearinghouse 
on Smoking and Health estimates "that 1,200,000 youngsters will 
become cigarette smokers in 1970." The comments of the National 
Tuberculosis and Respiratory Disease Association notes that ". . . 
a recent study by the PHS indicates that there has been a recent 
rise in the number of teenagers who smoke." 
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Conclusion 

19. We have afforded general guidance to the exter.: . eflected 
above. We dismiss the ASH petition for rulemaking and deny die relief 
requested by the Tobacco Institute. The proceeding is herewith 
terminated with adoption of this Report. IT IS THEREFORE ' "ERED, That 
the petition filed by ASH IS DISMISSED, and the proceeding . : TERMINATED. 

FEDERAL COMMUNICATIONS ' ' “CSSION * 


Further, the question whether the licensee who fails to >' 
subject has served the public is one which can be defir.il:.' 
assessed only at renewal time when the licensee's over a I', 
service performance effoiTt is evaluated. We also note cir: 
agreement with the proposition that which public service , 
are to be covered and how is for the licensee's judgment, 
its evaluation in light of the competing public service c 



Ben F.Waplc 
Secretary 


Attachment 

C 

*See attached statement of Commissioner Bartley. 

Statements of Commissioners Johnson and H. Rex Lee to be ued at a later date. 
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CONCURR1NG STATEMENT 
OF 

COMMISSIONER ROBERT T. BARTLEY 


I concur to the extent that after the effective date of 
the law (January 1, 1971), a licensee may well determine that 
serving the public interest requires that it continue the 
presentation of matter regarding the health hazards involved 
in cigarette smoking, and that it is likewise within the dis¬ 
cretion of a licensee to adjudge that controversial issues of 
public importance exist on the subject, requiring the presenta¬ 
tion of contrasting views in whatever forms of programming he 
deems most appropriate. 
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Self-Regulation Attempt by 
Industry Began in 'C4 


ByJ01IND.M0nr.iS 

Spstij.I la The New YatJc Tur.*S 

WASHINGTON, Nov. 12 — 
The cigarette advertising code 
has stopped functioning, ending 
a six-year experiment in self- 
regulation by the tobacco in¬ 
dustry. 

The unannounced shutdown 
was disclosed today in a peti¬ 
tion filed v/ith the .Federal 
Trade Commission by Warren 
Braren of New York, a private 
communications consultant. It 
was confirmed by telephone in 
Newark by former Gov. Robert 
B. Meyner of Nov/ Jersey, who 
was the code’s administrator 
from its inception in HUM. 

Mr. Meyner said that mem¬ 
bership in the code had dwin¬ 
dled from all nine of the coun¬ 
try’s cigarette manufacturers 
to three. The three remaining 
companies, he reported, decided 
last May to stop submitting 
advertisements to him for clear¬ 
ance nnd to disband the nine- 
man administrative staff. Too 
code office, in New York, was 
dosed July 31. 

Guidelines Called For 

In his petition, Mr. Braren 
called on the. Federal Trade 
Commission to establish guide¬ 
lines covering "the full range oi 
potential deceptions and mis¬ 
representations in cigarette ad¬ 
vertising." 

With radio and television ad¬ 
vertisement of cigarettes banned 
by Congress, effect 1 ve next Jan. 
2, he predicted that the indus¬ 
try would double or triple its 
advertising , expenditures in 
Othe/ media. 


While self-regulation was in¬ 
effective, according to Mr. 
Eraren, ‘‘claims and depictions 
implying health benefits which 
had been precluded by the in¬ 
dustry's own code now run | 
rampant.” 

Cigarette advertising on radio 
and television is regulated to 
some extent hy broadcasting in- , 
duslry codes. But in other ad- ; 
vortising media,” the only re¬ 
straint is found in few publica¬ 
tions that do not accept such 
advertising,” Mr. Braben said. 

Health Hazard Reported 

The tobacco industry’s ex¬ 
periment in self-regulation 
arose from a report by an' ad¬ 
visory committee of the Sur¬ 
geon General of the Public 
Health Service that cagarcttc 
smoking was a health hazard; 
The aim was to stave off Fed¬ 
eral regulation of cigarette 
advertising. 

Advertisements, the code 
stated, “shall not represent 
that cigarette smoking is es¬ 
sential to social prominence, 
distinction, success or sexual 
attraction.’’ 

Other provisions prohibited 
testimonials by athletes or 
celebrities who might have 
special appeal to young people: 
advertising or promotion of 
cigarettes in school or college | ' 
ublications, on campuses or in 
fraternities, and advertising on 
radio or tclr ision or in publi¬ 
cations directed primarily to i 
persons under 21 years *of age. 1 

Section Is Deleted 

Another section of the orig¬ 
inal code dealt with health 
claims but it was deleted in 
1057 after the Federal Trade 
Commission, in a * change of 
policy, ended Us opposition to 
advertisements listing tar and 
nicotine content. 

That section barred any "rep¬ 
resentation with respect to 
health” unless the code admin¬ 
istrator found it to be “signifi¬ 
cant” and “based on adequate, 
relevant and valid scientific - 
daUt." ... 


New York Times . November 13, 1970, page 17.- 


Before the deletion of the 
health section, two big manu¬ 
facturers withdrew from the 
code to take advantage of the 
commission’s policy changp and 
advertise tar and nicotine 
rating. They were the F. Loril- 
lard Company, now a subsidi¬ 
ary of Loew’s Theaters, Inc., 
and the American Tobacco 
Company, no v/a division of 
American Brands,, Inc. 

Stephauo Brothers, Inc., also 
withdrew before the code was 
modified. 

No Ads Submitted 

Three others have withdrawn 
in the last year, according to 
Mr. Meyner. They are the 
Brown and Williamson Tobacco 
Corporation, the Liggett & My¬ 
ers Tobacco Company and the 
Lanis & Brother Company, Inc. 

The hemair.ing three members 
are the R. J. Reynolds Tobacco 
Company, Philip Morris, U.S.A., 
and the United States Tobacco 
Company. 

_ Mr. Meyner said' he was con¬ 
tinuing in an advisory capacity 
as administrator of the code! 
and was available to clear ad¬ 
vertisements voluntarily sub¬ 
mitted. None have been sub¬ 
mitted. he said. 

Asked whether he regarded 
the code as a success, he said; 
he thought it “did a good deal; 
of good.” He noted that cig-, 
arettes were r.o longer adver¬ 
tised on college campuses, that' 
testimonials were no longer 
used amt that models in tele¬ 
vision commercials "are still 
little more mature.” 

Until last May, members of 
the code submitted. all adver-j 
tisoments to Mr. Mcyner's of¬ 
fice for advance clearance. The; 
administrator had the power to: 
levy a fine of S100.000 for vio¬ 
lating the code. However, in¬ 
dustry sources said, no fines) 
were imposed 
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EUOCNE 1. LAMBERT 

December 22, 

1970 

- ■- ' 


To: Committee of Counsel 


Gentlemen: 

In accordance with your request at the conclu¬ 
sion of yesterday’s meeting, we are enclosing for each 
of you two copies of the proposed Guidelines which have 
been revised to include the points agreed upon at that 
meeting. 

In addition, in several instances we have sug¬ 
gested for your consideration a verbal smoothing out of 
the proposal. In no way are these changes substantive, 
but make it a more appealing document if ever subjected 
to administrative examination. For example, in referring 
to the agreed-upon type sizes., we suggest that they be 
stated as "in not less than," etc. 

In answer to an inquiry made yesterday, we find 
that the Highway Beautification Act of 1965, as amended, 
and applicable to interstate and primary highways, speci¬ 
fies that billboards carrying commercial advertisements 
cannot be maintained less than 660 feet from the nearest 
edge of the right-of-way of the highvjay except in indus¬ 
trial or commercial areas. 

A cursory examination of the legislative history 
indicates that one of its purposes was the elimination 
of outside advertising in areas of scenic or natural 
beauty as distinguished from industrial or commercial 
areas. As to the latter, the Act originally authorized 
the issuance of national standards. In the new legisla¬ 
tion of 1965, an effort was made to strengthen the con¬ 
trols on outdoor signs. To prevent proliferation within 
commercial and industrial areas, the Secretary of Commerce 


1005045869 



. COVING-TON 
l • «. 


& BURLING 


Committee of Counsel 
December 22, 1970 
Page Two • 


was to create concurrently with the States criteria re¬ 
lating to outdoor advertising. 

We have examined those national standards con¬ 
tained in 23 C.E.R. § 20.1, et seq ., but thus far have 
been unable to locate any specific provision relating to 
what is or is not to be readable at 300 feet. There is 
a provision requiring that the principal legend on a 
business sign shall be at least eight inches in height, 
with a white border. There is a further provision -which 
permits any State to impose additional requirements 
beyond those promulgated under the Act. 

Very truly yours. 





ends 

cc • with ends 

Hon. Earle C. Clements 
Mr. Horace R. Kornegay 
Abe Krash, Esquire 
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December , 1970 

MEMORANDUM OF COUNSEL 

Following a discussion among counsel for 
various cigarette manufacturers of the text and back¬ 
ground of the voluntary program for the disclosure 
of "tar" and nicotine content in cigarette advertising 
submitted to the Federal Trade Commission on Decem¬ 
ber 17 , 1970, the interpretations set forth in this 
memorandum were recommended as appropriate guidelines 
for individual companies to consider in order to 
assure compliance with that voluntary program by the 
individual companies. 

"WORKING DAYS" 

A "working day" is every day which is not a 
Saturday, a Sunday, or a holiday. The following should 
be considered holidays for purposes of this program: 

New Year's Day 
George Washington 1 s Birthday 
Memorial Day 
Independence Day 
Labor Day 
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Columbus Day 
Veterans Day 
Thanksgiving 
Christmas 

Whenever one of the above holidays falls on 
a Saturday, the preceding Friday should be considered 
a holiday, and whenever one of the’above'holidays 
falls on a Sunday, the following Monday should be 
considered: a holiday. 

''ADVERTISEMENTS ON SIC-NS: 11 ■ 

As used in the second paragraph of the letter 
of December 17j 1970, the provision "advertisements on 
signs, displayed inside of stores and other places of 
business selling cigarettes, which are reasonably not 
expected to be exposed to the public beyond a six month 
period" should include, but not be limited to, the 
following types of materials, as their meaning is 
generally understood in the Industry: 

1. Carton cards (sometimes called riser 

cards). 

2. Shelf talkers. 

■ 3- Counter display cards. 

4. Ease or floor displays, including base 
display riser cards. 
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• 

5. Temporary counter display racks, i.e., 
those which are reasonably not expected to be exposed 
to the public beyond a six-month period. There should 
be no necessity to include "tar" and nicotine figures 
on such a rack provided that "tar" and nicotine figures 
are included on a counter display card which is used 

in conjunction with such a rack. 

6. Soft sheet posters, banner posters, and 
paper pasters. 

7. Shelf strips of either cardboard or tape. 

8. Dummy packages. 

The requirement for the disclosure of "tar" 
and nicotine figures should not apply to the following, 
which* are not considered to be "advertisements on signs, 
displayed inside of stores and other places of business 
selling cigarettes, which are reasonably not expected to 
be exposed to the public beyond a six month period," and 
to avoid consumer confusion the following should not 
contain "tar" and nicotine figures: 

1. Change mats and change trays. 

2. Decals. 

3. Package facsimiles and labels used for 
brand identification in vending machines. 

4. Consumer and dealer promotional materials, 
including but not limited to, self-liquidating premiums 
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and items such as ash trays, cigarette lighters, and 
pencils. 

5. Permanent brand name identifications for 
package and carton racks and shelves, i.e., those which 
are reasonably expected to be exposed to the public 
beyond a six-month period. 

6. Clocks, thermometers and similar instru¬ 
ments . 

7. Metal and fiber signs and "tackers." 

8. Permanent display racks and package or 
carton fixtures, i.e., those which are reasonably ex¬ 
pected to be exposed to the public beyond 1 a six-month 
period. However, "tar" and nicotine figures should be 
included on any advertisement which is placed on such a 
rack or fixture, and which advertisement is reasonably 
not expected to be exposed to the public beyond a six- 
month period. 

9. Supermarket check-out lane and order 

dividers. 

These guidelines are meant merely to be illus 
trative and not exhaustive of all in-store advertising 
materials which are or are not "reasonably not expected 
to be exposed to the public beyond 1 a six month period." 
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PRINTING; OF LEGEND ' 

Newspapers, Magazines and Other Periodicals 

The legend for disclosure of "tar" and 
nicotine content in ''newspapers, magazines and other 
periodicals, pursuant to the voluntary program sub¬ 
mitted to the Federal Trade Commission on December 17, 
1970 , should be set forth at the bottom of the adver¬ 


tising space unit. The disclosure should be in not less 
than (1) 7-point type, Univers 47 (Fdy) type style, in 
advertisements not larger than 36 square inches, ( 2 ) 8 - 
point type, Univers 47 (Fdy)' type style, in advertise- 
merits larger than 36 square inches but not larger than 
>0 square inches, (3) 10-point type, Univers,, 47 (Fdy) 


type style, in advertisements larger than 96 square 


inches but not larger than 


square inches, (4) 12 - 


point type, Univers *|7 (Fdy) type style, in advertise- 


ments larger than 


square inches. The legend should 


be included in each single space unit containing the 
name or identification of one or more varieties of 
cigarettes. 


Billboards 

The legend! for the disclosure of "tar" and 
nicotine content in advertisements appearing on 


Source: https://www.industrydocuments.ucsf.edu/docs/rplkOOOO 
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billboards should be set forth i«-the-d:ower _ ^fir=haHd 
corner ..of the advertisement. The type style should 
reasonably conform to the type style used in the re¬ 
mainder of the advertisement. The disclosure should 
be in letters not less than inches high in advertise¬ 
ments appearing on 24 through 30 sheet billboards, 
painted^ billboards, and spectacular billboards; and 
not less than one inch high on 3 through 6 sheet bill¬ 
boards. The disclosure should be in not less than 
point type on car cards in public transit vehicles in¬ 
cluding end cards and side cards. On all other bill¬ 
boards, as defined by the Explanatory Memorandum of 
December 17, 1970; furnished to the Federal Trade Com¬ 
mission, the disclosure should be in letters large 
enoughi to be relatively prominent taking into account 
the disclosures suggested in these guidelines for 
various types of billboards. 


Handbills and Direct Mail Circulars 

The legend for disclosure in handbills and 
direct mail circulars should be set forth at the bottom 
of the handbill or circular. The type style should be 
Univers 4'7 (Fay). The type size should be not less than 
7-point for handbills and circulars not larger than 
square inches, 8-point for handbills and circulars larger 
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than 






/ 


square inches but not larger than 90 square 


inches, 10-point for handbills and circulars larger 


than 9^ square inches but not larger than 140 square 
inches, and 12-point for handbills and' circulars 


larger than 140 square inches. 


In-Store Advertisements 

On all in-store advertising material which 
requires disclosure of "tar" and nicotine content, the 
disclosure should be set forth' at the lower front of 
the advertisement. 

The disclosure of "tar" and nicotine on the 
following advertising materials should be set forth in 
not less than 12-point type, Univers 47 (Fdy) type style: 

Carton cards 
Shelf talkers 
Counter display cards 
Temporary counter display racks 
Shelf strips of either cardboard 
or tape 

The disclosure of "tar" 1 and' nicotine content 


on the following advertising materials should be set 
forth in not less than 18-point type, Univers 47 (Fdy) 
type style: 

Base or floor displays 


.. 
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Soft sheet posters, banner posters, 
and paper pasters 
Dummy packages 

In all other in-store advertising for which 
a "tar" and nicotine disclosure is required, the dis¬ 
closure should be set forth in type of a size and style 


as to be clear and prominent. 

MISCELLANEOUS 


¥ 


1 


& 




\- 


The following additional guidelines^should be 
applicable to all- advertisements in which a "tar" and 
nicotine disclosure is required in accordance with the 


submission' by the individual companies to the Federal 
Trade. Commission of December 17, 1970: 

(1) The disclosure should be in a color 
(including black or white): clearly contrasting 
with the. color of the background. 

(2) Nothing in the submission of Decem¬ 
ber 17, 1970, or these guidelines should pre¬ 
clude the use of "tar" and/or nicotine figures 
in portions of an advertisement other than 

the portion of the advertisement in which "tar" 
and nicotine disclosure is suggested in these 
guidelines. Disclosure of "tar" and nicotine 
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figures in accordance with these guide¬ 
lines should also be made in addition to 
any disclosure of those figures in any other 
portion of the advertisement. 

(3) For different varieties of cigarettes 
having the same brand name the company should 
either (a) clearly identify in the advertise¬ 
ment that variety or those varieties being 
advertised by whatever language is normally 
used by that company and disclose the ."tar" 
and nicotine content of each such variety or 
varieties, or (b) disclose the "tar" and 
nicotine content of all varieties having the 

'Ibrand name in that advertisement. 

(4) In the event that "tar" and nicotine 
figures for more than one variety of cigarettes 
are disclosed in-an advertisement, it should not 
be necessary to include the words "av. per ciga¬ 
rette, FTC Report ( date ) " more than once provided 
that it is clear that these words are applicable 
to all "tar" and nicotine figures disclosed. 

( 5) “TLc 'k/im ' V 4)nvkid lULid 

M-v « AMtUafL 

::uvU, ->L, "0>A.C.V 
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TORACH0 TMS7TO 
ATTM JIM HOWLING 
FROM RILL KLOFPFER 

PLFASE V**SF THE FOLLOWING INFORMATION AVAILABLE- TO YOUR EXECUTIVfcS 
AMD ASSOCIATES. 


c 


TEXT OF STATEMENT ISSUED THIS 
FEDERAL TRADE COMMISSION: 


MORNING TO 


MELS MEDIA BY THE 


" ON OCTOBER P 3 , 1Q70> FIGHT MAJOR ME MB EES OF THE- TOBACCO' INDUSTRY 

SUBMITTED: TO THE COMMISSION A VOLUNTARY PL AM FOR THE DISCLOSURE 
OF TAR AMD MICOTI ME CONTENT IN CIGARETTE ADVERTISIMG. THE 
COMMISSION ANNOUNCED ITS RECEIPT OF THE VOLUMTARY PLAN, PLACED IT 
OM THE P»JRL IG RECORD, POSTPONED THE SCHEDULED' PURL IC HEAR I \'G OM A 
PPO°OS ED TRADE REGULAT TOM RULE COVER I MG THE SAME SUBJECT AMD 
Prrpi.jc uirr) mot ICE OF THE rOREGO I MG I M THE r EDEHAL REGISTER. IS 
C 0 MM F M i S GERE. R F.C'h IV ED FROM THE PUBLIC. 


FOLLOW I MG' DISCUSS IO-MS BETv'FFM RE PRESEMTATI VE.S OF THE IMDUSThY AMD 
THF COX'' I SSI 0 M * S GEMFRAL COUNSEL, THE VOLUMTARY FLAM WAS AM EMBED 
BY THE INDUSTRY MEMBERS IM SEVERAL RESPECTS b A VO K ABLE TO' THE 
PUBLIC I MTEP.EST. 


"AFTER CO MS IE EH I MB THE PUBLIC COMMENTS AMD THE' TOBACCO I MEMOS TRY ' S 
A MENDED PI.AM, THE . COMMI SSI OM 1 HAS DETER MI MFD TO SUSPEND INDEFINITELY 
THE PROCEEDTMG FOR A TRADE REGULATION RULE COVERT MG DISCLOSURE OF 
TAR AMD MI COT IMF. CONTENT IM GTG AF.FTTL ADVERTISING. IT APPEARS TO 
PEIM THE PUBLIC INTFREST TO AFFORD THE TOBACCO- INDUSTRY AM 
OPPOPTUMITY TO' IMPLEMENT THE LETTER AMD THE. SPIRIT GE THE AMENDED 
P LAM WHICH IT HAS PROPOSED. IM TAKING THIS ACTION THE COMMISSION 
IS BETA I MI MG THE UMCOM-D ITT 0 MAL RIGHT TO HE SC HE LULL THE TRADE: 
REGULATION RULE PROCEED I MGS AMD TO TAKE AMY OTHER AOIOM RELATING 
TO T'-f IS SUBJECT AT AMY TIDE IT DEEMS SUCH ACTION TO BE NECESSARY 
OR- DESIRABLE IM THE PUBLIC INTEREST. 


. ■ - 

GRP’-/./' - s . 
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"THE COMMISSION} BFLIFVKS THAT IF THE A ME ML'ED FLAM OPERATES SATIS¬ 
FACTORILY, THE PUBLIC WILL, AT THE EARLIEST POSSIBLE TIME, BE 
INFORMED OF THE TAP AND NICOTINE CONTENT OF CIGARETTES, IN 
ADDITION, THE COMMISSION WILL BE ABLE TO EMPLOY SUBSTANTIAL 
MANPOWER AND FUNDS.WHICH WOULD OTHERWISE HAVE BEFN DEVOTED TO 
HFARINGS AND 1 COURT PROCEEDINGS TO DEALING WITH THF SERIOUS PROBLEMS 
RELATING TO CIGARETTE ADVERTISING.'' 


END OF FTC RELEASE 


TEXT OF STATEMENT ISSUED THIS MORNING TO NEWS MEDIA BY 
MR. KQRNEGAY: 

"WE ARE mqsT GRATIFIED' THAT THE FEDERAL TRADE COMMISSION HAS FOUND 
THE CIGARETTE INDUSTRY'S PLAN TO INCLUDE 'TAR* AND NICOTINE 
FIGURES IN ITS BRAND" ADVERTISING TO BE IN THE PUBLIC INTEREST. 


"THERE IS OF COURSE NO WAY TO KNOW THAT ANY GIVEN LEVELS ARE Or 
ANY RELEVANCE BEYOND SIMPLE MATTERS OF TASTE OF INDIVIDUAL 
SMOKERS. NEVERTHELESS* CERTAIN' MEMBERS Or CONGRESS AND THE 
COMMISSION FEEL IT IS DESIRABLE TO PROVIDE THIS INFORMATION. 


"IN ANY EVENT, WF BFLIFVF WE HAVE AGAIN' SHOWN THAT GOVERNMENT 
INDUSTRY COOPERATION CAN AND DOES ACHIEVE DESIRED RESULTS MUCH 
MORE EFFICIENTLY AND EXPEDITIOUSLY RATHER THAN THE EXTENDED 
PROCESSES OF' LEGISLATION, REGULATION OR LITIGATION." 

END 0~ TI RELEASE 

ANY 01IESTHONS PLEASE CALL 


BILL KLOEPFE?.' 
X 





\,v. 
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WASHINGTON, D. C. 20580 


For further information call: 
David H. Buswell 
Office of Public Information 
(202) 962-7144 


FOR RELEASE Immediate Wednesday. December 23, 1970 

FTC SUSPENDS PROCEEDING TO REQUIRE DISCLOSURE OF TAR AND NICOTINE 
CONTENT IN CIGARETTE ADVERTISING AFTER INDUSTRY AMENDS VOLUNTARY PLAN 

On October 23, 1970, eight major members of the tobacco industry submitted 
to the Commission a voluntary plan for the disclosure of tar and nicotine content 
in cigarette advertising. The Commission announced its receipt of the 
voluntary plan, placed it on the public record, postponed the scheduled public 
hearing on a proposed trade regulation rule covering the same subject and 


published notice of the foregoing in the Federal Register. Fifteen comments 
were received from the public. 

Following discussions between representatives of the industry and the 
Commission's General Counsel, the voluntary plan was amended by the industry 
members in several respects favorable to the public interest. 

After considering the public comments and the tobacco industry's amended 
plan, the Commission has determined to suspend indefinitely the proceeding for 
a trade regulation rule covering disclosure of tar and nicotine content in 
cigarette advertising. It appears to be in the public interest to afford the 
tobacco industry an opportunity to implement the letter and the spirit of the 
amended plan which it has proposed. In taking this action the Commission is 
retaining the unconditional right to reschedule the trade regulation rule 
proceedings and to take any other action relating'to this subject at any time it 
deems such action to be necessary or desirable in the public interest. 


(more) 
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The Commission believes that if the amended plan operates satisfactorily 
the public will, at the earliest possible time, be informed of the tar and 
nicotine content of cigarettes. In addition, the Commission will be able to 
employ substantial manpower and funds which would otherwise have been devoted 
to hearings and court proceedings to dealing with the serious problems 
relating to cigarette advertising. 

m 
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TAR'AND NICOTINE CONTENT' OF CIGARETTES. 

Federal Trade Commission, November 1970 


(Tar content in this chart ranges from high of 31 mg/cig to low of 2 mg/cig, nicotine content 
from high of 2.2 mg/cig to low of 0.1 mg/cig.) 


Brand 

Alpine. 

Belair. 

Typo 

. King, M. 

Nico- 
Ter tine 
(mgr (mg/ 
cig) cig) 

,19 1.2 

16 1.2 


100 mm, M___ 

IS 

1.3 

Benson & 




Hedges. 

Reg. (HP)_ 

19 

1.4 


King (HP).... 

20 

1.4 


100 mm. 

20 

1.4 


100 mm, M... 

21 

1.4 

Bull Durham_ 

King.. 

?R 

1.8 

Camel.. 

Reg., NF. 

24 

1.5 


King_ 

20 

1.3 

Carlton. 

Reg. 

2 

0.2 


King. 

4 

0.3 

Century. 

100 mm. 

21 

1.3 

Chesterfield_ 

Reg.. NF. 

24 

1.4 


King. NF. 

28 

1.7 


King. 

20 

1.4 


King. M. 

18 

1.1 


101 mm. 

21 

1.4 

Domino. 


25 

1.2 


King. 

22 

i.i 


King. M,. 

17 

0.9 

Dora). 


14 

0.9 


King. Mi_ 

13 

1.0 

Duke.. 

King.. 

10 

0.3 

DuMaurier_ 

King (HP).... 

IB 

1.3 

Edgeworth 




Export. 

King (HP).... 

18 

1.2 


100 mm. 

20 

1.4 

English Ovals... 

Reg.. NF (HP). 

24 

1.8 


King. NF(HP). 

29 

2.2 

Fatima. 


31 

1.8 

Frappe. 

King. M. 

9 

0.3 

Galaxy.. 

King. 

20 

1.4 

Gauloises 




Caporal. 

Reg.. NF_ 

20 

0.9 

Gauloises 




Disque Bleu .. 

Reg. 

17 

0.9 

Half & Half. 

King. 

23 

1.6 

Herbert 




Tarreyton .... 

King. NF. 

28 

1.7 

Home Run. 

Reg.. NF. 

18 

1.3 

Kent. 

Reg. 

9 

0.5 


King (HP).... 

16 

1.0 


King. 

16 

1.0 


100 mm. 

19 

1.2 

King Sa no. 

King. 

6 

0.2 


King. M. 

6 

0.2 

Kool. 

Reg., NF, M... 

21 

1.3 


King. M. 

Vt 

1.4 


100 mm, M .. 

19 

1.3 

Lark. 


17 

1.1 


100'mm. 

18 

1.1 

Life.... 


11 

0.7 

L & M. 

Reg. 

17 

0.9 


King (HP).... 

18 

1.0 


King.. 

18 

l.l 


100 mm. 

19 

1.2 


100 mm, M_ 

19 

1.2 

Lucky Strike_ 

Reg.. NF. 

27 

1.6 



20 

1.5 


100 mm. 

20 

1.4 

Mapleton_ 

Reg.. NF. 

25 

1.0 


King.. 

22 

1.0 





Nlco- 



Tar tine 

Brand 

Type 

(mg'(mg/ 



cig) cig) 

Marlboro... 

King (HP)... 

19 

1.2 


King. 

20 

1.3 


King. M. 

19 

1.3 


100 mm. 

22 

1.5 


100 mm (HR). 

71 

1.4 

Marvels.. 

Reg., NF. 

17 

0.6 


Reg.. 

3 

0.1 


King, N F. 

23 

0.8 


King. M. 

4 

0.2 


King. 

5 

0.2 

Montclair. 

King, M. 

13 

0.9 

Multi filter_ 

King, M (PB). 

12 

0.9 


King(PB).... 

15 

1.0 

Newport_ 

King, M (HP). 

19 

1.1 


King, M. 

19 

1.1 


100 mm, M... 

71 

1.3 

Oasis.. 

King, M. 

18 

1.0 

Old Gold 




Straight . 

Reg., NF. 

22 

U3 


King, NF. 

2/ 

1.6 

Old Gold Filter.. 

King. 

19 

1.2 


100 mm. 

24 

1.5 

Pall Mall. 

King, NF. 

28 

1.7 


95 mm (HP).. 

19 

1.3 


95 mm, M 

w 

1.2 


(HP) 




100 mmi. 

20 

1.4 


100 mm. M... 

18 

1.3 

Parliament. 

King (HP).... 

16 

1.0 


King. 

16 

1.0 


100 mm. 

19 

1.3 

Peter 




Stuyvesant... 

King. 

24 

1.5 


100 mm. 

22 

1.5 

Philip Morris-.— 

Reg., NF. 

23 

1.5 

Philip Morris 




Commander.. 

King. NF. 

29 

1.8 

Picayune. 

Reg., N F_ 

19 

1.4 

Piedmont. 

Ret. NF. 

24 

1.4 

Players.. 

Reg., NF(HP). 

30 

2.0 

Raleigh. 

King. NF. 

24 

1.5 


King. 

i/ 

1.2 


100 mm.. 

18 

1.2 

Salem. 

King. M_ 

19 

1.3 


100 mm. M.._ 

21 

1.5 

Sano. 

Reg.. NF. 

15 

0.5 

Silva Thins. 

100 mm_ 

16 

1.0 


100 mm, M._. 

16 

1.0 



21 

1.2 

Stratford. 

King. NF_ 

22 

0.8 

Tareyton. 

King. 

17 

l.l 


100 mm.. 

18 

1.2 

Tempo. 

King. 

12 

0.9 



12 

0.7 


Kint M. 

13 

0.7 

Viceroy. 


17 

1.2 


100 mm. 

19 

1.4 

Virginia Slims... 

100 mm. 

18 

1.2 


100 mm, M... 

18 

1.2 

Vogue (Colors).. 

King (HP).... 

17 

0.6 

Vogue (Black)... 

King (HP).... 

25 

0.9 

Winston.. 

King (HP).... 

20 

1l3 


King.... 

20 

1.3 


100 mm_ 

20 

li4 


100 mm, M... 

22 

1.5 


NF— Non-filter <AII other brands possess filters) 
M—Menthol 

PB—Plastic box 
HP—Hard pack 
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